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Prologue 

Roughly four years ago I was puzzled by two questions. The questions were (1) am I emotionally 

dysfunctional, and (2) are Asians sometimes not Asian? Although these questions may sound odd to 

you, they sounded reasonable to me. The present dissertation is my (rather elaborate) answer to 

these two questions. 

During my time as a research master student I got excited about research on pride. 

Roughly put the research I encountered stated the following: (1) expressing pride is adaptive, 

because it increases status, which of course is beneficial, and (2) Asians do not experience or do not 

express pride over personal achievements due to their construction of the self or because this is 

detrimental for their relationships. Back then, these two pieces of information did not match with 

my own reality, and I will tell you why. 

I am a fanatic squash player, and my regular squash buddy is Monique. Monique is a great 

and fantastic person, but I just happen to be better at playing squash. Over the years Monique has 

only beaten me once or twice, and that was while I was pregnant, so I had a good excuse for failing. 

Even though I almost always outperform Monique, it makes me proud every single time. However, I 

have always felt uncomfortable sharing this with Monique (so this confession could come as a 

surprise to her). Even though I always threw myself towards the ball, without fear of hitting the wall 

with my head or other vital body parts, panting like an overheated dog, I always made excuses for 

why I won. It was just my lucky day, or it was Monique’s unlucky day. Deep in my heart I just 

knew that it was not right to share my true feelings with Monique, because it might make her feel 

bad, or she could start thinking awful things of me. According to the papers I read, this is quite a 

maladaptive way of dealing with the experience of pride, because I am allowing many opportunities 

for status increase to pass. However, I do not seem to be completely maladaptive in terms of status; 

I have a husband, a job, and a pretty busy social life. So why do I act this way? 

Apart from being active in sports myself, I like to watch sports on television. Though the 

Tour de France and biathlon are my favorites, I also enjoy watching the Olympics. The prototypical 

image I have in my mind of the Olympics is of thrilled athletes who win gold medals; proud people 

cheering, smiling, crying right after their victory or on a stage during the medal ceremony. 

Astonishingly, among those proud people are also many proud Asians. Sightings of them are 

frequent in gymnastics, table tennis, and shooting. But are those proud Asians not Asian because 

they act so un-Asian? Again, what is going on here?  

To answer these two questions I started investigating why I sometimes act ‘emotionally 

dysfunctional’ and why Asians sometimes don’t ‘act like Asians’, in hope of providing you with the 

answer in the end (the impatient or lazy reader can skip to the epilogue on page (109).  
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1 

Introduction 

This dissertation informs you about the emotion pride and its ultimate goal of gaining status. It also 

reveals how expressions of pride are functional in this perspective. In this dissertation I review 

extant literature and discuss in detail my own recent research. I will first argue that it is still unclear 

why the experience of pride motivates attention-drawing behavior. Three theoretical candidates -  

potential causes of the attention-drawing behavior - will be examined: pride being characterized by 

self-inflation, interpersonal distancing, or other-depreciation. Secondly, and of great importance, I 

will argue that pride’s expression is extremely sensitive to cues in the context. Pride’s ultimate goal 

– gaining status – is crucially dependent on the opinions of others. Hurting others by expressing 

pride may thus interfere with pride’s goal, thereby making the moderation of pride expressions a 

necessity, and the study of pride across contexts crucial. This dissertation is a first attempt to 

systematically study the effect of the social context on pride expressions.  

What is Pride? 

To many, pride is the deadliest sin of all. The Book of Proverbs, a guideline for Christians 

on what is wise and what is foolish, clearly categorizes pride in the foolish category with statements 

such as: “When pride comes, then comes disgrace”, “pride goes before destruction”, or “a man’s 

pride brings him low” (Proverbs, 11:2; 16:18-19; 29:23). Aristotle would completely disagree and 

defined pride as the crown of all virtues, for instance by stating that “pride implies greatness, as 

beauty implies a goodsized body” and “it is hard to be truly proud; for it is impossible without 

nobility and goodness of character” (Aristotle, ca. 340 BC/1908). What causes this great disparity 

between views on pride as a virtue or a vice? Hume (1739-1740/2000) shed some light on this issue. 

He classified pride as an indirect passion, because contrary to other emotions pride’s object and 

cause need not be similar. Pride is taken over something pleasurable (cause) that is caused by the 

self (object); Hume acknowledged that the cause over which pride was experienced could be both 

virtuous and bad, thereby providing a more nuanced view on pride. Others have argued differently, 

and named pride over a specific act pride, and pride over or in the self hubris, pride’s evil twin 

(Lewis, 2000). The process of causation, introduced by Hume, is still thought to be crucial for the 

experience of pride. However, modern day philosophers and psychologists have shifted their 

attention from the role of responsibility to the role of effort in causing favorable outcomes, as either 

eliciting virtuous or bad forms of pride (Ben-Ze’ev, 2000; Neu, 2004; Tracy & Robins, 2007d; 

Wierzbicka, 1999). The current stance is that there are two types of pride. First, there is pride over 

effortful responsibility which is called authentic pride and has adaptive properties. Second, there is 
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pride over traits or qualities which is called hubristic pride or hubris and has maladaptive properties. 

In other words, pride over behaviors is good (e.g., I studied hard and passed) whereas pride over 

traits is bad (e.g., I am smart and thus I passed). In this dissertation I will focus on pride as a virtue, 

because I am first and foremost interested in emotions, which are conceptualized as short-lived 

adaptive states, rather than maladaptive traits (Frijda, 2007). Where necessary, relations with 

hubristic pride will be drawn throughout this dissertation. 

Hence, people experience pride when they attribute positive outcomes to their own efforts 

(Lazarus, 1991; Lewis, 2000). Pride is most often experienced over achievements, like academic or 

athletic accomplishments (Tracy & Robins, 2007d). Pride feels good: Proud people feel achieved, 

accomplished, confident, and productive (Tracy & Robins, 2007b). One could also think of the 

emotional experience of pride as a temporary increase in self-esteem.  

Like most emotions, pride is accompanied by behavioral tendencies that serve a particular 

function. Proud people perform better compared to people who do not experience an emotion at all, 

or experience another emotion. For instance, when proud, people are more committed to working 

for an organization (Boezeman & Ellemers, 2007), are better at giving their opinions about mundane 

topics (Herrald & Tomaka, 2002), are better citizens in the workplace (Verbeke, Belschak, & 

Bagozzi, 2004), and are more involved in the completion of tasks (Williams & DeSteno, 2009). 

Proud people are thought to perform better because they persevere in subsequent tasks (Williams & 

DeSteno, 2008), because this can help them achieve even more. Pride thus reinforces behaviors that 

can lead to future pride-experiences (Tracy, Shariff, & Cheng, 2010). In sum, pride feels good and 

makes you do even better. 

 

How is pride expressed? 

In addition to motivating people to perform better, pride also motivates people to express 

their pride towards others. The experience of pride is accompanied by a non-verbal expression, and 

most research concerning pride studies this expression. Proud people stand erect, with their head 

slightly tilted back, a small smile, expanded chest, arms akimbo or in the air, possibly with their 

hands in fists (Darwin, 1872/1998; Tracy & Robins, 2004; 2007). This full-body expression of pride 

is recognized by both young children (Tracy, Robins, & Lagattuta, 2005) and adults (Tracy & 

Robins, 2004) in photographs, but also only from the face in videos (Nelson & Russell, 2011; 2012), 

and across cultures (Tracy & Robins, 2008). The expression is displayed by both sighted and 

congenitally blind athletes, across cultures, indicating that the expression of pride is innate (Tracy & 

Matsumoto, 2008).  
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What is important, is that this expression has a purpose; people who display the non-verbal 

expression of pride are seen as people with a higher status (Shariff & Tracy, 2009; Shariff, Tracy, & 

Markusoff, in press). And this is why pride is adaptive, because displaying pride draws attention to 

your achievements, which makes other people think you are competent, and in the end provides you 

with status.  

Taken together, pride has several routes to its ultimate goal of gaining status (Tracy et al., 

2010). First, proud people are motivated to keep on doing well in the future, which suggests a 

vicious circle of pride leading to better performance leading to pride and so on, while increasing in 

status at every step of the way. Second, proud people communicate their pride to others, who will 

then think more highly of them, resulting in higher status.  

From a rational point of view, people should thus always display their pride, because it 

helps them get a better social position. Then why do people sometimes fail to express their pride? 

To answer that question it is essential to know what drives the expression of pride. What is the 

underlying psychological process that makes people draw attention to themselves?  

People experience pride most often after they have engaged in a social comparison that 

was favorable to them. In other words, when they perceive that they are doing better than others. 

However, a social comparison has three components; the self, the relationship between the self and 

the other, and the other. Until now, all three components have been suggested to be at the core of 

pride’s experience, but each component suggests different reasons why people do or do not express 

their pride. First, regarding the self-component, proud people could see themselves as larger, more 

important than others. This psychological inflation of the self, might motivate people to also act 

‘big’, and thus draw attention to their achievements. Second, regarding the relationship component, 

proud people could come to see others as more distant or different from themselves. Seeing others 

as more distant or different could motivate behavior that makes the proud person stand out from the 

crowd, and thus draw attention. Third, regarding the other component, instead of perceiving 

themselves as more important, proud people could perceive others as less important. If proud people 

act upon this perception and actively depreciate others, they signal to others that they themselves are 

worth more and warrant attention.   

Chapter 2 investigated which of these three psychological mechanisms is characteristic of 

pride. The characterization of pride by distancing from others or depreciation of others suggests that 

proud people care less about others. In addition their ensuing behaviors are not likely to motivate 

other people to give them more status. The characterization of pride by self-inflation does not 

directly suggest that proud people care less about others, but that proud people are merely 

preoccupied with themselves. Others may thus play a role in the elicitation of pride without being 
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part of the experience of pride. So if I experience pride after outperforming Monique in a game of 

squash, this could temporarily create a focus on myself, thinking I am better than Monique, but not 

thinking Monique is worthless or deserving of lower status. This is exactly what the studies in 

Chapter 2 revealed; proud people perceive of themselves as larger, more important, and act more on 

their own than other’s preferences.  

These findings however do not explain why people sometimes refrain from expressing 

their pride towards others. If pride makes people focus on themselves, why would they care about 

how others feel? Chapter 3 examined why pride expressions are sensitive to the social context. As 

stated before, the ultimate goal of pride is gaining status. But what is so special about status is that 

people cannot determine their own status. Status can only be awarded to people by others. To reach 

its goal, pride is thus dependent on how others view the proud person. This means that if proud 

people hurt or offend others while expressing their pride they will not gain status in the eyes of 

those others, but may even lose some status. Therefore, it is necessary to determine in what types of 

situations and to whom people can and cannot express their pride, because I believe that the 

expression of pride may be highly context dependent. However, pride expressions have been studied 

almost devoid of social context (for exceptions see Verbeke et al., 2004, and Shariff et al., in press, 

which will be discussed in Chapter 4). 

If people want to gain status they should make sure that their pride expressions do not 

threaten others. Pride expressions over certain achievements are threatening if the observer of that 

expression also wants to achieve in that specific achievement domain, because it clearly points to 

the observer’s inferior position. These feelings of threat or hurt could deteriorate the relationship 

and consequently hinder status gain or even result in status loss. For instance, if I hurt Monique’s 

feelings after outperforming her in squash by jumping up and down, screaming ‘I am the champ’, 

and dancing my special victory dance, she might start thinking worse of me. If she shares her 

negative thoughts with my other colleagues, this could affect my status in a negative way. Whereas, 

if I behave a bit more modest, she might tell others that I am a great sportswoman. It thus could be 

the case that I am not emotionally dysfunctional, but that withholding my pride expressions after I 

outperform Monique is actually adaptive. In sum, Chapters 2 and 3 reveal what characterizes pride 

experiences and how pride expressions are sensitive to the social context.  

 

Does pride differ across cultures? 

To answer this question, we need to dive into the wondrous world of culture and emotion. 

This world is a divided world. Even though there is ample evidence for both differences and 

similarities in emotions across cultures (see for instance: Mesquita & Frijda, 1992; Van Hemert, 
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Poortinga, & Van de Vijver, 2007), researchers seem to fall back to either one of two viewpoints. 

On the one hand, relativist researchers argue that emotions are culturally constituted products 

(Heine, 2008), such that differences in “what we think affects how we think, and how we think 

affects what we think” (Kitayama & Cohen, 2007, p. 848). A distinction commonly made in this 

field is between independent (Western) and interdependent (Asian) cultures. People with an 

independent self behave in ways they want, without fully considering the feelings of close others 

(Markus & Kitayama, 1991). Experiencing and expressing pride is thought to be beneficial for 

people with an independent self because it allows them to highlight their uniqueness. People with an 

interdependent self behave in ways that take into account the relationships they have with close 

others (Mascolo, Fischer, & Li, 2003; Mesquita, 2007). People with an interdependent self should 

monitor and attend to the needs of others. For them experiencing and expressing pride is thought to 

be detrimental because it conflicts with their goal of fitting in and being harmonious with others 

(Stipek, 1998). On the other hand, universalists believe that emotions are evolved adaptive 

mechanisms (Tooby & Cosmides, 1990), and that cultural differences are an interaction between 

innate basic processes and cultural norms (Berry, Poortinga, Breugelmans, Chasiotis, & Sam, 2011). 

In other words, a culture constrains the use of all behaviors that an individual potentially could 

display (Poortinga, 2011). This approach for instance assumes universality of facial expressions of 

emotions (e.g., Ekman, Sorenson, & Friesen, 1969) which are thought to be subject to display rules: 

culture-specific norms on how one should express one’s emotion. From this perspective, people in 

all cultures experience pride, but cultural variation can be found in its expression.  

A more recent approach that somewhat integrates the two viewpoints described above, 

allows more room for both differences and similarities between cultures. This view conceptualizes 

culture as situated cognition (Oyserman & Lee, 2007) or suggests that culture is a situational source 

of information on how individuals should act (Breugelmans, 2011), and is able to explain the 

context-specificity of many cross-cultural differences. This is the approach that I will use in my 

theorizing concerning cultural differences in pride. To illustrate this approach I will describe my 

favorite experiment to date. Previous research had shown that, when given a choice between five 

pens of which one has a different color than the others, Westerners most often opt for the unique 

pen while Asians opt for a common pen (Kim & Markus, 1999). This effect was explained in terms 

of Westerners preferring uniqueness (in line with independence) and Asians preferring conformity 

(in line with interdependence). Yamagishi, Hashimoto, and Schug (2008) reran this experiment and 

added two conditions. Again they asked Asians and Westerners to choose a pen, but in some 

instances added: ‘you are the last or you are the first person to choose from these pens’. Adding this 

limited amount of information dramatically changed the pattern of results. In the conditions where 
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no information was added, the original findings were replicated; Westerners chose more unique 

pens and Asians chose more common pens. However, when Westerners were told they were the first 

to choose they were more likely to choose a common pen, and if Asians were told they were the last 

to choose they were more likely to choose a unique pen. What does this finding mean? When the 

immediate context provides no specific norm on how to act Westerners and Asians act in a ‘default’ 

manner; what in general their culture prescribes (i.e., Westerners strive for uniqueness, whereas 

Asians strive for conformity). However, when the correct normative behavior in the immediate 

context is obvious, people act in accordance with the rules of that social situation, sometimes 

overruling general cultural norms. In this case the norm holds that if you are the first to choose and 

you choose the unique pen, you leave others that will follow no choice. If you are the last to choose, 

no one will be affected by your choice, and there are no constraints for not choosing the unique pen 

(assuming that people favor scarce goods). In short, this means that Westerners and Asians often act 

like Westerners and Asians, but if the situation provides stronger norms for behavior than one’s 

cultural background, Asians may sometimes behave in more Western manners and vice versa.   

Almost all research on cultural differences in pride focused on differences between 

Western and Asian cultures, and mainly comes from a relativist approach. And though this work 

claims great cultural differences in the experience and expression of pride, there is little empirical 

evidence to support these claims. The differences that have been found concern the antecedents of 

pride, the frequency with which pride is experienced, and the evaluation of pride. In short, quasi-

experimental studies have shown that (1) Westerners experience pride more often for their own 

achievements, whereas Asians experience pride more often for the achievements of others (Stipek, 

1998), (2) Westerners report to experience pride more often than Asians (Kitayama, Markus, & 

Kurokawa, 2000), and (3) Westerners, in comparison to Asians, think of pride as a more positive or 

desirable emotion (Scollon, Diener, Oishi, & Biswas-Diener, 2004). These cross-cultural differences 

have theoretically been generalized to the experience and expression of pride. To date, only a few 

studies provide evidence for a more universalist notion of pride. As stated before, the non-verbal 

expression of pride has been found to be recognized (Tracy & Robins, 2008) and displayed across 

cultures (Tracy & Matsumoto, 2008).  

In sum, pride is assumed to be a prime candidate for cross-cultural differences, but 

empirically there is little evidence to support this claim. Therefore, I sought to uncover the extent of 

cultural variation in pride, by investigating what components are subject to cultural influences and 

what the nature of these cultural differences is, by examining the impact of both chronic and 

situated effects of culture. I approached these questions from three different angles employing 

different methods. First, I investigated to what extent the meaning of the word pride differs across 
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cultures. Second, I examined which emotion components of pride are least and most affected by 

culture, and whether these effects are caused by internalized culture or situational differences in 

cultural norms. And third, I explored cross-cultural differences in pride expressions across situations. 

A short overview of these approaches is provided below. 

In Chapter 4, associations with the word pride were assessed in 27 cultural samples. 

People in very different cultures, from Japan to Italy, and from America to Estonia indicated to what 

extent they associated the word pride with a large amount of emotion components. Their ratings 

were analyzed at three different levels: at the level of broad emotion dimensions, at the level of 

specific emotion components, and at item level (i.e., single statements regarding the meaning of 

pride). At the emotion dimension and component levels I sought whether the ratings were correlated 

with country-level variables such as GDP, Hofstede values (2001), and the Schwartz values (World 

Value Survey, 2005). This approach allowed for detecting which emotion dimensions and 

components are and which ones are not different depending on culture. The results revealed that 

cross-cultural differences in the meaning of pride are small in comparison to the theoretically 

assumed cross-cultural differences in pride, and were mostly country or item-specific. The 

differences that were found mainly concerned the expression of pride and related to cultural 

differences in power distance.  

Instead of looking at cultural differences in the meaning of pride, Chapter 5 focused on 

cultural differences in how people experience pride. Several emotion components of pride were 

explored separately, such as its experiential content (i.e., what people feel and think when they are 

proud), its intensity, expression, and evaluation. In addition, a more experimental approach was 

used. Instead of employing a fully quasi-experimental design (i.e., comparing cultures), culture was 

also employed as a primed variable: Bicultural Chinese-Dutch and Dutch were compared in either 

Chinese or Dutch social contexts. Employing such a cultural frame-switching paradigm allows for 

the disentanglement of effects of culture as an internalized factor and of culture as a normative or 

situated factor. The results revealed that cross-cultural differences were only found in pride’s 

evaluation and expression, not in its intensity or experiential content. Cultural differences in pride’s 

evaluation was a function of internalized culture (Chinese-Dutch considered pride to be less positive 

than Dutch), whereas differences in pride’s expression was a function of social context (pride was 

expressed more in Dutch than in Chinese contexts). 

Chapter 6 focused solely on the expression of pride, and answers the lay question we 

started out with: When do Asian athletes express their pride and when do they not? For this 

experiment naturalistic data were used, namely photographs of Chinese and American athletes 

winning gold medals at national championships or Olympic games. If it is important for people with 
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an interdependent self (in this case Chinese) to take the feelings of close others into account, this 

effect should only occur for close others. Therefore, differences between pride expression towards 

ingroup and outgroup members were expected. Outperforming fellow countrymen at national 

championships and subsequently expressing pride may hurt one’s relationship with those fellow 

countrymen, whereas outperforming foreigners at Olympic games seems not detrimental for one’s 

relationships, because there simply is no relationship that could be hurt by expressing one’s pride.  

Based on this, it was hypothesized and found that Chinese athletes express as much pride as 

Americans when they outperformed outgroup members, but expressed less pride when they 

outperformed ingroup members. These results point to the fact that cross-cultural differences in the 

expression of pride are situation-dependent rather than general.  

In the final chapter of this dissertation I will discuss my findings, integrate them with the 

current knowledge on pride and finally answer the two questions I started out with in the prologue. 

A final note: the empirical chapters in this thesis (Chapters 2 to 6) are based on articles 

written together with co-authors. If throughout the text in the chapters I use the word ‘I’ this is to 

reflect their status as chapters in this thesis.  
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2 

The Experience of Authentic Pride:  

How the Inflated Self stands out from the Crowd
*
 

 

A proud man … makes himself appear as large as possible; so that 

metaphorically he is said to be swollen or puffed. (Darwin, 1872/1998, pp. 

262-263) 

 

Outperforming others leads to downward social comparisons. When such relative success is 

attributed to internal unstable characteristics (effort), people experience authentic pride (Imada & 

Ellsworth, 2011; Lewis, 2000; Tracy & Robins, 2007d). They feel achieved, confident, and 

successful. Like most social emotions, experiences of authentic pride are functional. By showing 

their pride to others, people may gain status (Tracy, Shariff, & Cheng, 2010). In this respect, 

authentic pride is clearly different from hubristic forms of pride. Hubristic pride is typically 

experienced when success is attributed to internal, stable characteristics and involves acting 

pompous, arrogant, and smug (Tracy & Robins, 2007b). The goal of hubristic pride is not to gain 

status but to assert dominance over others (Cheng, Tracy, & Henrich, 2010). Because the realization 

of the social goal of status gain in authentic pride is more dependent on the reaction of others the 

experience of this emotion is particularly interesting. On the one hand, authentic pride is 

experienced because people are different from others, by virtue of outperforming them. On the other, 

authentic pride implies interdependence with those same others who can confer status gain (Van 

Osch, Zeelenberg, & Breugelmans, 2012a).  

There are many studies showing that authentic pride is indeed associated with positive 

behavioral tendencies, such as perseverance (Williams & DeSteno, 2008), task and work-related 

performance (Boezeman & Ellemers, 2007; Herrald & Tomaka, 2001; Verbeke, Belschak, & 

Bagozzi, 2004), self-control (Carver, Sinclair, & Johnson, 2010), the communication of friendship 

(Tracy & Robins, 2007b), and tendencies to connect with others (Tracy & Robins, 2007a, p. 149). In 

contrast, hubristic pride is associated with negative behavioral tendencies, such as prejudice 

(Ashton-James & Tracy, 2012), aggression and antisocial behaviors (Carver, Sinclair, & Johnson, 

2010; Tracy, Cheng, Robins, & Trzesniewski, 2009), and is seen as more maladaptive (McGregor, 

                                                           
*
This chapter is based on: Van Osch, Y., Zeelenberg, M., & Breugelmans, S. M. (2012). The experience of authentic 

pride: How the inflated self stands out from the crowd. Manuscript submitted for publication. 
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Nail, Marigold, & Kang, 2005; Williams & DeSteno, 2010). Thus, from a social perspective 

authentic pride is clearly the more adaptive of the two (Martens, Tracy, & Shariff, 2012).  

A question that remains unanswered concerns what psychological mechanism explains the 

social function of authentic pride? Authentically proud people want to gain status. Several routes to 

this goal have been suggested, but I will focus on the one that has been studied most: pride’s non-

verbal expression (Tracy et al., 2010). For proud people to gain status they need to be noticed by 

others. That is why proud people typically display their pride by standing erect, with an expanded 

chest, head slightly tilted back, smiling, their arms akimbo, in fists, or in the air (Darwin, 1872/1998; 

Tracy & Robins, 2004; 2007c). This expression is displayed and recognized across cultures, and is 

considered to be innate (Tracy & Robins, 2008; Tracy & Matsumoto, 2008). More importantly, this 

expression has been shown to serve pride’s ultimate function, namely gaining status. Compared to 

expressions of shame and of other emotions, expressions of pride are associated more with high than 

low status (Shariff & Tracy, 2009; Shariff, Tracy, & Markusoff, in press; Tiedens, Ellsworth, & 

Mesquita, 2000). So, we know how authentic pride is communicated to others. However, we know 

much less about how proud people come about acting this way (e.g., Fourie, Rauch, Morgan, Ellis, 

Jordaan, & Thomas, 2011). In other words, what is the psychological experience of pride that makes 

people stand erect and expand their chest?  

Research on the psychological process underlying expressions of authentic pride is 

important because more than one possibility has been suggested in the literature. These different 

possibilities imply a different nature of what type of emotion authentic pride actually is, which has 

important ramifications for our understanding of human social behavior (Gruber, Oveis, Keltner, & 

Johnson, 2011; Tracy & Robins, 2007d; Williams & DeSteno, 2010). Identifying the mechanism 

associated with authentic pride is important to understand its various manifestations and to 

formulate new hypotheses (Zeelenberg, Nelissen, Breugelmans, & Pieters, 2008).  

The antecedents of authentic pride typically involve a favorable social comparison, 

implying a self who outperforms someone else. This downward social comparison has at least three 

elements: (1) the self, (2) the relationship between the self and another person, and (3) the other 

person. This means that experiences of pride could focus on either of these elements or on a 

combination of these.  Regarding the first element, the self, it has been argued that pride temporarily 

inflates the self; proud people perceive themselves as physically larger, more grandiose and 

important (Darwin, 1872/1998). This self-inflation represents an increased focus on the self and on 

people’s own preferences compared to others and others’ preferences. An inflated self makes people 

stand out in their own mind. The idea of self-inflation is in line with findings on semantic and visual 

representations of pride (Tracy & Robins, 2007d; 2004), but also with the perceptions of powerful 
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people, who overestimate their own height, and also judge objects with which they are associated as 

larger (Duguid & Goncalo, 2012). Inflated perceptions of the self could result in behaviors that 

make proud people and their achievement more noticeable for others, for example through enlarged 

bodily postures (Tracy & Robins, 2004), more dominant behavior (Williams & DeSteno, 2009), or 

verbal communication of achievements.  

Regarding the relationship between the self and other, proud people might come to see 

others as more distant. It has been argued that proud individuals disengage and separate themselves 

from others (Kitayama, Markus, & Kurokawa, 2000; Kitayama, Markus, & Matsumoto, 1995; 

Kitayama, Mesquita, & Karasawa, 2006; Scollon et al.,2004). A recent study found that proud 

people, in comparison to compassionate people, perceive themselves to be more similar to strong 

than weak others, suggesting that proud people distance themselves from weak others (i.e., the 

outperformed other; Oveis, Horberg, & Keltner, 2010). By distancing, proud people increase their 

salience and attract more attention (Bless, Fiedler, & Strack, 2004). This notion concurs with mental 

representations of status, which focus on the relative distance between two status positions (Chiao, 

Bordeaux, & Ambady, 2004) and effects of power which reveal that people in legitimate power 

prefer a larger social distance between themselves and others (Lammers, Galinsky, Gordijn, & Otten, 

2012).  

Regarding the final element of the social comparison in pride, the focus on the other, it 

might be that proud people perceive the other to be worth less or deserving of less. By making 

others seem worthless or bad proud people can put their own achievements in the spotlight and as a 

result gain status. For example, it has been shown that people in power devaluate others in order to 

justify and prolong their superior position (Kipnis, 1972). Although this is more likely an element of 

hubristic pride with its focus on inherent superiority (Tracy & Robins, 2007d), theoretically, the 

inferior position of the other is clearly an element of the downward social comparison and hence a 

potential part of authentic pride experiences as well.  

In theory all three mechanisms, discussed above, could explain the relationship between 

pride and attention drawing behavior. In this chapter, a series of studies are presented that 

investigated which one, or which combination of these mechanisms is the psychological mechanism 

motivating proud people to draw attention to themselves.  Experiments 2.1 and 2.2 tested whether 

pride is characterized by self-inflation, distancing, or other-depreciation. Pride was compared with 

related emotions (schadenfreude, positive emotion based on downward social comparison; Van Dijk, 

Ouwerkerk, Wesseling, Van Koningsbruggen, 2011; envy, self-conscious emotion based on an 

upward social comparison; Van de Ven, Zeelenberg & Pieters, 2009; joy, control emotion; a 

positive emotion without a social comparison) and their explicit (Experiment 2.1) and implicit 
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(Experiment 2.2) effects on perceptions of the social situation. Experiment 2.3 replicated these 

findings with naturalistic instances of pride. Experiment 2.4 verified whether self-inflation, like 

power, generalizes to a larger perception of objects with which the self is associated. Experiment 2.5 

extended these findings by showing that proud people focus more on their own preferences instead 

of on the preferences of others using an implicit behavioral measure. 

 

Experiment 2.1 

 In this first experiment, people recalled experiences of pride, schadenfreude, envy, joy, or 

a neutral event and subsequently reported to what extent they had experienced self-inflation, 

distancing, other-depreciation, and the communication of their experience to others.  

First-year psychology students at Tilburg University (N = 120, n♀ = 98, Mage = 19.60)
1
 

autobiographically recalled a situation (cf., De Hooge, Zeelenberg, & Breugelmans, 2007) in which 

they experienced pride (over an individual achievement), schadenfreude, envy, joy, or a neutral 

event (grocery shopping). Participants rated the extent to which they had felt pride
2
, schadenfreude, 

envy, joy
3
, guilt, shame. They also rated to what extent they had experienced an inflated self (I felt 

large, I thought about what I had achieved, I thought about how great I was, I felt grandiose; α 

= .85), distancing from others (I wanted to separate myself from others, I wanted to place myself on 

a pedestal, I wanted to distance myself from others, I wanted to increase the distance between 

myself and others; α = .70), and depreciation of others (I wanted to hurt the other, I wanted to 

convince others that the other had not performed well, I wanted to cause the other pain, I wanted to 

devalue the other; α = .88), and to what extent they had wanted to communicate their experience to 

others (I wrote about the event on social media, I phoned someone to share the experience, I talked 

about this event with others; α = .74; all items rated on scales from 1 = Not at all to 7 = Very much).  

                                                           
1Students in Experiment 2.1 through 2.4 were either paid or received course credit for their participation. Participants 

in Experiment 2.5 cooperated voluntarily without payment or credit. 

 
2 To ascertain that the obtained effect was due to authentic pride and not a mix between authentic and hubristic pride, 

two coders (upper level undergraduate students; 100% agreement) coded whether people attributed their pride-eliciting 

event to stable internal attributes (i.e., ability; Tracy & Robins). In both Experiment 2.1 and Experiment 2.2, only 2 

participants (< 9 and 4% of the samples) that recalled a pride-eliciting event made stable internal attributions. 

Excluding these participants from analyses yielded identical results.  

 
3 Initial manipulation checks revealed that the pride and joy condition did not differ on pride (p = .257). Inspection of 

the autobiographical recalls revealed that 11 out of the 25 participants in the joy condition had actually recalled a pride 

event, even including the word pride in their story. These 11 participants were excluded from subsequent analyses. 

Exclusion of the participants did not significantly alter the outcomes of the study, except for the pride and self-inflation 

ratings. When including the 11 participants no significant differences in self-inflation (p = .063) were found between 

the pride and joy condition, after excluding them from the analyses the two conditions marginally differed on pride (p 

= .054) and significantly differed in self-inflation (p = .026). 
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None of the dependent variables were normally distributed
4
, so non-parametric Kruskal-

Wallis one-way ANOVAs were performed (see Table 2.1 for all means and tests). Pride led to an 

increased sense of self-inflation, but not to the distancing from others, nor to the depreciation of 

others. Envious participants did experience more distance between themselves and others and 

thought of others as less worthy. Proud and happy participants also communicated events more than 

those in the other conditions. These results suggest that pride is characterized by an inflated self. 

 

Experiment 2.2 

Experiment 2.2 (204 Tilburg University students, n♀ = 155, Mage = 20.10) had the same 

design and procedure as Experiment 2.1, but this time self-inflation and distancing were measured 

via implicit measures. After autobiographical recalls of pride, schadenfreude, envy, or joy, 

participants were asked to draw the situation that they recalled in a box, such that they represented 

the people as circles with the size of the circles indicating how important that person was. They 

indicated which circle represented themselves. For all other people (circles) they could use a letter 

in the alphabet, with the most important other being ‘A’, the second most important ‘B’, and so 

forth
5
. The diameters of the circles were measured as representations of the participant and person 

‘A’ and a ‘me’/’A’ ratio was calculated. In addition, the distance between the ‘me’ and ‘A’ circles 

was measured in a straight line (in centimeters; see Figure 2.2, top panel).  

 Both the ratio and distance measures were not normally distributed, so non-parametric 

Kruskal-Wallis tests were performed. The ‘me’/’A’ ratio was larger in the pride condition (M = 1.51, 

SD = 0.96) than in the joy (M = 1.03, SD = 0.61), schadenfreude (M = 0.96, SD = 1.07), and envy 

(M = 0.95, SD = 0.66) conditions, χ² (3, N = 204) = 31.56, p < .001, η
2
 = .16. Pairwise comparisons 

revealed that the ratio for pride was significantly higher than in all other conditions (all p’s < .001).  

The distance between the ‘me’ and ’A’ circles was larger in the envy (M = 2.46, SD = 2.34) 

and schadenfreude (M = 1.82, SD = 2.16) conditions than in the pride (M = 0.99, SD = 1.34) and joy 

(M = 0.57, SD = 0.87) conditions, χ² (3, N = 204) = 37.62, p < .001, η
2
 = .19. Pairwise comparisons 

revealed that the envy condition differed from the pride and joy conditions (both p’s < .001), and 

that the schadenfreude condition also differed from the pride and joy conditions (both p’s < .05).  

                                                           
4 The criterion used to assess normality in this manuscript is described by Allen and Bennet (2010, p. 38) and 

Tabachnick and Fidell (2007, p. 80). I would like to note that using standard parametric tests to analyze the data in this 

chapter yields the same results.  

 
5 In theory, drawing oneself as larger would limit the space left for drawing the other, and decrease the distance to 

others. In practice however, participants always left enough room to draw others as well (i.e., the largest representation 

of the self covered 33% of the box’s surface). 
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Thus, pride, compared to the other emotion conditions, increased spatial representations of 

the self. It did not result in distancing from others. Again these results point to the idea that pride is 

characterized by self-inflation, not distancing. 

 

Experiment 2.3 

 Experiment 2.3 examined perceptions in a natural pride occurrence; undergraduate 

freshmen received their grade for the very first course they took at university. Again the extent to 

which people experienced self-inflation, distancing, other-depreciation were measured, and how 

they felt physically, as a proxy for drawing attention to one’s achievement.  

First-year psychology students at Tilburg University (n = 203, n♀ = 175, Mage = 19.33) 

completed an online questionnaire within three days after their grade for the first course taken at 

university was posted online. The weblink to the questionnaire was included in the Blackboard 

message containing the grades. I asked participants to give their first reactions after seeing their 

grade. They reported their grade and, after seeing the distribution of grades in five equal groups 

(quintiles running from Worst 20% to Best 20%), indicated in which group they scored. Score group 

was used as an independent variable. Participants rated the extent to which they felt pride, shame, 

joy, anger, relief, disappointment, satisfaction, and regret. They then rated the scales for self-

inflation (α = .83), distancing (α = .69), other-depreciation (α = .77), and verbal communication of 

pride (α = .43) as in Experiment 2.1 (all items: 1 = Not at all to 7 = Very much). Participants also 

indicated how they felt on a visual scale consisting of seven photographs portraying someone who 

felt very ashamed (-3) to someone who felt very proud (+3; see Figure 2.1)
6
, this variable was 

labeled “body posture”. Finally they indicated on a 7-point scale to what extent they put effort in 

studying for the exam.  

                                                           
6 A pretest among 26 participants on MTurk (♀ = 16, Mage = 33.58) who rated all seven pictures in Figure 2 on 11-

point scales revealed a significant linear trend for both shame, F(1, 24) = 1355.61, p < .001, and pride ratings, F(1, 24) 

= 1829.40, p < .001. The scale was perceived to run from very ashamed (Picture 1: Mshame = 10.52, SD = 0.82; Picture 7: 

Mshame = 1.04, SD = 0.20) to very proud (Picture 1: Mpride = 1.04, SD = 0.20; Picture 7: Mpride = 9.76, SD = 0.60).  

 



 
 

 

 

 

Table 2.1. Means, Standard Deviations, and Test Statistics of all Dependent Variables for all five Emotion Conditions in Experiment 2.1 

 Condition   

 Pride 

(n = 23) 

Joy 

(n = 14) 

Schadenfreude 

(n = 25) 

Envy 

(n = 23) 

Neutral 

(n = 25) 
  

Dependent Variables M (SD) M (SD) M (SD) M (SD) M (SD) χ
2
(4, N = 110) η

2
 

Pride 6.22 (1.31)a 4.71 (2.02)a 2.52 (1.78)b 2.09 (1.62)b 3.28 (1.57)b 54.31*** .50 

Joy 6.52 (1.08)a 6.57 (0.65)a 4.20 (2.00)b 1.70 (1.02)c 4.84 (1.65)b 66.66*** .61 

Schadenfreude 1.78 (1.48)a 1.14 (0.36)a 5.44 (1.53)b 1.39 (0.89)a 1.76 (1.20)a 60.11*** .55 

Envy 1.35 (0.94)a 1.57 (0.76)ab 2.48 (1.90)b 5.74 (0.69)c 1.68 (1.07)ab 61.56*** .56 

Guilt 1.48 (1.08)a 1.64 (1.22)a 3.16 (1.99)b 1.78 (1.38)a 1.64 (1.41)a 17.14** .16 

Shame 1.48 (1.16)a 1.50 (0.86)ab 2.68 (2.17)b 2.87 (2.10)b 1.84 (1.52)ab 10.26* .09 

Self inflation (α = .85) 5.41 (0.96)a 4.04 (1.13)b 2.53 (1.47)c 2.85 (1.22)c 2.32 (1.12)c 53.04*** .49 

Distancing (α = .70) 2.20 (1.25)a 1.70 (0.96)a 2.17 (1.26)a 3.28 (1.40)b 1.92 (1.13)a 16.95** .16 

Depreciation (α = .88) 1.16 (0.26)ab 1.02 (0.07)a 1.74 (1.07)b 3.09 (1.93)c 1.15 (0.33)a 38.33*** .35 

Communication (α = .74) 4.39 (1.62)a 3.38 (1.87)ab 1.59 (0.72)cd 2.19 (1.15)bc 1.21 (0.40)d 55.70*** .51 

 

Note. All items were rated on scales from 1 = Not at all to 7 = Very much. Means with different subscripts differed significantly in pairwise comparisons 

adjusted for ties (α < .05), ***p < .001, ** p < .01, *p < .05 
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Most dependent variables were not normally distributed, and thus analyzed using non-

parametric Kruskal-Wallis tests. The measures for self-inflation and the verbal communication of 

pride were normally distributed and thus analyzed using parametric tests. Condition (i.e., quintile) 

affected all dependent measures, except for distancing and other-depreciation (for all means and 

tests see Table 2.2). Participants in the best-scoring group reported feeling most proud and had an 

increased sense of an inflated self compared to those in the bottom three groups. Furthermore, those 

in the highest group indicated that they felt like the person in the two most right photographs for the 

body posture measure, whereas participants in the other groups did not. These two pictures represent 

universally recognized pride expressions (Tracy & Robins, 2004; 2008) that communicate high 

status to others (Shariff & Tracy, 2009; Shariff et al., in press).  

 In addition, effort, as a proxy for authentic pride, was correlated with self-inflation, 

distancing, and other-depreciation. Effort was positively correlated with self-inflation (r = .35, p 

< .001), but not correlated with distancing (r = .06, p = .404) or other-depreciation (r = .01, p 

= .848). To summarize, naturalistic experiences of pride are related to an increased sense of self-

inflation, but not to distancing or other-depreciation.  

 

Experiment 2.4 

Next it was investigated whether enlarged perceptions of the self would also generalize to objects 

with which the self is associated. Ninety-six students from Tilburg University (n♀ = 70, Mage = 

20.50) read a pride or joy scenario. In the pride scenario participants had handed in the best idea in 

the idea drop box of their health insurance company, while in the joy scenario they were the 10.000
th
 

customer (actually the 10.001
st
, but the person in front of them had no time)

7
. All read that they 

were invited to a ceremony where they were placed on a victory stand to receive a token of 

appreciation. The people with the second and third best ideas (or the two people behind them in line) 

were also asked to join the ceremony. 

Participants rated how proud they would be in this situation (1 = Not at all, 7 = Very much). 

Subsequently, they were asked to draw the victory stand. The height and width of every box was 

measured in centimeters (see Figure 2.2, lower panel). The proportional surface for the #1 box was 

calculated by dividing the surface of the #1 box by the sum of the surfaces of all three boxes.  

People in the pride condition were more proud (M = 5.50, SD = 0.97) than people in the 

joy condition (M = 3.04, SD = 1.40), F (1, 94) = 100.31, p <.001, ηp
2
 = .52. Importantly, proud 

                                                           
7 Pre-testing revealed that people easily attribute positive events to their own efforts. In this study I thus made sure that 

participants in the joy condition could not attribute their positive affect to their own efforts. That is why I made them 

the 10.001th customer instead of the 10.000th customer.  
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participants also drew their own box of the victory stand as relatively larger (M = .53, SD = .07) 

than happy individuals (M = .51, SD = .06), F (1, 94) = 4.04, p <.05, ηp
2
 = .04. Though the effect 

size was small, people experiencing pride had an enlarged perception of the victory stand in 

comparison to those experiencing joy.  

 

 

Figure 2.1. Photographic response scale of body posture ranging from shame (-3) to neutral (0) to 

proud (+3) used in Experiment 2.3 

Experiment 2.2

Experiment 2.4

 

 

Figure 2.2. Examples of drawings by participants in Experiments 2.2 and 2.4. The dark lines 

indicate the measurements.  
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Table 2.2. Means, Standard Deviations, and Test Statistics of all Dependent Variables for the Five Quintiles from the Worst Scoring Students to the Best 

Scoring Students in Experiment 2.3 

 Quintiles   

 0-20% 

(n = 22) 

21-40% 

(n = 37) 

41-60% 

(n = 39) 

61-80% 

(n = 63) 

81-100% 

(n = 42) 
  

Dependent Variables 
M (SD) M (SD) M (SD) M (SD) M (SD) 

χ
2 
(4, N 

=203) 

η
2 

 

 Pride 1.18 (0.66)a 3.08 (1.66)b 4.85 (1.55)c 5.95 (1.05)d 6.50 (0.55)e 124.17** .61 

Shame 5.41 (1.84)a 2.65 (1.89)b 1.31 (0.83)c 1.25 (0.86)c 1.10 (0.30)c 93.70** .46 

Joy 1.41 (1.05)a 4.14 (2.00)b 5.72 (1.26)c 6.33 (0.92)cd 6.76 (0.43)d 108.34** .54 

Anger 4.68 (1.81)a 2.43 (1.80)b 1.38 (0.96)c 1.29 (1.02)c 1.02 (0.15)c 89.75** .44 

Relief 1.95 (1.46)a 4.30 (2.09)b 5.82 (1.25)c 5.92 (1.27)c 5.52 (1.70)c 59.21** .29 

Disappointment 6.09 (1.38)a 3.81 (2.03)b 2.23 (1.66)c 1.43 (0.91)d 1.07 (0.34)d 115.72** .57 

Satisfaction 1.32 (0.57)a 3.46 (1.66)b 5.31 (1.44)c 6.17 (0.94)d 6.81 (0.46)e 129.59** .64 

Regret 4.23 (2.14)a 3.35 (2.25)a 1.82 (1.60)b 1.32 (0.80)b 1.29 (1.07)b 67.67** .34 

Distancing (α = .69) 1.91 (0.96)a 1.80 (1.00)a 2.08 (1.01)a 2.31 (1.20)a 2.31 (1.19)a 6.64 .03 

Depreciation (α = .77) 1.20 (0.43)a 1.27 (0.58)a 1.32 (0.66)a 1.33 (0.61)a 1.25 (0.67)a 1.82 .00 

Body posture -2.00 (1.11)a -0.03 (1.36)b 1.36 (1.18)c 1.68 (1.00)c 2.38 (0.62)d 108.45** .54 

 M (SD) M (SD) M (SD) M (SD) M (SD) F(4, 203) η
2
 

Self inflation (α = .83) 2.45 (1.00)a 3.23 (1.15)b 3.96 (1.20)bc 4.56 (1.16)cd 4.74 (1.24)d 21.59** .30 

Communication (verbal; α = .43) 3.77 (1.88)a 3.88 (1.66)a 4.19 (1.35)a 4.62 (1.32)a 4.45 (1.25)a 2.42* .05 

 

Note. All items were rated on scales from 1 = Not at all to 7 = Very much. Means with different subscripts differed significantly in pairwise comparisons 

adjusted for ties for the non-parametric tests and Tukey post-hoc tests for the parametric tests (α < .05), **p < .001, *p = .05 
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Experiment 2.5 

So far, the support for pride being characterized by an inflated self builds on explicit and 

implicit self-reports. In this final study, a behavioral field-experiment, the pen-choice paradigm 

(Kim & Markus, 1999) was used to measure a possible consequence of an inflated self, namely an 

enlarged focus on one’s own preferences, thereby focusing less on the preferences of others. In the 

pen-choice paradigm people are offered a choice between five pens. The pens are identical except 

for their color; the ratio of pens is usually four (common pens) to one (uncommon pen). The idea 

behind this paradigm is that those who choose a common pen from the set take others’ preferences 

into account, because they do not want to offend others by taking the only uncommon pen available 

(Yamagishi, Hashimoto, & Schug, 2008), assuming that uncommon (i.e., scarce) goods are more 

desirable than common goods (Brock, 1968). Choosing the uncommon pen, therefore reflects not 

taking into account others, but focusing on one’s own preferences. Shoppers were asked to take part 

in a small study and were induced with pride by complimenting them on their clothing style. 

Subsequently they could choose a pen as a token of appreciation.  

A pretest indicated that a compliment by a woman on one’s clothing style induced pride: 

Tilburg University students (N = 150, n♀ = 76, four participants did not indicate gender, Mage = 

23.33) read a scenario in which they were approached by someone to participate in a study on 

contemporary clothing styles and were given a compliment on their outfit or they received no 

compliment. The compliment giver was either a man or a woman. In the no-compliment condition 

gender was not specified. Participants indicated how proud this would make them feel (α = .91; 1 = 

not at all, 7 = very much). Participants reported more pride after receiving a compliment from a 

woman (M = 4.97, SD = 0.99) than from a man (M = 4.03, SD = 1.21) or after receiving no 

compliment at all (M = 3.59, SD = 1.31), F(2, 146) = 17.51, p <.001, pη
2
 = .19. The latter two 

conditions did not differ, p = .152. Participant’s gender did not affect pride ratings.  

For the actual field experiment, data were collected among 194 shoppers (n♀ = 116, Mage = 

21.11) in Tilburg’s main shopping street. Female assistants approached young people with a regular 

dress style. They were asked to participate in a study on contemporary clothing styles. In the 

compliment condition (n = 96) the assistants simply added ‘because you look so fashionable’. 

Participants posed for a picture of their clothing style and as a token of appreciation they were 

offered one of five pens on a pen-display board: four dark blue pens and one light blue pen
8
. For 

two participants the procedure contained errors (e.g., pens missing from the display board) and their 

data were left out of the analyses. 

                                                           
8 Five different pens were pretested, which were exactly the same except for their color. Twenty people (n♀ = 10, Mage 

= 21.20) indicated to what extent they would like to have each pen on a 5-point scale. The dark blue (M = 4.60, SD = 

1.90) and light blue pens (M = 4.60, SD = 1.85) were equally attractive. 
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 Participants in the compliment condition were indeed more likely to choose a pen with an 

uncommon color (35%), than people in the no-compliment condition (21%), χ²(1, N = 192) = 4.94, p 

= .026, Φ = .16.  

 

Discussion 

Three possible mechanisms underlying expressions of authentic pride were examined.  

Consistent support was only found for one, namely self-inflation. Five studies demonstrated that (1) 

authentic pride is characterized by an inflated self, not by the distancing from others nor the 

depreciation of others, (2) the perception of an inflated self generalizes to attributes associated with 

the self, and (3) authentic pride leads to acting on one’s own preferences. Thus, the inflated self 

explains pride-related social perceptions as well as social behaviors. This line of thought implies a 

process of first standing out in your own mind, and subsequently acting in ways that makes you 

stand out in the minds of others, all in service of drawing attention to your achievements, and 

ultimately gaining status.  

The idea of self-inflation suggests two routes from authentic pride to increased status (e.g., 

Tracy et al., 2010). First, an inflated self allows the self to focus more on personal growth. Pride has 

been shown to motivate personal development by heightened levels of perseverance (Williams & 

DeSteno, 2008) task-performance (Herrald & Tomaka, 2002), and organizational commitment 

(Boezeman & Ellemers, 2007), which could lead to status increase. Pride might thus empower 

individuals through the experience of an inflated self. Secondly, due to an inflated self, people stand 

out in their own mind, inducing them to act in ways that are consistent with how they feel. As a 

result this makes them stand out in the minds of others too, by for instance showing themselves as 

larger and more dominant (e.g., Shariff & Tracy, 2009; Shariff et al, in press; Williams & DeSteno, 

2009). Depending on the opportunities in the immediate context, an inflated self might lead to 

different behaviors in order to gain status in the eyes of others.  

The present results suggest that authentic pride may be triggered by seeing the self as 

better than another (the relational element of the social comparison), while the mental representation 

of this event is primarily focused on the self (the self element of the social comparison). So, other 

people may be part of the elicitation of pride without being big part of its experience. This means 

that proud people have an inflated self but they do not intently distance themselves from others or 

depreciate others. This is an important observation for understanding why and how people can 

modify their expression of pride (Van Osch et al., 2012a). 

Expressing pride can be a double-edged sword. Being seen as proud can lead others to 

confer status, but being seen as overly proud may also hurt others because it confronts them with 
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their own inferior position. This could result in more negative views of the social relationship 

blocking possible status gain. Indeed, people have been observed to moderate their expressions 

according to the sensitivity of others to the possible detrimental effects (Kitayama et al., 1995; 2000; 

2006; Scollon et al., 2004; Van Osch et al., 2012). The current study adds to our understanding why 

people who experience authentic pride can readily moderate their expression if needed. I argue that 

it is exactly because experiences of authentic pride do not involve a feeling of increased distance 

towards or depreciation of others, that people find it easy to moderate expressions in order not to 

hurt these others. So, understanding the psychological mechanism of authentic pride facilitates our 

understanding of why this emotion is expressed differently in different contexts.  

As an interesting aside, by the same reasoning no such sensitivity can be expected for 

hubristic pride. This type of pride is associated with aggrandized self-views and the goal of asserting 

dominance over others. Although the current paper exclusively focused on authentic pride, one 

could expect that the experience of hubristic pride does involve distancing and other-depreciation. 

This would mean that people do not moderate their expression of hubristic pride in response to 

social demands, which may explain why this type of pride is seen as quite negative. I am currently 

investigating these possibilities.  

Previous work, supporting the distancing explanation, showed that proud people see 

themselves as less similar to weak others, but more similar to strong others (Oveis et al., 2011). The 

present results offer a different interpretation of the findings concerning pride and similarity to 

others. There is a strong positive relation between physical size and success in life (Judge & Cable, 

2004), which could mean that strong others are also represented as larger. Thus increased perceived 

similarity to these large, strong, and successful others could also support the mechanism of self-

inflation. 

To summarize, the current paper suggests why authentic pride leads to the type of 

expressions that it does. Authentic pride makes people see themselves and their achievements as 

bigger, more salient. This does not involve a depreciation of or distancing from others because 

proud people are focused on themselves. The ensuing behaviors are meant to display one’s own 

virtues and strengths and not the vices and weaknesses of others. Thus, the present research 

underlines the nature of authentic pride as a functional social emotion.  
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3 

Show or Hide?  

Selective Inhibition of Pride Expressions as a Function of 

Achievement Domain and Relational Status
*
 

Proud people often express their pride. If so, they usually smile, expand their chest, and put their 

arms up in the air (Tracy & Robins, 2004). This prototypical pride expression has a purpose: it 

communicates achievements to others in order to ultimately gain social status (Shariff & Tracy, 

2009; Shariff, Tracy, & Markusoff, in press; Tracy, Shariff, & Cheng, 2010). Thus, expressions of 

pride may serve to draw attention to achievements that would have otherwise gone unnoticed. 

However, being noticed is a necessary but not sufficient condition for status gain. Whether proud 

people actually gain status in the eyes of others depends on how those others perceive the proud 

person. If expressions of pride are threatening for observers, for example because they highlight the 

observers’ failures in addition to the proud person’s successes, such expressions may not lead to 

increased status but rather to more negative interpersonal evaluations. I expected that proud people 

strategically moderate their expressions in order to prevent observers from feeling threatened or hurt.   

The role of the social context seems crucial in understanding the expressions of pride and 

ultimately its function as a social emotion. This theoretical insight builds upon the recent findings 

on the nature and function of pride and integrates it with more classical findings concerning how 

people react to upward social comparisons. Furthermore, it yields testable predictions about how 

people selectively deal with their pride: I predict that proud people moderate expressions (1) when 

observers in their social surroundings might feel threatened – either because the achievement 

domain is important for the observers or because the observer’s own performance was inferior – and 

(2) when proud people care about the observers. Proof of such findings would be a significant 

theoretical extension of current research on pride, which would have important implications for 

broader theories on the function of social emotions.  

Social emotions regulate social behavior (Frijda, 2004; Tracy, Robins, & Tangney, 2007; 

Zeelenberg, Nelissen, Breugelmans, & Pieters, 2008). There are reasons to assume that pride may 

differ from other social emotions. I believe this to be the case because the ultimate outcome of pride 

– gaining status – is crucially dependent upon an audience, and thus is not controlled by the people 

                                                           
*
This chapter is based on: Van Osch, Y., Zeelenberg, M., & Breugelmans, S. M. (2012a). Show or Hide? Selective 

inhibition of pride expressions as a function of achievement domain and relational status. Manuscript under review 
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who experience and express pride themselves. This is different from other social emotions, such as 

the much studied shame and guilt. For instance, it has been demonstrated that the central goal of 

shame (i.e., dealing with a threatened self-image) can be dealt with by means of different actions, 

such as acting pro-socially in order to repair the self or withdrawing to protect the self from further 

harm (De Hooge, Zeelenberg & Breugelmans, 2011). Likewise, the central goal of guilt (i.e., restore 

interpersonal harm) can be dealt with by acting prosocially as well as by harming oneself (Nelissen 

& Zeelenberg, 2009). Proud people are more dependent upon others. They can communicate their 

achievements by expressing their pride, but the part where status is gained depends on the observer 

of that expression. I believe that pride should therefore be very sensitive to the feelings of those 

others, because hurting them by expressing too much pride may interfere with the goal of gaining 

status. To summarize, pride may be one of the most quintessential social emotions in that the goal 

associated with this emotion can only be achieved via others. 

Proud people may achieve the goal of status gain best by selective inhibition of pride 

expressions because not doing so would obstruct the goal of gaining status. This notion fits nicely 

with the long research tradition on display rules of emotion (e.g., Ekman & Friesen, 1969). However, 

at the same time the notion of suppression of pride is unlike other research on the modification of 

positive emotion displays, which has focused mainly on social facilitation or amplification effects in 

the presence of others. People tend to show more positive emotions when others are present and can 

see their expression. For instance, bowlers do not smile immediately when throwing a strike, but 

start doing so when they turn to face their audience (Kraut & Johnston, 1979; Ruiz-Belda, 

Férnandez-Dols, Carrera, & Barchard, 2003). Also, people laugh more about positive videos when 

others are present than when there is no social context (Fridlund, 1991), especially when those 

others are people whom they know (Jakobs, Manstead, & Fischer, 1999). In contrast, I expect that 

people, under well specified conditions, will show less pride than they actually feel (i.e., deamplify 

their expression as described in Ekman & Friesen, 1969, and Matsumoto, Willingham, & Olide, 

2009). More specifically, it is expected that people inhibit pride expressions when this might hurt 

the feelings of people who are important to them (i.e., who can confer status gains). 

The idea that others can feel hurt when they are outperformed is well documented in the 

social psychological literature. Being confronted with high achievers can make people feel insecure 

(Collins, 1996). High achievers are especially threatening when they achieve something in a 

personally relevant domain, because this makes them an upward comparison standard for how well 

you are doing yourself (Lockwood & Kunda, 1997). Indeed, people who are outperformed in a 

relevant domain tend to feel more negative than people who are outperformed in a less relevant 

domain (Beach, Tesser, Fincham, Jones, Johnson, & Whitaker, 1998). Upward comparisons may 
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become even more painful when high achievers highlight their achievement by expressing pride, 

because this more clearly points out one’s own inferior position. In such cases, observers may come 

to dislike the high-achiever (e.g., Wosinska, Dabul, Whetstone-Dion, & Cialdini, 1996). Research 

has shown that people in advantageous positions are aware of these mechanisms and engage in 

prosocial behavior to appease others who are relatively worse off (Van de Ven, Zeelenberg, & 

Pieters, 2010). Hence, it is expected that people inhibit their pride expressions over achievements 

that are relevant to their audience. 

How does this reasoning fit with our current knowledge on pride? Pride feels good and is 

experienced when people attribute success to their own efforts (Imada & Ellsworth, 2011; Tracy & 

Robins, 2007a, b). Proud people feel achieved, accomplished, confident, and productive (Herrald & 

Tomaka, 2002; Tracy & Robins, 2007c). In other words, outperforming others feels good (Beach et 

al., 1998; Tesser & Collins, 1988; Webster, Duvall, Gaines, & Smith, 2003). At the same time, 

people can also feel uncomfortable by outperforming others, as they realize that this might hurt the 

other. Sensing that the outperformed person engages in an upward social comparison can cause 

distress (Exline & Lobel, 1999; Rodriguez Mosquera, Parrott, & Hurtado de Mendoza, 2010). This 

negative experience is independent of the positive feelings people have over outperforming others 

(Exline & Lobel, 2001). Furthermore, outperforming others may decrease the extent to which 

outperformers want those others to know about their achievements (Exline, Single, Lobel, & Geyer, 

2004). To summarize, there seem to be two, possibly simultaneous responses to performing well 

and experiencing pride: (1) it makes people feel good about their own achievements and (2) it 

makes people feel uncomfortable about other people’s reactions. These two responses have hitherto 

been studied in separate fields, but I propose that both are integral elements of the pride experience. 

In fact, I propose that proud people selectively adjust the communication of their achievements to 

others even if they feel the same, positive emotion. Therefore, it is predicted that only the 

expression of pride is affected by the relevance of an achievement for the audience, not the intensity 

of its experience. 

Crucial in this reasoning is that people selectively inhibit their expression of pride. That is 

to say, people only inhibit their expression when it may hurt others who are important to them. 

Expressing pride will most likely not harm those others if they performed just as well as, or even 

better than the proud person. Only when the other is clearly outperformed on a self-relevant domain 

can a pride expression harm that person (Exline & Lobel, 1999). Therefore, it is predicted that pride 

expressions over relevant achievement domains are only inhibited when another person is 

performing worse, not when the other person is doing equally well, or even better.  
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Pride expressions will also be sensitive to the relational status of the specific other who is 

outperformed and to whom pride is communicated. Here, I focus on the degree to which you like 

the other because I believe that inhibition of potentially hurtful pride is strongest when interacting 

with others who we care about. It hurts more to be outperformed on an important achievement 

domain by a close other than a stranger (Gardner, Gabriel, & Hochschild, 2002). Because the people 

we care about most are also the ones who are most likely to be hurt by uncontrolled expression of 

pride, the moderation of pride expressions should occur mainly when we deal with people we care 

about. Therefore, I predict that pride expressions are inhibited when close others are outperformed, 

not when disliked others are outperformed. 

The present research adds to our understanding of pride because thus far researchers have 

mainly examined pride expressions in little or no social context. For example, participants have 

been asked to rate posed pride expressions without context (e.g., Nelson & Russell, 2011; Shariff & 

Tracy, 2009; Tracy & Robins, 2004; 2008) or a minimal amount of context (person is high versus 

low in status; Shariff et al., in press). If proud people are studied in a social context, there is either 

only one type of social context (e.g., Williams & DeSteno, 2009) or the context is a cultural one 

(e.g., Tracy & Matsumoto, 2008). These studies have been crucial for gaining insight into the nature 

of pride and pride expressions but did not take into account the sensitivity of pride expressions to 

the specificity of the social context. One correlational study that did address different types of 

contexts found that sales persons were more inclined to share pride with their colleagues; no such 

relation was found for customers (Verbeke, Belschak, & Bagozzi, 2004). This finding is in line with 

the fact that people share their positive affect more with close versus distant others but counters the 

hypothesis that people express less pride when their achievement is relevant to the observer of the 

pride expression.  

The attentive reader may have noticed that I did not distinguish between authentic and 

hubristic pride (Tracy & Robins, 2007a; 2007b). This is because hubristic pride almost by definition 

will not be sensitive to interpersonal relationships. Hubristic pride is experienced when people 

attribute their achievements to internal, stable factors, such as ability. People who experience 

hubristic pride feel arrogant, smug, and pompous (Tracy & Robins, 2007b; 2007c). In contrast to 

authentic pride, hubristic pride is related to aggression (Carver, Sinclair, & Johnson, 2010), 

dominance (Cheng, Tracy, & Henrich, 2010), and to more prejudice (Ashton-James & Tracy, 2012). 

Here the focus lies on authentic pride as the type of pride that is sensitive to social information and 

that can be moderated accordingly. This does not mean that the present research is useless for 

understanding hubristic pride. On the contrary, as addressed in the discussion of this chapter, this 

reasoning and research may add to our understanding of both types of pride. For now, I will suffice 
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to note that I made sure that in all the studies effort was explicitly mentioned, which is associated 

with the elicitation of authentic pride not hubristic pride (Tracy & Robins, 2007d). In addition, any 

wordings in the materials that would be suggestive of hubristic pride were avoided.  

A series of experiments tested the predictions described above. Experiments 3.1 to 3.4 

establish the effect for both verbal and non-verbal displays of pride, across several achievement 

domains, using both self-report as well as behavioral measures. Experiments 3.5 and 3.6 investigate 

the role of the relative status of the observer and the relational status of the observer in the inhibition 

of pride expressions.  

 

Experiments 3.1a and 3.1b 

To provide a first test of the hypothesis that the relevance of your achievement for others 

inhibits the expression of pride, participants were presented with scenarios in which the domain of 

their achievement was either relevant or non-relevant to the people they were communicating with. 

Emotion experience (feelings, thoughts, action tendencies) and behavioral expression are relatively 

distinct phenomena (Frijda, 2007), which can be regulated separately (Gross & Thompson, 2007). 

To ensure that differences in the expression of pride were not a function of the experienced intensity, 

participants were asked to what extent they experienced pride, and to what extent they would 

verbally (Experiment 3.1a) or non-verbally (Experiment 3.1b) express their pride. 

Experiment 3.1a: Verbal Pride Expressions 

Method. Forty-two students (n♀ = 22, Mage = 21.83, SD = 2.53) at Tilburg University read 

a text that described them either winning a tournament in squash (non-relevant to the audience) or 

having the highest score on an exam (relevant to the audience). Subsequently, they were told that 

fellow students asked them how their tournament/exam had gone. Participants reported how proud 

they would feel (To what extent do you feel proud/satisfied/happy with your achievement; α = .58)
9
, 

and to what extent they would express their pride to fellow students (To what extent would you show 

your fellow students what you are capable of/share this experience with your fellow students/tell 

your fellow students about your achievement; α = .84). All items were answered on 7-point rating 

scales (1 = Not at all, 7 = Very much). 

Results. Because the scale for experienced pride was not normally distributed, a non-

parametric test was performed
10

. A Mann-Whitney U test indicated that there were no differences in 

                                                           
9 For all studies analyses were also run for experienced pride with the single item measure for pride. These analyses 

reveal identical results for experienced pride as the ones reported for the scale of experienced pride.  

 
10 For all studies in which non-parametric tests were used parametric tests were also run; these tests yielded the same 

results. 
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experienced pride between the squash (Mean Rank = 20.74, n = 21) and exam (Mean Rank = 22.26, 

n = 21) conditions, U (corrected for ties) = 204.50, z = -0.42, p = .677, r = .06. However, an 

ANOVA revealed that the level of expressed pride did differ between the squash (M = 4.36, SD = 

0.95) and exam (M = 3.58, SD = 1.17) conditions, F(1, 40)  = 5.55, p = .023, ηp
2 

= .12. Pride is 

expressed less, but not experienced less, when the achievement domain is relevant to the audience 

(for means see Figure 3.1). 

Experiment 3.1b: Nonverbal Pride Expressions 

Method. Fifty-eight first-year psychology students (n♀ = 48, Mage = 19.57, SD = 2.41) at 

Tilburg University read the same scenarios as in Experiment 3.1a and reported to what extent they 

would experience (α = .75) and express (α = .76) pride. Importantly, before answering the questions, 

participants indicated to what extent they would non-verbally express their feelings towards their 

fellow students by choosing one expression from six photographs that portrayed a female expressing 

her pride non-verbally from not at all (1) to very intense (6; see Figure 3.2; cf. Tracy & Robins, 

2004)
11

.  

Results. One significant univariate outlier was excluded from analyses. Non-parametric 

tests were performed because none of the dependent variables were normally distributed. Mann-

Whitney U tests indicated that there were no differences in experienced pride between the squash 

(Mean Rank = 29.24, n = 29) and exam (Mean Rank = 28.75, n = 28) conditions, U (corrected for 

ties) = 399.00, z = -0.11, p = .909, r = .02. The non-verbal pride expression did differ between the 

squash (Mean Rank = 34.31, n = 29) and exam (Mean Rank = 23.50, n = 28) conditions, U 

(corrected for ties) = 252.00, z = -2.52, p = .012, r = .33 (for means see Figure 3.1). Pride was 

expressed less when one’s achievement was relevant to others. The findings from Experiment 3.1a 

were also replicated: participants would verbally express their pride less to others in the exam 

(Mean Rank = 35.40, n = 29) than in the squash (Mean Rank = 22.38, n = 28) condition, U = 220.50, 

z = -2.99, p = .003, r = .40. 

 

 

                                                                                                                                                         
 
11 A pretest among 20 participants on MTurk (♀ = 15, Mage = 34.90) who rated all six pictures in Figure 3.2 on 11-point 

scales revealed a significant linear trend, F(1, 19) = 627.63, p < .001. Indicating that the scale is perceived as running 

from not proud at all (Picture 1: M = 1.45, SD = 0.83) to very proud (Picture 6: M = 10.30, SD = 0.87).  
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Figure 3.1. Means for experienced pride and expressed pride over relevant and non-relevant achievements to observers for Experiments 3.1a, 3.1b, 3.2, 

3.3, and 3.4. Expressed pride refers to verbally expressed pride rated on 7-point scales in Experiments 3.1a, 3.2, and 3.3 and to non-verbally expressed 

pride rated on 6-point scales in Experiments 3.1b and 3.4. Error Bars Represent ±1 Standard Error of the Mean.  * p < .05
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Figure 3.2. Visual scale for the non-verbal expression of pride used in Experiments 3.1b and 3.4. 

 

Experiment 3.2 

 The first two experiments revealed that people tend to inhibit their pride expressions when 

their achievements are relevant to their audience. Both used academic achievement as the relevant 

condition and a sports achievement as the non-relevant condition. In a sport setting it is perhaps 

more accepted to show your pride than it is in an academic setting. To ensure that the findings in 

Experiments 3.1a and 3.1b were not due to the domain of the achievement, but to the relevance of 

one’s achievement for others, achievement domains was crossed with the relevance for others. 

Participants were again achieving academically or in the domain of sports, but now could express 

their pride to people who were either achieving academically or in sports. 

Method 

 Eighty-three students (n♀ = 61, Mage = 20.01, SD = 2.13) at Fontys University of Applied 

Sciences in Tilburg read a similar scenario as in Experiment 3.1a. Qualifying for the athletics team 

instead of winning a squash tournament was used because it would seem likely that others 

competing in squash would already know that you won the tournament. The experiment used a 2 

(achievement domain: highest score on an exam vs. qualifying for the athletics team) × 2 (relevance: 

relevant vs. not relevant to audience) between subjects design. Participants reported how proud (α 

= .55) they would be and to what extent they would communicate this to others (α = .81) using the 

same measures as in Experiment 3.1a. 

Results 

A MANOVA revealed only a main effect of relevance, Wilks’ λ = .92, F(2, 78) = 3.45, p 

= .037, ηp
2 

= .09, but no effects of achievement domain (p = .680) nor an interaction between the 

two factors (p = .093). Participants, reported marginally more experienced pride for achievements 

that were non-relevant (M = 6.37, SD = 0.52) compared to achievements that were relevant (M = 

6.15, SD = 0.58), F(1, 83) = 3.81, p = .054, ηp
2 

= .05. Participants, reported significantly more 

expressed pride for achievements that were non-relevant (M = 5.41, SD = 1.00) to the audience than 

if their achievements were relevant (M = 4.86, SD = 1.02), F(1, 83) = 6.20, p = .015, ηp
2 
= .07 (see 
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Figure 3.1). Thus, participants for whom their achievement was relevant to their audience (athletic 

achievement – fellow athletes; academic achievement – fellow students) inhibited their pride 

expression as compared to participants whose achievement was not relevant to their audience.  

 

Experiment 3.3 

Experiment 3.3 investigated which motivation underlies the inhibition of pride when the 

achievement domain is relevant to observers. I focused on two concerns proposed by Exline and 

Lobel (1999), namely (1) the concern for the other’s feelings and (2) the concern that others might 

see the outperformer in a negative light and become envious. Both concerns could predict inhibition 

of one’s pride expression. In all experiments pride was induced over an accomplishment due to 

effort (i.e., authentic pride), which is a deserved kind of being ahead. As shown by Van de Ven et al. 

(2010) people only fear being envied when their advantageous position is undeserved. Exline and 

Lobel (1999) also reported that high achievers are in general more concerned about the other’s 

feelings, and less about protecting the self from for instance anger. Therefore, I expected the 

findings to be mediated by the concern for the other’s feelings. In addition, the social motive to 

share one’s positive affect was included as a possible mediator to dismiss an alternative explanation 

of the results in Experiments 3.1a-3.2, namely that proud people express their pride more for a non-

relevant achievement instead of less for a relevant achievement. If pride, just like other social 

emotions is subject to social facilitation (e.g., Zaalberg, Fischer, & Manstead, 2004) then the motive 

to share pride should mediate this effect.  

Method 

 Fifty-two students (n♀ = 30, Mage = 20.15, SD = 2.53) at Fontys University of Applied 

Sciences read a scenario in which they won €100 for handing in the best assignment in class. Later, 

they met with friends who either took the same class (relevant) or a different class (non-relevant). 

Participants reported how proud they would be, how afraid they would be that their friends would 

feel bad (concern for other), how afraid they would be that their friend would become envious 

(concern for negative reactions), to what extent they thought their friends would also be happy 

(motive to share positive affect), and to what extent they would express their pride to their friends 

(all single items; 1 = Not at all, 7 = Very much). 

Results 

One significant univariate outlier was excluded from analyses. Non-parametric tests were 

performed because the dependent variables for pride experience and pride expression were not 

normally distributed. Mann-Whitney U tests indicated that there were no differences in experienced 

pride between the non-relevant (Mean Rank = 25.76, n = 25) and relevant (Mean Rank = 26.23, n = 
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26) conditions, U (corrected for ties) = 319.00, z = -0.13, p = .898, r = .02. Pride expression did 

differ between the non-relevant (Mean Rank = 30.66, n = 25) and relevant (Mean Rank = 21.52, n = 

26) conditions, U (corrected for ties) = 208.50, z = -2.25, p = .025, r = .31 (for means see Figure 

3.1). ANOVA’s revealed that if the achievement was relevant to friends, participants were more 

afraid of making them feel bad (M = 4.38, SD = 2.00) and making them feel envious (M = 3.92, SD 

= 1.62), than when the achievement was not relevant, (Mfeelbad = 2.32, SD = 1.44 and Menvy = 2.28, 

SD = 1.46), F(1, 49)  = 17.80, p < .001, ηp
2 

= .27 and F(1, 49)  = 14.42, p < .001, ηp
2 

= .23 

respectively. No differences between conditions were found for the motive to share positive affect, 

F(1, 49)  = 2.55, p = .174, ηp
2 
= .04.  

Mediation was tested employing the bootstrap procedure by Preacher and Hayes (2004) 

with 1000 re-samples and a 95% confidence interval, using the concern for other and concern for 

negative reactions as mediators, because sharing of positive affect did not depend on relevance. A 

mediation analysis with both mediators in the model revealed that only the indirect effect via the 

concern for other was significant (CI = -2.08 to -.05), the indirect effect via the concern for negative 

reactions was not (CI = -0.94 to 0.53; an indirect effect is significant when the confidence interval 

does not include 0; see Figure 3.3). To be complete, it should be noted that, though theoretically 

distinct, the mediators were highly correlated, r = .83, p < .001. In separate analyses both mediators 

had significant indirect effects; indirect effect for the concern for other (CI = -1.82 - -0.35) and 

concern for negative reactions (CI = -1.52 - -0.26). However, when entered together only the 

indirect effect for concern for the other remained significant. 

 

 

Figure 3.3. Mediation model for the effect of relevance on pride expression through the concern for 

other’s feelings. 
ns
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Experiment 3.4 

 Four studies revealed that people tend to inhibit their pride expression if their achievement 

domain is relevant to their audience. In all studies hypothetical situations were employed to test the 

hypotheses. To test whether this effect also holds for experienced pride a behavioral experiment was 

designed, in which the relevance of one’s achievement for another participant was manipulated.  

Method 

Cover story. One hundred students (n♀ = 50, Mage = 20.81, SD = 2.13) at Fontys 

University of Applied Sciences in Tilburg participated for a €5,- payment (approximately $6.50; 

data of three participants was lost due to technical errors). Participants were told that the research 

was about how people deal with feedback on test scores and how they would share this with others. 

Participants were introduced to and coupled with another participant. In some sessions participants 

were told that they all would make the same intuitive reasoning test (relevant condition), in other 

sessions participants were told that one person of the dyad would make the intuitive reasoning test, 

whereas the other person in the dyad would make a visual perception test (non-relevant condition). 

Participants were told that after making the test they would communicate with the other person in 

their dyad about what the test results meant to them and how it made them feel.  

Test. Subsequently, participants made their tests on laptops (programmed in Authorware 

7.0). Dyads were seated behind laptops facing each other in an open space; there was a maximum of 

5 dyads per session. In reality all participants made the exact same test, which was about estimating 

the degrees of 20 visual representations of geometrical angles. The introduction of the test and 

instructions were adjusted to whether people were making the ‘intuitive reasoning’ or ‘visual 

perception’ test. After completing the test participants were told that the computer would calculate 

their test score. In effect, all participants received a score of 91% which put them in the top 5% of 

students who made the test in the last two years. They then indicated to what extent they 

experienced pride, satisfaction, happiness (α = .85), and sadness, anger, and disappointment on 7-

point rating scales (1 = Not at all, 7 = Very much). 

Pride expression. Participants were instructed to retrieve six cards and a sheet of paper 

from an envelope positioned underneath the laptop. First, they chose one of the six cards (portraying 

the photos in Figure 3.2) with which they wanted to communicate how they were feeling to the 

other participant and placed the selected photo back into the envelope. This was used as the measure 

for pride communication. Second, they were given the opportunity to write about what their test 

score meant to them and how it made them feel. They put this in the envelope which was said to be 

exchanged within the dyad at the end of the session. Last, they were asked how well they knew the 

other participant (1 = Not at all, 7 = Very well). At the end of the session, envelopes were not 
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exchanged and participants were fully debriefed about their test score and the goals of the 

experiment.   

Results 

Three participants were significant univariate outliers and were excluded from analyses. 

Non-parametric tests were performed because the dependent variables for experienced emotions 

were not normally distributed. Mann-Whitney U tests indicated that there were no differences in 

experienced pride between the non-relevant (Mean Rank = 50.51, n = 45) and relevant (Mean Rank 

= 44.73, n = 49) conditions, U (corrected for ties) = 967.00, z = -1.04, p = .299, r = .11, nor were 

there any effects of relevance on the other emotions, all U’s > 970.50 and all ps > .08. An ANOVA 

revealed that pride expression did differ between the non-relevant (M = 4.40, SD = 1.16) and 

relevant (M = 3.78, SD = 1.45) conditions, F(1, 92)  = 5.28, p = .024, ηp
2 
= .05, indicating that pride 

was expressed less when ones achievement was relevant for the other in the dyad (see Figure 3.1). 

The degree to which people knew each other differed between conditions; people in the relevant 

condition (M = 2.51, SD = 1.73) knew each other better than in the non-relevant condition (M = 1.56, 

SD = 1.25), F(1, 92)  = 9.22, p = .003, ηp
2 
= .09. When this variable was introduced in the ANOVA 

as a covariate, the effect for expressed pride, F(1, 91)  = 6.50, p = .012, ηp
2 
= .07, remained the same. 

Participants thus inhibited their pride expression when the achievement domain was relevant to their 

interaction partner.   

Two coders (100% agreement) noted whether participants had expressed pride in what 

they had written to the other person in the dyad. Participants were scored a 1 if they had mentioned 

the word pride, that their score was 91%, or that they belonged to the top 5%; they were scored a 0 

if none of these items were mentioned. Seventy-one percent of the participants in the non-relevant 

condition had communicated pride this way, whereas only 51% of the participants in the relevant 

condition did. This trend was significant, χ²(1, N = 94) = 3.97, p = .046, Φ = .16. This variable was 

related to the expression of pride measured via the photos, r = .21, p = .045. To illustrate, one of the 

participants in the relevant condition explicitly had mentioned ‘not feeling better than others’. 

Another participant in that condition stated that he would not go around telling everyone about this 

achievement.  

 

Experiment 3.5 

In all previous studies participants did not explicitly know how well or bad the other(s) had 

performed themselves. I predicted that pride expressions are inhibited in order not to hurt the other’s 

feelings. If this is indeed the case, then expressing your pride to others who have done better than 

you did should be no problem because you would probably not hurt the other in doing so. However, 
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expressing your pride to someone who did worse than you did should lead to a moderation of the 

pride expression, but only so for a relevant achievement.  

Method 

 A 2 (relevance: relevant vs. non-relevant achievement) × 3 (relative status: other 

performed worse vs. other performed equally well vs. other performed better) between-subjects 

design was employed. An equal performance condition was included for exploratory reasons and 

there were no specific hypotheses regarding this condition. Students at Tilburg University (N = 121, 

n♀ = 66 [1 participant did not report gender], Mage = 20.89, SD = 2.92) read a scenario in which they 

either had a really high score on an exam (a 9 out of 10, similar to an A+; relevant condition) or had 

won a squash tournament (non-relevant). Subsequently, they were told either that a fellow student 

asked them how their exam had gone. In the relevant condition this student had either failed (a 5 out 

of 10; other performed worse), passed the exam with the same grade (a 9 out of 10; other performed 

equally well), or passed the exam with an even higher grade (a 10 out of 10; other performed better). 

In the non-relevant condition the fellow student had lost in a tennis tournament (other performed 

worse), won a tennis tournament (other performed equally well), or won a tennis tournament and 

was asked to join the national tennis federation (other performed better). Participants reported how 

proud they felt (α = .73), and to what extent they would express this pride to their fellow student (α 

= .88) using the same scales as in Experiment 3.1a.  

Results 

Experienced pride. Experienced pride was not normally distributed, therefore a Mann-Whitney U 

analysis was used, which indicated no effect of relation on experienced pride, U (corrected for ties) 

= 1507.00, z = -0.98, p = .328, r = .09. A Kruskal-Wallis ANOVA indicated a significant effect of 

relative status on experienced pride, H (corrected for ties) = 13.76, df = 2, N = 116, η
2
 = .12. To 

check for interaction, I transformed the reflected pride scores via a logarithmic transformation, 

which yielded normally distributed data. An ANOVA revealed no effect of relation on pride 

experience, but an effect of relative status, like the non-parametric tests did. In addition, no 

interaction effect was found, F(2, 110) = 2.76, p = .068, ηp
2 
= .05. 

Expressed pride. An ANOVA revealed a main effect of relevance on experienced pride, F(1, 113) 

= 10.83, p = .001, ηp
2 
= .09, but no effect of relative status, F(2, 113) = 0.45, p = .641, ηp

2 
= .01. The 

interaction effect between relation and relative status was significant, F(2, 113) = 14.43, p < .001, 

ηp
2 

= .20. Simple effects analyses revealed that participants expressed less pride over relevant 

achievements when the other performed worse (p < .001) or the same (p < .001) than when the other 

had performed better. Contrary, participants expressed less pride over non-relevant achievements 

when the other performed better than when the other had performed worse (p = .011) or the same (p 
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= .005). So, when an achievement is relevant and the other can be hurt, because he or she performed 

worse, pride is expressed less. However, when expressing pride over a non-relevant achievement 

proud people express their pride less when they have been outperformed. 

 

Experiment 3.6 

In the final experiment I examined how the type of relation one has with others affects the 

modification of pride expressions.  

Method 

 A 2 (relation: good friend vs. disliked other) × 3 (relative status: other performed worse vs. 

same vs. other performed better than you) between-subjects design was employed. First year 

psychology students at Tilburg University (N = 112, n♀ = 83 [1 participant did not report gender], 

Mage = 20.95, SD = 4.90) read a scenario in which they had a really high score on an exam (9 out of 

10). Subsequently, they were told that a fellow student, either a good friend or a person they did not 

like asked them how their exam had gone, this fellow student either failed (5 out of 10) or passed 

the exam with the same grade (9 out of 10) or with a perfect score (10 out of 10). Participants 

reported how proud they felt (α = .86), and to what extent they would express this to their fellow 

student (α = .83) using the scales from Experiment 3.1a.  

Results  

Both dependent variables were not normally distributed, so non-parametric tests were run 

for the main effects and parametric tests to check for interaction effects. 

Experienced pride. A Mann-Whitney U analysis indicated no effect of relation on experienced 

pride, U (corrected for ties) = 1474.50, z = -0.23, p = .819, r = .02. A Kruskal-Wallis ANOVA 

indicated no effect of relative status on experienced pride, H (corrected for ties) = 2.25, df = 2, N = 

110, p = .325, η
2
 = .02. Because Kruskal-Wallis tests do not allow for testing interaction, ANOVA 

was used to check for interaction. Because no transformation yielded normally distributed data, I ran 

an ANOVA on the untransformed experience pride ratings. No main effects of relation or relative 

status were found, in line with the non-parametric tests, nor an interaction effect between the two 

factors on pride experience, F(2, 104) = 2.20, p = .116, ηp
2 
= .04.  

Expressed pride. A Mann-Whitney U analysis indicated a marginal effect of relation on expressed 

pride, U (corrected for ties) = 1208.50, z = -1.96, p = .050, r = .19. Participants expressed more 

pride towards friends (Mean Rank = 61.92, n = 56) than disliked persons (Mean Rank = 49.97, n = 

55). A Kruskal-Wallis ANOVA indicated no effect of relative status on expressed pride, H 

(corrected for ties) = 4.76, df = 2, N = 111, p = .093, η
2
 = .04. To check for interaction, the reflected  



 

 
 

 

 

 

 

 

 

 

Figure 3.4. Means for untransformed ratings of experienced and expressed pride over an achievement that was relevant or non-relevant to another 

person who performed worse, the same, or better in Experiment 3.5 

Note. Error Bars Represent ±1 Standard Error of the Mean. 
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Figure 3.5. Means for untransformed ratings of experienced and expressed pride towards a good friend or disliked other who performed worse, the same, 

or better in Experiment 3.6 

Note. Error Bars Represent ±1 Standard Error of the Mean. 
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pride scores were transformed via a squared root transformation which yielded normally distributed 

data.  

An ANOVA again revealed a main effect of relation on experienced pride, F(1, 105) = 

5.30, p = .023, ηp
2 
= .05, but no effect of relative status, F(2, 105) = 1.96, p = .145, ηp

2 
= .04. The 

interaction effect between relation and relative status was significant, F(2, 105) = 5.43, p = .006, ηp
2 

= .09. Simple effects analyses revealed that participants expressed less pride towards a friend when 

the friend performed worse than when the other had scored the same (p < .004), or had performed 

better (p < .013). No such differences were found for pride expressions towards a disliked other (all 

p’s > .053). So, when expressing pride to a friend, people take into account what position that friend 

is in. However, when expressing pride to a disliked other, people do not.   

 

Discussion 

Expressing pride can help people to climb the social ladder but it can also make them fall 

from grace. It is exactly because of this double-edged nature that we expect people to be very 

sensitive in which social situations they express their pride and to what extent. It was expected that 

pride expressions would be inhibited when expression could hurt significant others. A total of seven 

experiments supported this expectation. Pride expressions were inhibited when the achievement 

domain was relevant, rather than non-relevant for others. This inhibition was driven by the 

motivation not to hurt others. The effect was obtained for recalled and in-vivo instances of pride in a 

real social situation, across several achievement domains, and for verbal and non-verbal expressions 

of pride. Furthermore, proud people only inhibited their pride when others performed worse, rather 

than just as well, or even better, indicating that inhibition only occurs when others can actually be 

hurt. Finally, pride expressions were only inhibited when people cared about the feelings of those 

others.  

Taken together, the results of these experiments highlight the social nature of pride. Pride 

is not only a social emotion in that its antecedents are of a social nature but also because its 

purported goal, namely status gain, can only be achieved through others. This means that the 

function of pride is critically dependent upon the ability to modify expressions according to the 

characteristics of the social context. People can be expected to only express their pride fully when 

the social situation allows for status gain and to inhibit expressions when characteristics of the 

social situation could impede status gain. More specifically, people inhibit pride expressions when 

relevant people in their social surroundings could experience such expressions as a threat.  

Insight into the sensitivity of pride expressions to the social context adds to our 

understanding of the emotion pride and its social function. Current knowledge on pride comes from 
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research that included rather little variation in contexts. This knowledge has been crucial for 

developing ideas about the expression of pride in the current paper, but has provided a somewhat 

limited picture of pride. The present studies might nuance common notions concerning pride, for 

instance that the expression of pride is associated with higher status (Shariff & Tracy, 2009; Shariff 

et al., in press). In cases of outperformance on a relevant domain, more intense pride expressions 

may lead to lower status and more moderate pride expressions may lead to higher status. An 

interesting avenue for future research could be to look further into the perceptions of proud people 

by observers. For example, it would be interesting to see whether potential negative perceptions 

only affect perceived warmth or also perceived competence (Fiske, Cuddy, Glick, &, Xu, 2002). In 

any case, the present results underscore the basic assertion in the emotion literature that pride 

functions to enhance social status.  

At a more general level, these results are relevant to theories and studies on the function of 

emotions in that they show that the moderation of emotional expressions may be just as informative 

about the function of an emotion as unconstrained expressions or more direct behavioral responses. 

In these studies the inhibition of pride, not only its expression, revealed how pride can function to 

increase social status. Research on other social emotions has shown that if direct expression is not 

possible people can engage in other behaviors to satisfy the goal of that emotion. For instance, when 

people feel guilty but have no means of repairing the damage done, they engage in self-punishment 

as a sign of reconciliation, but only when others can observe this (Nelissen & Zeelenberg, 2009; 

Nelissen, 2012). Pride may also have such alternative routes when direct expression is not possible 

(Tracy et al., 2010). For example, it has been proposed that pride reinforces behaviors that lead to 

pride elicitation, leading to perseverance on subsequent tasks (Williams & DeSteno, 2008). People 

could also signal their status by buying status-related products (Griskevicius, Shiota, & Nowlis, 

2010). Inhibiting the expression of an emotion in response to situational constraints thus does not 

necessarily inhibit the functionality of this emotion.  

Of course there can also be instances when suppressing pride is not advisable. A study by 

Rosen, Cochran, and Musser (1990) revealed that people with a superior reputation who acted in a 

boastful manner were seen as more suitable job candidates than when they acted modestly. For 

people with an inferior reputation this pattern was reversed. Apparently, people can express their 

pride freely when their pride is based on achievements that are acknowledged by and instrumental 

to others. When beneficial for others, pride expressions can of course be used to bask in reflected 

glory (Cialdini, Borden, Thorne, Walker, Freeman, & Sloane, 1976). Furthermore, when people are 

in direct competition with a rival, they can freely express their pride in the case of outperformance, 

because in such instances it is their goal to appear superior instead of stay friends. This could be the 
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reason why Verbeke and colleagues (2004) found that sales persons were more likely to share their 

pride with colleagues than with customers. 

Let us now return to the distinction between authentic and hubristic pride. It is clear how 

the present results speak to authentic pride, but what do they imply for hubristic pride? The results 

may suggest why hubristic pride does not seem to be evaluated very positively. Hubristic pride is 

often linked to the psychopathology of narcissism (e.g., Tracy, Cheng, Robins, & Trezesniewski, 

2009). Narcissists or people who are more prone to experience hubristic pride might be less 

sensitive to social context in general (e.g., Ashton-James & Tracy, 2012; Watson, Grisham, Trotter, 

& Biderman, 1984). This means that they will be less sensitive to inhibit their expression of pride 

when this would be most functional – in terms of status gain – in specific social situations. Almost 

by definition, hubristic pride can be expected to be expressed regardless of whether it might hurt the 

feelings of others.  

In contrast, people who are extremely attuned to their social surroundings, such as people 

with an interdependent self or sociotropic values, can be expected to be more concerned about the 

negative reactions of others in social comparison situations and thus inhibit more (Exline et al., 

2004). Thus, the findings may also be relevant for research on cultural differences in pride. The 

inhibition of pride could be even stronger in interdependent cultures. As a case in point, archival 

data show that Chinese athletes inhibit pride expression after outperforming ingroup members, not 

after outperforming outgroup members. American athletes discriminate less between these 

situations in terms of their pride expression (Van Osch, Zeelenberg, & Breugelmans, 2012). Thus, 

greater sensitivity to relevant others’ feelings may increase the likelihood that pride expressions are 

inhibited, also when such sensitivity is culturally highlighted.  

I believe that these social considerations may not be unique for pride and can be extended 

to other emotion expressions. For instance, people winning the postcode lottery in the Netherlands 

(a lottery in which your postal code is your lottery number if you pay for the lottery; Zeelenberg & 

Pieters, 2004) will be reluctant to display their joy to their neighbors who do not play in this 

particular lottery or to people who live close by and have a slightly different postal code. Even 

though they have not caused their own windfall, and thus cannot claim agency, they will be 

reluctant to share this news with others for whom this outcome is or could have been relevant. 

Situations in which positive events are relevant for others and social comparisons are salient occur 

more often when people are proud than happy. This could explain why social considerations play a 

larger role in emotion-induced behaviors for pride than for other positive emotions. 

Another contribution of the present research is that it sheds light on discussions of the 

emotional valence of pride. Overall, positive emotions are expressed more in the presence of others 
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(e.g., Zaalberg et al., 2008) and negative emotions are expressed less (e.g., Friesen, 1972; Jakobs, 

Manstead, & Fischer, 2001). This indicates that pride may sometimes act more like a negative 

emotion. The broaden and build model for positive emotions posits that only negative emotions are 

accompanied by specific action tendencies, whereas positive emotions help people to take a step 

back and see the bigger picture (Fredrickson, 2001). In line, with the idea that pride may sometimes 

function as a negative emotion, it has been found that pride specifically leads to people to persevere 

and increase their performance (Boezeman & Ellemers, 2007; Herrald & Tomaka, 2002; Verbeke, et 

al., 2004; Williams & DeSteno, 2008). This could mean that proud people perform better because 

pride prepares and focuses people on performance (like negative emotions), or proud people 

perform better because they apply more innovative strategies (see Louro, Pieters, & Zeelenberg, 

2005).  

A potential confound in research about emotional expression is that modification of 

expressions may also reflect social norms (see also, Imada & Ellsworth, 2011). It is evident that 

norms are very important to expressions of pride, but it seems unlikely that norms can explain the 

results of the studies. The main reason is the consistent difference in pride expression, but not in 

pride experience. When looking at questionnaire methods from a communication perspective, 

reporting on the intensity of a felt emotion could be seen as expression of that emotion towards the 

experimenter (Schwartz, 1999). Because here I ask about both experience and expression, people 

might be better able to distinguish between both, whereas if you only ask them about experience 

they might consider reporting that as an expression of pride. Some previous studies did find 

differences in the extent to which relevance affected the intensity of the pride experience (Beach et 

al., 1998; Tesser & Collins, 1988). However, I did not manipulate relevance for the pride expresser, 

but relevance for the receiver of that expression. It is expected that increases in pride’s intensity 

would also increase the expression of pride, if the situation allows for such expressions. 

 The careful reader may have noticed that in these experiments, the others (the observers) 

were not aware of the expresser’s achievement. In such conditions it is necessary to draw attention 

to achievements in order to gain status. When others are already aware of an achievement it could 

be expected that pride is still expressed in order to highlight the importance of that achievement if 

the achievement domain is not relevant to others. However, if the achievement domain is relevant 

for observers pride expressions should be inhibited, because others are already aware of that 

achievement and subsequent highlighting of this achievement could beget ill will. In fact, it has 

been shown that when others are aware that they have been outperformed, subsequent prosocial 

behavior by the outperformer resulted in more favorable evaluations (Zell & Exline, 2010). 

Furthermore, unwarranted pride expressions should also lead to decreases instead of increases in 
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status. For instance, pointing out superiority in an undeserved advantageous position, could lead to 

envy and retaliatory behaviors by observers (Van de Ven et al., 2010).  

 Before closing it might be good to discuss the extent to which the attenuation of pride 

expressions is a deliberate process. My writing may have given the impression that I consider the 

modification of expression to be deliberate but, because I have no data on this issue, I am fully open 

to the idea that many of these processes happen to a large extent automatically (Fitzsimons & Bargh, 

2004). In fact, since emotions are usually quite immediate psychological reactions it can be 

expected that many forms of emotion regulation happen habitually and automatically. This also 

counts for the social function of emotion. Though, theoretically, pride leads to a striving for status 

gain people themselves do not necessarily experience this striving consciously, much like people 

who are attracted to food do not experience the striving for calories consciously. The fact that the 

concern for the other’s feelings and the concern for negative reactions were highly correlated albeit 

theoretically distinct, might indicate the presence of a higher-order implicit motive to gain or 

maintain status (Nisbett & Wilson, 1977). 

I conclude that proud people are sensitive to social situations when it comes to expressing 

their emotion and that this sensitivity is indicative of pride’s social function. When the achievement 

domain over which pride is experienced is relevant for significant observers, pride expressions are 

inhibited because full-blown expression could actually harm instead of increase status. This effect is 

moderated by the relative status of and type of relationship with the observer. So, whether people 

show it or hide it, pride may help people to achieve status gains. 
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4 

The Meaning of Pride across Cultures
*
 

The emotion literature suggests that by now we have a pretty good picture of what characterizes the 

emotion pride. We experience the social emotion pride when we compare ourselves to others after 

an achievement or the acquirement of desired resources (Tracy & Robins, 2007a). Pride temporarily 

enhances our feeling of social self-worth and status (Leary, 2007). It motivates us to show a more 

dominant posture, to draw social attention to achievements, and to put effort in maintaining or even 

extending the achievement and its positive social consequences (Fredrickson, 2001; Kövecses, 1986; 

Williams & DeSteno, 2008). However, it may be questioned whether these characteristics are 

universal across cultures. There have been various suggestions in the cross-cultural literature to the 

effect that this is not the case. In the current chapter, data from the GRID project (an international 

initiative to map the meaning of emotion words across cultures; the term GRID stands for the grid-

like tool that was used for data collection; Fontaine, Scherer, Roesch, & Ellsworth, 2007) is used to 

test several hypotheses about cross-cultural differences in pride. 

 The social aspect of pride is especially important for cross-cultural differences (Kitayama, 

Markus, & Kurokawa, 2000). On the one hand, pride can be a pleasant emotion (positive valence) 

because it generally arises from situations that have positive outcomes for oneself. On the other, 

pride can be a negative, socially disruptive emotion because it distinguishes oneself from other 

people. It has been argued that cultures that emphasize the autonomy of the individual or the 

uniqueness of the self (e.g., individualist or independent cultures) tend to focus on the positive 

aspects of pride, resulting in an evaluation of this emotion as pleasurable and desirable (Markus & 

Kitayama, 1991). Cultures that emphasize the social embeddedness of the individual (e.g., 

collectivist or interdependent cultures) tend to focus on the socially disruptive aspect of pride, 

resulting in an evaluation of this emotion as undesirable. Pride can thus be seen as either a socially 

engaging or disengaging emotion, dependent on the construction of the self as either independent or 

interdependent (Kitayama, Markus, & Matsumoto, 1995).   

 There is scant empirical evidence for the view that in Asian (interdependent) cultures pride 

is seen as a more negative and undesirable experience than in Western (independent) cultures. The 

clearest support comes from a study by Stipek (1998). She found that: “Chinese respondents had a 

                                                           
*
 This chapter is based on: Van Osch, Y., Breugelmans, S. M., Zeelenberg, M., & Fontaine, J. R. J. (in press). The 

meaning of pride across cultures. In J. R. J. Fontaine, K. R. Scherer, & C. Soriano (Eds.), Components of emotional 

meaning: A sourcebook. Oxford, England: Oxford University Press. 

 



 

54 
 

negative view of experiencing and expressing pride in personal accomplishments (...) In contrast, 

American respondents valued pride and did not, on average, agree that it was inappropriate to 

experience or express pride in personal accomplishments” (p. 626). Chinese respondents did feel 

positively towards experiencing pride for achievements that benefit others. A drawback of Stipek’s 

study is that it focussed mainly on cross-cultural differences in antecedents of pride, the type of 

events that elicit pride, rather than those concerning the meaning of emotion terms. Antecedents do 

not necessarily say much about the meaning of the emotion pride or about the way pride is 

experienced or expressed. In fact, studies show that if similar appraisals are made of a situation, 

people in both Asian and Western cultures experience pride to the same extent (Imada & Ellsworth, 

2011). Another study by Scollon, Diener, Oishi, and Biswas-Diener (2004) also argued that “pride 

may be considered pleasant or unpleasant in particular cultures” (p. 321). They found that pride 

clustered with negative instead of positive emotions for respondents from India. However, this was 

not the case for respondents from Japan and the United States (US), two groups that should differ on 

the basis of cross-cultural theories about self-construals. So, it can be tentatively concluded that 

theoretically various differences have been suggested in the meaning of pride across cultures (e.g., 

Markus & Kitayama; 1991; Kitayama, Markus, & Matsumoto, 1995) but that there is still a lack of 

empirical evidence supporting this claim.  

 On the basis of cross-cultural studies on emotion experience there is actually little reason 

to expect broad cross-cultural differences in pride. Many studies have shown very limited cross-

cultural variation in the experience of emotions (Matsumoto, Nezlek, & Koopmann, 2007; Scherer 

& Wallbott, 1994; Wallbott & Scherer, 1986). Many emotion characteristics, such as appraisals 

(Scherer, 1996), phenomenology (Breugelmans & Poortinga, 2006; Fontaine et al., 2006), body 

sensations (Breugelmans et al., 2005), facial expressions (Ekman, 1994; Matsumoto et al., 2008), 

and nonverbal expressions (Tracy & Robins, 2008) show notable cross-cultural similarities. Those 

differences that are found tend to be item-specific or situation-specific (e.g., display rules; Ekman, 

1973). The discrepancy between these studies and the theoretical expectations with regard to 

cultural differences in pride calls for a more thorough analysis of cross-cultural variation in this 

emotion. The GRID data set provides a unique opportunity for such an analysis. 

 For this chapter the extent of cultural variation in the meaning of pride was investigated at 

three different levels of analysis. At the Emotion Dimension Level I explored the data for cross-

cultural similarities and differences at the level of the four basic dimensions of emotional space. 

These dimensions are evaluation-pleasantness, potency-control, activation-arousal, and 

unpredictability (Fontaine et al., 2007). Several country level indices were used (see method section) 

to predict the factor scores of pride from each sample on the four emotion dimensions. Factor scores 
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are the correlations between the variable (i.e., the item; in this case the country level indices) and the 

factor (i.e., underlying dimension; in this case one of the four emotion dimensions that underlie all 

emotional meaning). Higher factor scores indicate that an item is stronger related to the emotion 

dimension; alternatively, it could be said that the higher the factor score of an item, the better it 

represents the emotion dimension. The most important dimension for potential cross-cultural 

differences would be the first dimension of evaluation (positive – negative). Based on cultural 

theory, it could be expected that a strong endorsement of individualism, which corresponds with an 

independent self construal (Oyserman, Coon, & Kemmelmeier, 2002), is related to a more positive 

meaning of pride. Cultures high in individualism endorse the distinctness of an individual, allow 

people to ‘do their own thing’, and make the leaving and finding of in-groups easier (Triandis, 

Bontempo, Villareal, Asai, & Lucca, 1988). Because pride is associated with distinguishing oneself 

from the ingroup, in cultures where uniqueness is valued, the word pride is expected to have a more 

positive association, than in cultures where conformity is valued. This should express itself as a 

higher factor loading for pride on the evaluation dimension for cultures scoring high on 

individualism.     

 At the Pride Aspect Level specific items that are most relevant to the emotion pride were 

identified. The GRID project is aimed at a broad selection of emotions, including 144 emotion 

features to study 24 emotion terms. Not all 144 emotion features are equally relevant for pride. The 

22 items that are most relevant for this emotion were selected (see Table 4.1). Item selection was 

based on an extensive literature review. Pride results from meaningful achievements that are 

attributed to the self (Leary, 2007; Shaver, Schwartz, Kirson, & O'Connor, 1987), leading to the 

selection of the items important and relevant for a person’s goals, felt in control, and caused by the 

person’s own behavior. People generally feel good about themselves and feel positive about the 

future when they experience pride (Herrald & Tomaka, 2002; Stipek, 1998; Tracy & Robins, 2007a), 

leading to the selection of the items smiled, felt positive, felt good, consequences positive for the 

person, consequences able to live with, and wanted to sing and dance. Pride makes people want to 

communicate their achievement to others in order to attain status (Leary, 2007; Shariff & Tracy, 

2009; Tracy & Matsumoto, 2008; Tracy & Robins, 2007a), leading to the selection of the items felt 

dominant, had an assertive voice, felt strong, wanted to show off, felt powerful, wanted to be seen, 

to be the centre of attention, showed the emotion to others more (and less) than (s)he felt it, centre 

of attention, tried to control the intensity of the emotional feeling, and felt energetic. Pride motivates 

achievement (Herrald & Tomaka, 2002; Higgins et al., 2001; Verbeke, Belschak, & Bagozzi, 2004; 

Williams & DeSteno, 2008), and social behavior (Boezeman & Ellemers, 2007; Hart & Matsuba, 
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2007; Tracy & Robins, 2004), leading to the selection of the items wanted the ongoing situation to 

last or be repeated, and moved toward people or things.  

 From a subset of these items three scales were constructed of aspects of pride that, based 

on theory, are expected to differ across cultures (see method section). First, a Positivity scale was 

composed because the valence of pride is said to differ across cultures (e.g., Scollon et al., 2004). 

Second, a Perception of Control scale was composed because the responsibility for an event is 

crucial in the elicitation of pride, and is suggested to differ across cultures. For instance, Americans 

mostly report pride for achievements they themselves controlled (i.e., caused), whereas Chinese also 

report instances in which the achievement was controlled by someone else (Stipek, Weiner, & Li, 

1989). Third, an Expressivity scale was composed because cultural norms on the expression of pride 

are said to differ across cultures (Matsumoto et al., 2008) and are thought to affect pride. Markus 

and Kitayama (1991) hypothesized that in interdependent cultures the expression of pride may be 

avoided because it could be interpreted as being proud of one’s unique attributes, which is contrary 

to the ideology of an interdependent culture. Thus, theory would predict cultural differences on all 

three scales, mainly along the dimensions of individualism; cultures low on individualism should 

lead to experiences of pride that are less positive, less controllable, and associated with less 

expression.  

 At the Individual Item Level clusters of countries were identified on the basis of their 

scores across the 22 selected pride items. Thus, I tried to cluster countries according to their pattern 

of scores on the pride-relevant items. If cross-cultural differences are systematic, one would expect 

countries with a similar culture to cluster together and those with a different culture to appear in 

different clusters.  

At the Individual Item Level I also focused on pride as a specific case comparison between 

the US and Japan and in a second comparison between a cluster of Western and Asian countries. 

The US and Japan are by far the most studied countries in cross-cultural comparisons of emotion 

(Van Hemert, Poortinga, & Van de Vijver, 2007; Henrich, Heine, & Norenzayan, 2010) and are 

often put forward as the prototypes of interdependent and independent cultures (Markus & 

Kitayama, 1991). Standardized mean scores of both samples on the 22 pride items were probed for 

differences between these two cultures. Each sample was treated as one observation. On the basis of 

theory, it was again expected that pride would be seen as more negative, less controllable, and less 

desirable to express in Japan than in the US. In the second analysis, I looked at the extent to which 

differences between the US and Japan can be generalized to differences between Western countries 

(independent cultures) and East-Asian countries (interdependent cultures). The same differences in 

pride were expected between these two clusters as between the two countries. 
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Method 

 Data from 27 samples in the GRID data file were used: Canada (French), China 

(Mandarin), the Czech Republic, England, Estonia, Finland, Germany, Greece, Israel, Italy (samples 

from Bari and Bologna)
12

, Japan, the Netherlands, Poland, Russia, Singapore, Slovakia, Spain (the 

peninsular samples were Spanish from Southern Spain and the Basque Land, and Basque from the 

Basque Land), Taiwan, Tunisia, Turkey, Switzerland (French and Romanisch), Ukraine, and the 

United States (characteristics of the individual datasets can be found in Fontaine, Scherer, & 

Soriano, in press)
13

.  

 Participants from these countries rated four of the 24 emotion terms they had been 

randomly assigned to on 144 emotion features that belonged to one of the emotion components (e.g., 

appraisals, bodily experiences, facial expression, vocal expression, gestural expression, action 

tendencies, subjective feelings, emotion regulation). Emotion terms were rated on all these features 

to the extent to which a person from the same cultural group would use the emotion term to describe 

the emotional experience (1 = extremely unlikely, 9 = extremely likely). For this chapter only the 

ratings of the 22 features selected for pride were used.  

 The poles of the four emotion dimensions were taken from the general analysis that was 

reported by Fontaine and colleagues (2007). A positive score on the evaluation dimension indicates 

a negative evaluation, a positive score on the potency dimension indicates less power or control, a 

positive score on the activation-arousal dimension indicates more arousal, and a positive score on 

the unpredictability dimension indicates that the emotion is very unpredictable. 

 Analyses at the Emotion Dimension Level and the Pride Aspect Level used several country 

level indices to explain cross-cultural differences in pride. Due to the quasi-experimental nature of 

cross-cultural designs, any difference between countries can be attributed to a large number of 

potential cultural characteristics (Van de Vijver & Leung, 1997). In other words, countries often 

differ on hundreds of characteristics such as economic level, climate, political system, and values. It 

is unclear which of these characteristics can explain any cross-cultural differences, when found. In 

order to be more specific in which country characteristics explain cross-cultural differences in the 

meaning of the emotion term pride I included several economic, political, and psychological 

variables.  

                                                           
12 Because the samples in the GRID project were treated as independent samples, I also treated all samples as 

independent, even though some samples were similar in country and language. 

 
13 Data for the Dutch sample (N = 178) were collected by Yvette van Osch. Data from all other samples were obtained 

from Johnny Fontaine, and collected by other collaborators of the GRID project. 
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As economic variables I included the Gross Domestic Product (GDP) and the Human 

Development Index (HDI). The GDP per capita (PPP US$) and HDI value over 2005 were used. 

GDP is a measure for a nation’s annual income and output in regard of the economy. The HDI index 

indicates how ‘developed’ a country is and takes matters such as literacy, education opportunities, 

life expectancy, and GDP into account. Both indices were obtained from the United Nations 

Development Programme (2007), which is a report on human development in the period 2007-2008. 

GDP and HDI measures were not available for Taiwan. As a political variable the Gender 

Empowerment Measure (GEM) from the United Nations Development Programme (2007) was 

included. The GEM indicates the level of inequality in a country, regarding the opportunities men 

and women have. GEM measures were not available for Taiwan and Tunisia. 

 As psychological variables the country-level value scores of Hofstede and Schwarz values 

were included. Five Hofstede (2001) value dimensions were included: Individualism, Masculinity, 

Uncertainty Avoidance, Power Distance, and Long Term Orientation. Data were not available for 

Tunisia and Ukraine. Schwarz values were obtained from the World Value Survey (2005). These 

values originated from a shortened version of the Portrait Values Questionnaire. For every value one 

item was included. Data for Canada, the Czech Republic, Estonia, Greece, Israel, Italy, Singapore, 

Slovakia, and Tunisia were not available. 

 At the Pride Aspect Level three scales were constructed, each representing one of the 

aspects of pride that were expected to differ across cultures. Selection was done from the 22 pre-

selected items that were relevant for pride (see introduction). Items were subsequently selected 

based on the content of the item and its relation to the three aspects. The scales were: (1) Positivity, 

which comprised the items: felt positive, felt good, consequences positive for person, consequences 

able to live with, and important and relevant for person’s goal (Cronbach’s α = .66); (2) Perception 

of Control, which comprised the items: felt in control, felt powerful, felt energetic, and felt strong (α 

= .72); and (3) Expressivity, which comprised the items: wanted to show off, wanted to be seen, to 

be the centre of attention, and showed the emotions to others more than (s)he felt it (α = .73).  

 

Results 

Level 1: Emotion Dimension Level 

 Inspection of the factor scores for pride on each emotion dimension revealed that pride in 

all samples was seen as positive (ranging from -0.32 to -1.49) and potent (-0.52 to -2.31). In all but 

one sample (Turkey) pride was thought of as predictable (0.05 to -1.56). On the activation-arousal 

dimension larger variation was found (0.24 to -1.22); four samples had a positive score on this 

dimension (the UK, Singapore, Italy [Bari sample], and Israel). This means that pride in all 
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countries was seen as a positive and potent emotion. Pride is generally also seen as an emotion that 

is predictable and, for most countries, pride is an emotion that is neutral to low in arousal. 

 Factor scores of pride on each emotion dimension across samples were correlated with the 

country level indices. GDP showed a significant relation with the activation-arousal dimension, r 

(26) = .41, p = .04. This means that the higher the GDP of a country is, the higher the arousal is that 

is associated with pride. So, in wealthy countries people see pride as an emotion with more arousal 

than people in less wealthy countries. Uncertainty Avoidance also correlated with the activation-

arousal dimension, r (25) = -.41, p = .04, indicating that the larger the Uncertainty Avoidance is the 

less arousal is associated with pride. In other words, the more people rely on rules on how to behave 

the less arousal they associate with pride. Power Distance correlated significantly with the 

evaluation-pleasantness dimension, r (25) = .53, p = .01; the larger the Power Distance (i.e., the 

inequality of power relations) in a culture the more pride is seen as a negative emotion. Power 

Distance was also correlated with the potency-control dimension, r (25) = -.42, p = .04; the larger 

the Power Distance in a culture the more pride is seen as a potent emotion. Finally, Power Distance 

was negatively correlated with the activation-arousal dimension, r (25) = -.42, p = .04; the larger the 

Power Distance the less pride is seen as an emotion with high levels of arousal. Correlations among 

the country level indices were: rGDP-UncertaintyAvoidance (24) = -.25, p = .25, rGDP-PowerDistance (24) = -.66, 

p > .001, rUncertaintyAvoidance-PowerDistance (25) = .06, p = .79. GDP and Power Distance were highly 

negatively correlated, which means that Power Distance is less strong in more wealthy countries. 

Uncertainty Avoidance was unrelated to the other two indices. Even though GDP and Power 

Distance were highly correlated, their unique variance related in the opposite direction to the arousal 

dimension.  

 

Level 2: Pride Aspect Level 

 Inspection of the sample scores on the three pride aspect scales revealed that the largest 

variation among samples was on the Expressivity scale (.48 to 2.27) followed by the Positivity scale 

(.81 to 1.80), and the Perception of Control scale (1.15 to 1.93). This means that, across countries, 

most differences are found on the question to what extent pride is an emotion that should be 

expressed or rather an emotion that should be kept to oneself. Less variation is found on the 

question whether pride is a positive or negative emotion and least variation is found on the question 

whether pride is an emotion that is related to feelings of control. 

Two of the three pride aspect scales were correlated to the country level indices. The 

Positivity scale correlated negatively with Power Distance, r (25) = -.40, p = .05, meaning that the 

larger the Power Distance in a country the less positive pride feels. This finding is consistent with 
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findings at the Emotion Dimension Level where I found that higher Power Distance was related to a 

negative score on the evaluation dimension of emotions. Significant correlations were also found 

between the Perception of Control scale and the Schwartz values of power, r (17) = -.51, p = .04, 

and tradition, r (17) = -.49, p = .05, indicating that in countries where social status and prestige are 

valued, or in countries where dominance over people and resources is valued, pride is seen as an 

emotion that is to a lesser extent under one’s personal control. At the Emotion Dimension Level I 

saw that higher scores on Power Distance were associated with higher scores on emotion potency. 

In contrast, at the Pride Aspect Level an inverse relationship was found; the more power is valued 

the less control is perceived. In interpreting these seemingly contradictory results it is good to keep 

in mind that Power Distance refers to the perceived inequality of actual power relations in a country, 

whereas the Schwartz value of power refers to the extent to which people want to have power and 

social status. In fact, both country level indices were highly negatively correlated, rPowerDistance-Power 

(16) = -.75, p > .01, meaning that people value the possession of power and status less in countries 

in which power is more unequally divided. Possibly, this shows that people adapt their aspirations 

(wanting to obtain power) to the reality of their society (the possibility to obtain power). In any case, 

it does explain the inverse relationship between Power Distance and pride, and Schwartz’ value of 

power and pride. No country level indices were related to the Expressivity scale.  

 

Level 3: Individual Item Level with country specific comparisons 

 Hierarchical cluster analysis was used in order to uncover meaningful clustering between 

samples on the pride items. Hierarchical cluster analysis combines two cases (samples) with the 

lowest squared Euclidean distances in subsequent steps, and thus seeks out similarity in scores 

(Norušis, 2008). The analysis starts out taking each sample as an individual cluster (in this case 27 

different clusters), and in the final step all samples are in one cluster. In essence, this exploratory 

analysis will tell you to what extent groups of samples score a similar pattern on the items. The 

samples were clustered on all 22 pride items (see introduction). The Agglomeration Schedule did 

not indicate a good solution; the distance statistic showed the largest drop between a solution with 

25 and 26 clusters. With 27 samples in total this means that there is little similarity in patterns on 

these items across samples according to this fit index, and that almost each sample has a unique 

pattern. However, inspection of the Vertical Icicle Plot and Dendrogram, that both indicate the 

clusters at subsequent steps revealed an interesting pattern for a solution with nine clusters. The 

Vertical Icicle Plot and Dendrogram indicate at each step which samples cluster together. The 

solution with nine clusters consisted of two clusters of countries plus seven individual countries that 

each formed their own individual cluster (Czech Republic, Tunisia, Slovakia, Canada, Finland, 
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Turkey, and Italy [Bari sample]). When, for the moment, these individual countries were ignored for 

sake of exploring potentially meaningful clusters, on the one hand a Western cluster was found 

consisting of among others the US, Switzerland (French sample), Germany, Estonia, Italy (Bologna 

sample), UK, and the Netherlands (listed in order of subsequent steps in the clustering) and on the 

other hand an East-Asian cluster consisting of Japan, Taiwan, and China. This latter cluster already 

appeared in a solution with 12 clusters, so it is quite stable. Even though these clusters are not pure 

the East versus the West (e.g., Singapore [English sample] was included in the Western cluster), it 

does suggest that there may be distinct cultural clusters that have a somewhat different take on what 

the word pride means.   

As representatives of the two clusters, the item scores between Japan and the US were 

compared (see Table 4.1). Inspection of the differences of item means suggests that North-

Americans see pride as more positive, want the experience to last longer, celebrate it (sing and 

dance) more, try to socially connect (move towards others) more, and believe that they themselves 

are more responsible for the event that caused the person to feel pride. On the other hand, the 

Japanese see consequences of pride as more positive for the person than respondents from the US. 

 I also looked at whether similar differences in the meaning of pride would emerge if the 

Western and Eastern clusters that emerged from the cluster analysis were compared. If the 

differences between the US and Japan represent general cultural differences, it could be expected 

that the findings from this comparison would generalize to a comparison between East-Asian and 

Western cultural clusters. For each cluster the mean scores for all pride items were computed. I used 

data from the US, Switzerland (French sample), Germany, Estonia, Italy (Bologna sample), UK, and 

the Netherlands to compute a ‘Western score’, and data from Japan, Taiwan, and China to compute 

an ‘Eastern score’. Subsequently, a MANOVA was run with these two clusters as the independent 

groups and all pride items as the dependent variables. As can be seen in Table 4.2, seven significant 

differences were found between the clusters on the items tried to control the intensity of the 

emotional feeling, felt positive, wanted the ongoing situation to last or be repeated, wanted to show 

off, wanted to be seen, to be the centre of attention, felt strong, and caused by the person’s own 

behavior. In the Eastern cluster the intensity of pride was controlled more, pride was more 

associated with showing off and trying to be the centre of attention than in the Western cluster. On 

the other hand, in the Western cluster pride was felt as a more positive and stronger emotion, it was 

a desirable emotion that people wanted to last longer or repeated more than in the Eastern cluster. 

Furthermore, in the Western cluster pride was more associated with a person having caused his or 

her own pride than in the Eastern cluster.  
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Table 4.1. Standardized Mean Scores on the 22 Pride Items for the samples from the US and Japan 

 

Item US Japan Mean Difference 

Felt in control  1.45 1.51 -0.06 

Tried to control intensity of  the emotional feeling  -0.28 0.01 -0.29 

Consequences able to live with 0.68 0.63 0.05 

Centre of attention 1.58 1.51 0.07 

Important and relevant for person’s goals 1.40 1.48 -0.08 

Smiled 1.89 1.99 -0.10 

Felt positive 1.80 1.41 0.39 

Wanted to sing and dance 1.38 0.84 0.54 

Wanted the ongoing situation to last or be repeated 1.57 0.42 1.15 

Showed the emotion to others less than (s)he felt it -0.08 0.08 -0.16 

Felt good  1.75 1.93 -0.18 

Showed the emotion to other more than (s)he felt it 0.88 0.65 0.23 

Consequences positive for person 1.30 1.78 -0.48 

Moved toward people or things 0.92 -0.47 1.39 

Felt powerful  1.78 1.70 0.08 

Wanted to show off 1.89 2.06 -0.17 

Felt energetic 1.50 1.25 0.25 

Wanted to be seen, to be the centre of attention 1.91 2.06 -0.15 

Felt strong 1.64 1.25 0.39 

Had an assertive voice 1.29 1.49 -0.20 

Felt dominant 1.77 1.64 0.13 

Caused by the person’s own behavior 1.25 0.59 0.66 
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 A comparison of the results for the US-Japan and East-West comparison shows substantial 

overlap in the direction of the differences in the pride items. Interestingly the largest differences 

were found in the expression of pride. In contrast to what would be expected from the cultural 

theory of independent and interdependent selves, in the Eastern cluster pride was associated more 

with controlling the emotion, showing off and wanting to be the centre of attention. The Eastern 

cluster did rate the experience of pride as being less positive than the Western sample, which is in 

line with the cultural theory, but it must be noted that the score was still positive (i.e., pride is a 

positive emotion). These findings are in line with the results from the pride aspects, which indicated 

that the largest variation was found in the expressive components of pride, not in its experiential 

components of perceptions of control and positivity.  

 

Discussion 

In this chapter the GRID data were explored for cross-cultural differences in the meaning 

of pride that could be expected on the basis of theories on cultural differences. In general, the results 

of this study are in line with previous cross-cultural studies on other emotions (Matsumoto et al., 

2007; Scherer & Wallbott, 1994); the meaning of pride shows strong similarities across cultures. 

Cross-cultural differences, when found, are mostly located in specific items and specific countries. 

At the level of Emotion Dimensions the data showed that people in most countries thought of pride 

as positive, potent, predictable, and not very high in arousal. At the Pride Aspect Level minor 

differences were found. Most variation was found in the expressivity of pride. Minor differences 

were found in the positivity of pride and the perception of control, based on cultural differences in 

the Schwartz value of power or power distribution. Cluster analysis at the Individual Item Level 

hinted at a division between Eastern and Western societies. Some differences were found between 

the US and Japan on individual pride items; these differences tended to generalize to differences 

between a cluster of Western and Eastern countries. Even though notable differences at item level 

were identified, it should be noted that differences were only found on seven of the 22 pride items. 

Thus, the data should not be interpreted in terms of large-scale differences in the meaning of pride. 

Evidently, the meaning of pride is to a large extent similar across these cultures. Differences are 

mainly found indicated in the expressive element of pride.  

So, how do these results relate to the cross-cultural differences expected on the basis of 

cultural theories? The answer to this question is sobering for researchers who assume strong effects 

of culture on the emotion of pride. Contrary to what was expected, the individualism-collectivism 

dimension did not relate at all to the evaluation dimension, nor to any of the other emotion  

 



 

64 
 

Table 4.2. Standardized Mean Scores on the 22 Pride Items for a Western (US, Switzerland [French sample], Germany, Estonia, Italy [Bologna sample], 

UK, and the Netherlands) and an Eastern Cluster (Japan, Taiwan, and China). 

Item Western Eastern    

 M (SD) M (SD) Mean 

difference 
F (1,10) Partial η

2
 

Felt in control  1.41 (0.23) 1.61 (0.19) -0.20 1.72 .18 

Tried to control intensity of  the emotional feeling  -0.46 (0.34) 0.16 (0.21) -0.62 8.50* .52 

Consequences able to live with 0.43 (0.28) 0.67 (0.05) -0.24 2.15 .21 

Centre of attention 1.56 (0.09) 1.55 (0.04) 0.01 0.10 .01 

Important and relevant for person’s goals 1.40 (0.13) 1.11 (0.34) 0.29 4.26 .35 

Smiled 1.90 (0.19) 2.02 (0.04) -0.12 1.10 .12 

Felt positive 1.83 (0.09) 1.32 (0.08) 0.51 72.94*** .90 

Wanted to sing and dance 1.42 (0.27) 1.20 (0.31) 0.22 1.33 .14 

Wanted the ongoing situation to last or be repeated 1.56 (.019) 0.78 (0.33) 0.78 24.10** .75 

Showed the emotion to others less than (s)he felt it -0.04 (0.20) 0.08 (0.17) -0.12 0.80 .09 
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Table 4.2 Continued 

Item Western Eastern    

 M (SD) M (SD) Mean 

difference 
F (1,10) Partial η

2
 

Showed the emotion to other more than (s)he felt it 0.66 (0.17) 0.55 (0.09) 0.11 0.96 .11 

Consequences positive for person 1.43 (0.17) 1.65 (0.20) -0.22 3.31 .29 

Moved toward people or things 0.79 (0.25) 0.29 (0.66) 0.50 3.52 .31 

Felt powerful  1.72 (0.16) 1.74 (0.08) -0.02 0.03 .00 

Wanted to show off 1.63 (0.20) 2.08 (0.05) -0.45 14.16** .64 

Felt energetic 1.64 (0.22) 1.42 (0.15) 0.22 2.26 .22 

Wanted to be seen, to be the centre of attention 1.73 (0.20) 2.06 (0.01) -0.33 7.64* .49 

Felt strong 1.73 (0.15) 1.35 (0.17) 0.38 13.01** .62 

Had an assertive voice 1.37 (0.20) 1.22 (0.64) 0.15 0.40 .05 

Felt dominant 1.59 (0.27) 1.81 (0.15) -0.22 1.77 .18 

Caused by the person’s own behavior 1.27 (0.14) 0.85 (0.28) 0.42 10.41* .57 

Note. * p < .05, ** p < .01, *** p < .001  
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dimensions and pride aspects. If anything, Power Distance was the strongest correlate of 

cross-cultural differences in pride, both at the level of Emotion Dimensions and at the Pride Aspect 

Level. 

At the level of individual pride items more differences were found, albeit in a minority of 

the comparisons (i.e., 7 out of 22). In line with cultural theories, pride was found to be less 

positively evaluated in Eastern than in Western cultures (though still positive in an absolute sense). 

However, most differences were found in items related to expressivity. Surprisingly, Eastern 

samples associated pride with more expression (i.e., showing off and wanting to be the centre of 

attention) than Western samples. This would seem to go against what would be expected on the 

basis of differences between individualism-collectivism and interdependent-independent cultures. 

Maybe it is exactly because pride is more expressive in Eastern countries that it is evaluated a bit 

less positively, but the size of the differences in any case does not warrant the expectation of large 

cross-cultural differences in the meaning of this emotion.  

The present findings have implications for theoretical expectations about cross-cultural 

differences in emotions. In line with numerous studies on the experience of emotions (e.g., 

Breugelmans & Poortinga, 2006; Matsumoto, Nezlek, & Koopmann, 2007; Scherer & Wallbott, 

1994; Wallbott & Scherer, 1986), it was found that the characteristics of the emotion pride are to a 

very large extent universal. Any cross-cultural differences in pride are culture specific and item 

specific. This implies that theories on cross-cultural differences in emotion should be mainly 

concerned with a detailed level of emotion. By this I mean that the cross-cultural variation should be 

searched for in specific items and specific situations. For example, pride may be experienced and 

expressed similarly across cultures, but the antecedents of pride as well as its specific behavioral 

expression may be affected by cultural situation-specific normative scripts (e.g., Yamagishi, 

Hashimoto, & Schug, 2008). Theories of broad cultural differences in emotion appear to have little 

rationale in empirical data. This is good news for emotion psychologists in general. Studies of the 

experience and function of emotions in one cultural setting are most likely to also bear validity for 

other cultural settings. Of course, this message should not be taken as a licence to conveniently 

ignore culture in emotion studies. Minor cross-cultural differences in the antecedents or experience 

of emotion can have major consequences for behavior as well as intercultural communication (Berry 

et al., 2011).   

One of the surprising findings of this study is that not Individualism-Collectivism, but 

rather Power Distance is the most important dimension in cross-cultural differences in the meaning 

of pride. The greater the acceptance of power-inequality of a nation, the more negative pride is 

experienced. These findings seem to link to the idea that control and power are important aspects of 
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pride (Lazarus, 1991). How exactly cultural variables of control and power are related to pride is 

still unknown. I can only speculate that maybe the level of power-inequality of a country dictates 

the way pride is supposed to be experienced. For example, in a country where only a small 

percentage of the nation has most of the power, and where the majority will have no choice but to 

conform, people would not feel safe or comfortable to distinguish oneself from the group and 

become visible for the superior minority. Pride, almost by definition distinguishes oneself from the 

group, which in such societies can be an uncomfortable feeling, leading to insecurity. In any case, 

the dominance of Power Distance suggests that any cross-cultural differences in emotion may not 

have so much to do with a focus on the individual or the collective, but rather with the social 

stratification and opportunities for social mobility in a country. This strongly suggests that 

comparisons between East-Asia and Western countries (notably the US) that are so pervasive in the 

cross-cultural emotion literature are not the best if we are to look for cross-cultural differences. A 

broader scope on the range of countries that are included in cross-cultural comparisons may open 

interesting new avenues for the development of theories regarding the relationship between culture 

and emotion.  

 One potential limitation of the GRID data, and hence of the analyses that have been 

reported in this chapter, is that pride was studied by means of a single emotion term. Some 

languages distinguish between two terms that have different meanings and stand for two ‘types’ of 

pride (Tracy & Robins, 2007b, d). First, pride can be seen as authentic pride, which is the emotion 

that was discussed in this chapter. Second, pride can be seen as hubristic or arrogant pride (e.g., 

Tissari, 2006). Another distinction is one between a morally good version of pride (e.g., the German 

term stolz), and a morally bad version of pride (e.g., the German term hochmut; Mulligan, 2009). 

For instance, in the Basque language a distinction is made between harrotasuna and harrokeria. 

Even though harrotasuna is supposed to be the morally good version of pride in Basque, it is related 

to arrogance and haughtiness, and clusters into a negative-anger cluster of emotion words in a 

hierarchical cluster analysis (Alonso-Arbiol et al., 2006). The morally bad version of pride is often 

associated with vanity and narcissism, and is more a trait than a temporarily activated emotion state 

(Kövecses, 1986). People can act in a way that is vain or narcissistic, but this does not imply 

experiences of a specific emotion of pride. In this study I focussed on the emotion pride (I assume 

that the word for pride in other languages used in the GRID questionnaire referred to the emotion 

word for pride) and thus did not distinguish between the two types of pride. However, for the 

investigation of pride in countries where there are two words for pride a distinction might be 

necessary.  
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An interesting possibility is that claims with regard to cross-cultural differences in pride 

are related to the morally distinct types of pride (which are denoted by different terms in other 

languages). As was stated in the introduction, pride can be a positive emotion (because we gain 

from pride) as well as a negative emotion (because we set ourselves apart from the group). These 

two sides show parallels with the distinction between a morally good type and a bad type of pride 

(for a similar discussion on envy see Van de Ven, Zeelenberg, & Pieters, 2009). So, it could be that 

the hypothesized cross-cultural differences in pride in the literature are caused by a different focus 

on different aspects of pride rather than on culturally distinct experiences of the emotion. So, if the 

word pride in, for instance, Japan is more associated with a negative view on pride, whereas in the 

US the word pride is more associated with a positive view on pride, then the differences we are 

talking about are not in emotion phenomenology but in semantics. Even so, the results of these 

analyses suggest that such semantic differences are restricted to specific items or characteristics of 

pride, not to the meaning of the emotion in general.  

What does it mean to be proud? The GRID data were used to test theories with regard to 

cross-cultural differences in the meaning of pride. In theory pride was a prime candidate for cross-

cultural differences but little evidence was found for pervasive differences in the meaning of this 

emotion. Power Distance (but not individualism-collectivism) was found to relate to cultural 

variation in emotion dimensions. However, none of the country level indices related to the 

expressivity of pride, which was the pride aspect that showed the largest cultural variation. Most 

differences that were found were confined to specific items. So, there may be subtle differences in 

meaning, but by and large pride refers to a similar emotion across cultural groups.  
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5 

Culture Shapes the Pride you Show, Not the Pride you Feel: 

A Priming Study among Dutch and Chinese-Dutch Biculturals
*
 

Pride is generally considered to be a positive emotion. Expressions of pride draw attention to 

achievements and lead to gains in social status (e.g., Shariff & Tracy, 2009). In view of this positive 

character, it may be surprising to learn that pride has been argued to differ across cultures (e.g., 

Mascolo et al., 2003; Mesquita & Karasawa, 2004). Knowing the nature and extent of such cross-

cultural differences seems necessary to assess the extent to which Western theories of pride hold 

across cultures. However, a problem in the current cross-cultural literature on pride is that it is not 

clear what the nature of such differences is.  

Differences that are reported in the frequency of pride (how often it is experienced) or in 

the evaluation of pride (whether it is seen as a positive or desirable emotion) are sometimes taken to 

imply differences in other aspects of the emotion as well, such as its intensity, experiential content, 

or expression (e.g., Markus & Kitayama, 1991; Mesquita & Karasawa, 2004; Mesquita & Polanco, 

2009; Neumann, Steinhauser, & Roeder, 2009; Scollon, Diener, Oishi, & Biswas-Diener, 2004). As 

far as I know, there is little empirical evidence that such generalizations are warranted. On the 

contrary, recent studies suggest that some components of pride, such as its experiential content and 

its distinct expression, may actually be universal across cultures (Tracy & Robins, 2008; Van Osch, 

Breugelmans, Zeelenberg, & Fontaine, in press). The current paper aims to disentangle the influence 

of culture on the various aspects of pride by distinguishing between culture as a chronic, 

internalized factor and culture as a situated, primed factor (Oyserman, 2011).  

 Pride is experienced when we perform well due to our own effort, such as graduating from 

college (Tracy & Robins, 2007d). Pride motivates us to inform others about our achievements 

(Tracy & Robins, 2004; Tracy, Shariff, & Cheng, 2010) and to do well in the future (Boezeman & 

Ellemers, 2007; Herrald & Tomaka, 2002; Verbeke, Belschak, & Bagozzi, 2004; Williams & 

DeSteno, 2008). On the one hand, the communication of pride may lead to higher social status 

(Shariff & Tracy, 2009). On the other hand, the communication of pride may also be threatening 

because it may cause distress, envy, and hurt in others (Van de Ven, Zeelenberg, & Pieters, 2010; 

Van Osch, Zeelenberg, & Breugelmans, 2012a). This potentially socially disruptive aspect of pride 

                                                           
*
 This chapter is based on: Van Osch, Y., Breugelmans, S. M., Zeelenberg, M. (2012). Culture shapes the pride you 

show, not the pride you feel: A priming study among Chinese-Dutch biculturals. Manuscript invited for resubmission   
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has been the main reason for scholars to assume cultural differences in experienced and expressed 

pride (e.g., Stipek, 1998).  

 Cultural differences in pride have been claimed for independent (Western) and 

interdependent (East-Asian) cultures (e.g., Kitayama, Markus, & Matsumoto, 1995). Generally, the 

reasoning is as follows: in independent cultures the self is seen as a unique, independent entity, 

which leads to wishing to stand out from the crowd (Markus & Kitayama, 1991). In interdependent 

cultures the self is seen as inextricably related to others, which leads to wishing not to stand out 

because it threatens relatedness. Following this reasoning, it has been suggested that pride, due to its 

disruptive and disengaging nature, is experienced less or differently in interdependent cultures 

(Kitayama, Markus, & Kurokawa, 2000; Kitayama, Mesquita, & Karasawa, 2006; Mesquita & 

Karasawa, 2004; Mesquita & Polanco, 2009).  

 So far, empirical evidence for cross-cultural variation in pride addressed its frequency, 

evaluation, and antecedents. Pride has been reported to be experienced more often in Western than 

in Asian cultures (Kitayama, et al., 2000; Scollon, et al., 2004), pride over personal achievements 

has been reported to be a more desirable and appropriate emotion in Western than in Asian cultures 

(Scollon et al., 2004; Stipek, 1998; Van Osch et al., in press), and Chinese, compared to Westerners, 

have been reported to indicate more pride over the achievements of others, than over personal 

achievements (Neumann et al., 2009; Stipek, 1998; Stipek, Weiner, & Li, 1989).  

A central question is what the cultural differences in antecedents and intensity mean for the 

nature of pride. The answer to this question depends on how the data on cross-cultural differences is 

interpreted (see Berry et al., 2011; Breugelmans, 2011). On the one hand, differences could be taken 

to generalize to the whole pride experience, implying that pride represents different psychological 

phenomena across cultures (relativism). In other words, the experience of pride would be contingent 

on the culture in which it is experienced (e.g., Mesquita, 2007; Mesquita & Karasawa, 2004). On the 

other hand, the reported differences could be seen as resulting from culture specific norms acting 

upon an otherwise universal emotion (universalism; e.g., Ekman & Friesen, 1969; Matsumoto, 

1990). At this moment the empirical record on pride does not allow us to decide between the two 

view-points. The crucial question is to what extent cultural differences in pride generalize to the 

different components of this emotion.  

 There are reasons to assume that the experiential content of pride – what proud people feel 

and think – does not differ much across cultures. The experiential content of a diverse set of 

emotions has been found to be largely culturally invariant (see Berry et al., 2011; Matsumoto, 

Nezlek, & Koopmann, 2007). This even holds for emotions that are not lexically distinguished in a 

particular language (Breugelmans & Poortinga, 2006; Van de Ven, Zeelenberg, & Pieters, 2009). 
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Furthermore, if Japanese and Americans make the same appraisals of a personal success situation, 

they experience the same self-agency emotions (i.e., pride and satisfaction in Study 2 in Imada & 

Ellsworth, 2011). A study on the meaning of emotion words in 27 cultural samples also revealed 

that cultural variation in pride was restricted to its evaluation and expression, with no differences 

found for its experiential content (Van Osch et al., in press). So, it seems plausible to expect few if 

any cultural differences in the qualitative experience of pride. 

 Cultural differences can be expected for the non-verbal expression of pride. Pride is 

universally displayed and recognized across cultures (Tracy & Matsumoto, 2008; Tracy & Robins, 

2008), but the intensity of such displays varies. Compared to Westerners, East-Asians sometimes 

express their pride less intensely (Van Osch, Zeelenberg, & Breugelmans, 2012b). This is in line 

with general findings on emotion regulation and cultural norms on how to express emotions (Eid & 

Diener, 2001; Matsumoto et al., 2008a; Matsumoto, et al., 2008b). Because pride expression is 

viewed as less desirable in interdependent cultures (Stipek, 1998), it is expected that pride is 

expressed less intensely and evaluated more negatively in interdependent than in independent 

cultures.  

A crucial part of the design of any cross-cultural study is how culture is operationalized. 

So far, cross-cultural studies on pride have only used quasi-experimental designs (i.e., culture was 

“manipulated” by including different cultural groups). Although very suitable for culture 

comparisons, such designs have the disadvantage that the explanation of differences in terms of 

culture is confounded with other variables that vary along with culture (Cook & Campbell, 1979). In 

addition, quasi-experimental measurement of culture supposes that cultural differences are 

chronically activated, for example in the form of values of self-construals that people hold (Markus 

& Kitayama, 1991). However, self-construal and broad cultural syndromes have not been able to 

explain cultural differences in self-agency emotions very well (Imada & Ellsworth, 2011; Scollon et 

al., 2004; Van Osch et al., in press). An alternative operationalization is that of culture as situated 

cognition (Breugelmans, 2011; Oyserman & Lee, 2007, 2008). This alternative point of view 

suggests that both interdependent and independent conceptualizations of the self are cross-culturally 

accessible, but that cues in the immediate social context determine which cultural mindset is 

activated and thus guides behavior (Oyserman, 2011; Yamagishi, Hashimoto, & Schug, 2008). 

The present study examined the different expectations regarding cultural variation in 

experience, evaluation, and expression of pride among Dutch and bicultural Chinese-Dutch. In 

addition to the standard quasi-experimental design, cultural frames were also primed in bicultural 

Chinese-Dutch. This combination allowed for the disentangling of the effects of chronic and 

situationally primed culture on pride (Hong, Morris, Chiu, & Benet-Martínez, 2000). Chinese-Dutch 
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were primed either with a Chinese cultural frame or a Dutch cultural frame. Since priming a 

Chinese cultural frame would be meaningless to native Dutch, this group was only primed with a 

Dutch cultural frame and functioned as a reference group. Specifically, I expected culture to 

influence the evaluation and expression, but not the experiential content or intensity of pride.  

 

Method 

Participants  

Ninety Dutch and Chinese-Dutch participants (♀ = 49; Mage = 24.11) were approached at 

various locations in the Netherlands (e.g., libraries, restaurants, Chinese Saturday schools in the 

cities of Amsterdam, Eindhoven, Rotterdam, and Tilburg). Participation was voluntary. Chinese-

Dutch participants were either born in China themselves (27%), or both parents were born in China 

(73%). All Dutch participants and both their parents were born in the Netherlands (except for one 

parent was born in Greece). One Chinese-Dutch participant who was a significant outlier on almost 

all dependent variables was excluded from the analyses. 

Material  

There were two versions of the instrument. Dutch participants were primed with a Dutch 

cultural frame (n = 30); Chinese-Dutch were primed with either a Chinese cultural frame (n = 29) or 

a Dutch cultural frame (n = 30). Priming involved a cultural frame switching task (Hong et al., 

2000), where participants rated either Chinese or Dutch cultural symbols on their prototypicality for 

that culture, and framing of the social context in the scenario as either Chinese or Dutch. 

Participants received a booklet containing two parts. In Part I they rated seven images on their 

prototypicality for a culture (4-point scale; 1 = Not at all Chinese/Dutch, 4 = Very Chinese/Dutch). 

Participants in the Chinese cultural frame rated Chinese cultural symbols (e.g., President Hu Jintao, 

Chinese flag, Great Wall of China). Participants in the Dutch cultural frame rated Dutch cultural 

symbols (e.g., Queen Beatrix, Dutch flag, windmills)
14

. In Part II participants had to read and 

imagine the following:  

For the past four years you have been studying at a university. It has been a 

tough study for you and you put in a lot of time and effort. Sometimes it was 

difficult, but you wanted your degree so bad that you always persevered. In 

the past months you had your final exams, for which you prepared very well. 

Just now you received a letter in the mail with your results. In the presence of 

                                                           
14 Cultural symbols were rated as prototypical for both the Chinese (M = 3.65, SD = 0.47) and Dutch culture (M = 3.74, 

SD = 0.26) in their respective conditions. These ratings did not differ between cultural frames, F(1, 88) = 1.44, p 

= .233, ηp
2 = .02, nor between conditions, F(2, 88) = 1.31, p = .276, ηp

2 = .03. 
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your Dutch [Chinese] friends you open the envelope. The letter states that you 

passed all your exams. Moreover, you passed all your exams with very high 

grades. As of now you are officially graduated! 

This type of personal success situation elicits pride in both Asian and Western cultures 

(Kitayama, Markus, Matsumoto, & Norasakkunkit, 1997). Effort and perseverance were 

emphasized to ensure that both Chinese-Dutch and Dutch would appraise this situation in terms of 

self-agency, which leads to similar emotions in Asians and Westerners (Imada, & Ellsworth, 2011).  

After reading the scenario, participants indicated how intensely they would experience 

pride, what feelings and thoughts would be associated with this experience (n = 16, α = .91), and to 

what extent they would express their pride (n = 8, α = .87; see Table 5.1)
15

. All items were rated on 

scales from 0 = Not at all to 10 = Very much. Subsequently, participants indicated to what extent 

they endorsed their Chinese (for Chinese-Dutch participants only) and Dutch identity (Van Osch & 

Breugelmans, 2012; e.g., My Chinese-Dutch identity is important to me; n = 3, αChineseID = .81, 

αDutchID = .73; 5-point Likert scale). Finally, they indicated how they evaluated pride (-3 = Very 

negative, 3 = Very positive), and how often they experienced pride over their own achievements and 

over achievements of close others in general (1 = Never, 4 = Often). Participants were informed 

about the goal of the study and thanked for their participation.  

 

Results 

The measures for Dutch and Chinese identity and the frequency of experiencing pride over 

own achievements were normally distributed. These measures were analyzed using parametric tests. 

All other dependent variables were not normally distributed and analyzed using non-parametric 

Kruskal-Wallis ANOVA tests.  

ANOVAs revealed that Dutch participants (M = 3.22, SD = 0.89) identified more with 

Dutch culture than Chinese-Dutch (M = 2.80, SD = 0.87), F(1, 87) = 4.67, p = .034, partial η
2 
= .05, 

and that Chinese-Dutch primed with a Dutch (M = 3.28, SD = 1.07) or Chinese context (M = 3.20, 

SD = 0.99) did not differ in the extent to which they identified with Chinese culture, F(1, 57) = 0.09, 

p = .761, partial η
2 

= .00. So, Chinese-Dutch participants in the Chinese and Dutch cultural frame 

did not differ in the extent to which they identified with either culture.  

                                                           
15 Selection of the items was based on a pretest among 45 Dutch psychology students. Students recalled either a pride 

or neutral situation. All selected items were scored above the mean of the scale in the pride condition, and were 

significantly different from the neutral condition. In the present study all scales were unidimensional. All first factors 

explained at least 46% of the variance (all factor loadings > .51). The scale for experiential content consisted of 

feelings and thoughts. Separate analysis of the scales for feelings and thoughts yielded identical results as the reported 

analysis on a single scale containing both feelings and thoughts.  
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 Non-parametric tests with condition as independent variable and experiential content, 

experienced intensity, expression, and evaluation of pride as dependent variables revealed no 

significant differences between groups for the experiential content and intensity of pride (all means 

and tests are reported in Table 5.1). Dutch primed with a Dutch context expressed significantly 

more pride than Chinese-Dutch primed with a Chinese context (p = .006). Chinese-Dutch primed 

with a Dutch context expressed marginally more pride than Chinese-Dutch primed with a Chinese 

context (p = .063), but did not differ from Dutch (p = .378). Furthermore, Dutch participants viewed 

pride as a significantly more positive emotion than Chinese-Dutch participants primed with a Dutch 

(p = .032) or Chinese context (p = .018). These results support the expectations regarding cultural 

differences but show differential effects of ethnicity and primed culture. In addition, no differences 

were found between conditions in how often participants reported experiencing pride over own 

achievements (F(1, 86) = 0.83, p = .441, η
2 

= .02). This effect was marginal for the experience of 

pride over achievements of close others (χ
2
(1,N = 89) = 5.43, p = .066, η

2 
= .06), but in the opposite 

direction.  

 

Discussion 

 This paper examined the nature of cultural variation in pride in bicultural Chinese-Dutch 

and native Dutch. Evidence for the universality of experiences of pride was found (i.e., what 

feelings and thoughts are associated with pride) and for cultural differences in the expression and 

evaluation of this emotion. Interestingly, I found differential effects for chronic aspects and 

situationally primed aspects of culture. Chronic culture explained how pride is evaluated differently, 

with Chinese-Dutch evaluating pride positively, but less positive than native Dutch. But both 

situationally primed culture and chronic culture explained how pride is expressed differently, with 

Chinese-Dutch who were primed with Chinese culture expressing pride less intensely than native 

Dutch, and expressing pride marginally less than Chinese-Dutch primed with Dutch culture. So, the 

present findings not only suggest where cultural variation in pride can be found but also what type 

of cultural influence can be expected. 

Cultural differences in normative (evaluation) and communicative (expression) aspects of 

pride thus do not generalize to the qualitative experience of pride. These findings suggest that 

cultural differences are mainly found in the social regulation of emotion, not in its private 

experience. The function of social emotions is to regulate social behavior, so cultural variation in 

the social regulation of emotion is important to understand how exactly emotions like pride function 

in a given society (Frijda, 2004; Zeelenberg, Nelissen, Breugelmans, & Pieters, 2008). In societies 

where emotions are more normatively regulated expressions of pride are moderated to a larger 
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extent. (Van Osch et al., 2012b). It is important to note though that these results indicate that such 

moderation is context dependent. Only if culture – and I would argue with it the rules about social 

regulation – is salient in a given situation do people in such societies moderate their expression as 

well. In other words, the moderation of expression is a functional, situation dependent phenomenon. 

Interestingly, a recent cross-cultural study on pride expressions suggests that such moderation is 

indeed functionally effective. People in Fiji conferred more status to others who moderated their 

expressions of pride in comparison to those that expressed their pride to the full (Tracy, Shariff, 

Zhao, & Henrich, in press). In this sense, the cultural moderation of pride expressions reflects how 

emotions achieve their motivational goals through different behaviors depending on the constraints 

and demands of the social context (see also Tracy, Shariff, & Cheng, 2010). 

Chinese-Dutch primed with a Dutch context expressed marginally more pride than Chinese 

primed with a Chinese context, suggesting that they are both influenced by their internalized culture, 

and the cultural norms present in the situation. This truly bicultural effect has been found before, 

such that Turkish-Dutch (who have an honor-culture) aggress less after insults in the presence of 

Dutch than of other Turkish-Dutch, but more than native Dutch (Van Osch, Breugelmans, 

Zeelenberg, & Bölük, 2012). This result confirms the idea of culture as situated cognition, in which 

chronic and situational norms affect behavior in interaction (Breugelmans, 2011; Oyserman & Lee, 

2007, 2008). Chinese-Dutch and Dutch did not differ in the frequency with which they experienced 

pride over their own achievements and the achievements of close others, though the latter effect was 

marginally significant. If anything, the direction of the means suggested that Dutch more often 

experience pride over the achievements of close others than Chinese-Dutch. These findings are at 

odds with the idea that Chinese experience more pride over the achievements of others than over 

own achievements (Stipek, 1998). However, I must note that this is a comparison across emotion 

components (frequency versus intensity), which could lead to mistakes of generalization. I can thus 

only conclude that there are no differences in the reported frequency with which Dutch and 

Chinese-Dutch experience pride over their own or other’s achievements.  

Before closing, I should point to potential caveats in this study. Chinese and Dutch cultural 

frames were activated in two ways. First, a cultural mindset was activated (i.e., rating cultural 

symbols) and second the cultural context was changed, and thus likely the cultural norms, in which 

the emotion was experienced and expressed (i.e., cultural context in scenario). Therefore, the 

differences in pride expression cannot be ascribed to one of these primes in particular. I think that 

for the purpose of this study this is no problem because both manipulations activated the same 

cultural mindset. The same holds for the study of biculturals which allowed me to compare chronic 

and situational effects of culture. The findings are in line with those reported previously on  
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Table 5.1. Means and Standard Deviations for the Three Conditions on the Experiential Content, 

Intensity, Expression, and Evaluation of Pride. 

 
              Condition 

Ethnicity Chinese-Dutch Dutch   

Cultural Prime Chinese Dutch Dutch   

 M (SD) M (SD) M (SD) χ
2
(2, N 

= 89) 

η
2
 

Pride experiential content 6.86 

(1.36)a 

7.15 

(1.49)a 

7.28 

(1.29)a 

1.53 .02 

I would feel powerful  4.90 (2.81) 5.40 (3.02) 6.00 (2.27)   

I would feel unconstrained and lighter 6.83 (2.11) 7.33 (1.90) 6.97 (1.87)   

I would feel larger/bigger 5.03 (3.05) 6.30 (2.56) 6.40 (2.53)   

I would feel cheerful 8.55 (1.45) 9.07 (1.10) 8.87 (1.14)   

I would feel good about myself 8.66 (1.01) 9.03 (1.22) 9.00 (0.98)   

I would feel confident 7.89 (1.31) 8.24 (1.50) 8.23 (1.36)   

I would feel warm inside 7.34 (2.14) 8.17 (2.05) 7.83 (2.21)   

I would feel my heart beat faster 6.59 (2.21) 7.03 (2.08) 7.13 (2.56)   

I would have the idea that everything is more vivid 5.86 (2.55) 6.23 (2.45) 5.70 (2.95)   

I would thinks I accomplished something 8.21 (1.66) 8.31 (1.42) 8.57 (1.14)   

I would think I outperformed others 5.62 (2.43) 5.71 (2.85) 5.90 (2.50)   

I would think I am worth more 6.83 (1.75) 6.80 (2.55) 6.47 (2.35)   

I would have the idea that I did something good 7.45 (1.62) 7.63 (2.54) 8.07 (1.07)   

I would have the idea that I am successful 7.03 (2.04) 7.30 (2.44) 7.43 (1.74)   

I would think I can accomplish my goals 7.90 (1.09) 7.50 (1.68) 8.07 (1.05)   

I would think I am the center of attention 5.28 (2.00) 5.20 (2.63) 4.73 (2.96)   
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Table 5.1 Continued  

Note. Scales for experiential content, expression, and intensity ranged from 0 = Not at all to 10 = 

Very much. The scale for evaluation ranged from -3 = Very negative to 3 = Very positive. Scales for 

the frequency of experience ranged from 1 = Never to 4 = Often. Means with different subscripts in 

the same row differed significantly in pairwise comparisons (p < .05).  * p < .05. 

 

 
              Condition 

Ethnicity Chinese-Dutch Dutch   

Cultural Prime Chinese Dutch Dutch   

 M (SD) M (SD) M (SD) χ
2
(2, N 

= 89) 

η
2
 

Pride intensity 8.31 

(1.82)a 

9.07 

(1.26)a 

9.03 

(1.00)a 

3.82 .04 

Pride expression 6.41 

(1.80)a 

7.16 

(1.74)ab 

7.52 

(1.45)b 

7.75* .09 

I would show others what I am capable of 5.86 (2.36) 5.70 (3.02) 6.43 (2.79)   

I would tell others 7.69 (1.78) 8.07 (1.74) 8.53 (1.53)   

I would share this event with my friends 7.62 (1.84) 8.17 (1.39) 8.70 (1.24)   

I would want to be acknowledged by others 5.59 (2.56) 6.73 (2.74) 6.83 (1.78)   

I would celebrate this 7.00 (2.16) 8.00 (1.80) 7.70 (1.84)   

I would have others notice me 6.07 (2.43) 6.43 (2.56) 6.90 (2.20)   

I would call or visit others to share the results 6.10 (2.68) 7.53 (2.45) 8.33 (1.75)   

Pride evaluation 1.38 

(1.05)a 

1.40 

(1.22)a 

2.03 

(0.67)b 

6.88* .08 

How often do you experience pride over your own 

achievements? 
2.93 (0.46) 2.90 (0.48) 3.07 (0.64)   

How often do you experience pride over the 

achievements of close others? 
2.67 (0.69) 2.73 (0.64) 3.03 (0.56)   
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differences and similarities in the experience and expression of pride in monocultural samples (e.g., 

Van Osch et al., in press; 2012b). 

To summarize, the qualitative experience of pride seems to be a universal; cultural 

differences are mainly found in the evaluation and expression of this emotion. Differences in 

evaluation seem to be explained best by permanent, chronic effects of culture whereas differences in 

expression are explained by both chronic effects of culture and situational activation of culture. Put 

simply, pride feels the same across cultures but depending on the cultural context is expressed 

differently. 
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6 

On the Context-Dependence of Emotion Displays:  

Gold Medalists’ Expressions of Pride
*
 

People’s internal affective states are often accompanied by external emotional expressions. These 

expressions are mostly cross-culturally invariant, presumably because they serve an adaptive 

function (e.g., Darwin, 1872/1998, Ekman, Sorenson, & Friesen, 1969; Matsumoto & Willingham, 

2006; Tracy & Robins, 2008). However, expression intensity can be moderated by culture such that 

emotions may be expressed more or less intensely than actually felt (Ekman, 1973). A common 

assumption is that Asian cultural norms inhibit emotion expression because expression could disturb 

others (Matsumoto et al., 2008); this applies to negative emotions as well as positive emotions such 

as pride. Pride communicates dominance over others (Shariff & Tracy, 2009; Williams & DeSteno, 

2009), signaling distancing or separating of oneself from others by highlighting individual 

superiority (Kitayama, Markus, & Kurokawa, 2000; Kitayama, Markus, & Matsumoto, 1995; 

Kitayama, Mesquita, & Karasawa, 2006; Scollon, Diener, Oishi, & Biswas-Diener, 2004). Such 

communication conflicts with the emphasis on harmony that is present in many Asian cultures 

(Bond, Leung, & Wan, 1982). Therefore it has been theorized that Asians inhibit expressions of 

pride in order not to harm relationships (Markus & Kitayama, 1991). In contrast, Western cultures 

appear not to espouse strong norms about pride expressions.  

Surprisingly, studies on expressions of victory have not revealed cross-cultural differences. 

For example, Matsumoto and Willingham (2006) studied smiles over victories and defeats in 

Olympic athletes, finding no differences between expressions of North-American and East-Asian 

athletes over victories (p. 575). However, gold-medal winners smiled more than silver-medal 

winners at the moment of victory and during the medal ceremony. In another study, Tracy and 

Matsumoto (2008) found that both blind and sighted Paralympic/Olympic athletes displayed more 

pride than shame after a victory, an effect that was not moderated by any cultural dimension. So, on 

the one hand research shows cultural differences in the frequency and evaluation of pride 

experiences (Imada & Ellsworth, 2011; Kitayama et al., 2000; Scollon et al., 2004; Stipek, 1998), 

and on the other research shows universality of pride expressions. These findings are not necessarily 

contradictory. I believe studying the immediate social context in which the pride experience and 

expression takes place could explain these opposing results. 

                                                           
*
 This chapter is based on: Van Osch, Y., Zeelenberg, M., & Breugelmans, S. M. (2012b). On the context-dependence 

of emotion displays: Gold medalists’ expressions of pride. Manuscript submitted for publication 
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A renowned, though partly unpublished set of studies by Friesen and Ekman on display 

rules provided clear indications that the immediate social context is crucial for understanding 

cultural differences in emotion expression. In one experiment, Japanese and American students 

viewed disturbing movie clips alone while their facial expressions were unobtrusively filmed and 

later rated. A comparison between the Japanese and American students of the frequency with which 

categories of expression were observed (rank-order correlations) led Ekman (1972, p. 259) to 

conclude that “The same types of facial expression of emotion were shown by about the same 

number of people in both cultures”. In a separate but related experiment, participants watched the 

same disturbing movie clip, but now in the presence of an experimenter. This time, both groups 

initially masked their expressions, but Japanese kept on masking their negative emotion expressions 

longer (Friesen, 1972). When combined, these studies suggest that the influence of cultural norms 

on emotion expression depends on the social context
16

; Japanese masked their expressions in the 

presence of an experimenter but Americans did so to a lesser extent.  

I applied the reasoning of Ekman (1972) and Friesen (1972) to expressions of pride. If 

pride in Asian cultures indeed threatens cultural values of harmony, it should mainly be moderated 

in the presence of other people from the ingroup not from an outgroup. Because pride does not 

threaten harmony so much for Westerners, the distinction between ingroup and outgroup contexts 

should not affect their expression of pride. The studies by Matsumoto and Willingham (2006) and 

by Tracy and Mastumoto (2008) examined pride only in the context of winning gold medals at the 

Olympic games. In such situations Asians typically outperform outgroup members, and in this 

context expressing pride does not provide a threat for the ingroup harmony. Outperforming ingroup 

members could be a threat for the ingroup harmony. 

In a set of studies using archival data (press photographs of Chinese and American gold 

medalists at Olympic and national championships) I examined the effect of social context on 

cultural differences in spontaneous pride expressions. It was hypothesized that Chinese medalists 

only moderate pride expressions toward other Chinese (ingroup) and not toward non-Chinese 

(outgroup). American medalists were hypothesized not to show large differences across contexts. 

 

                                                           
16 The two studies by Ekman (1972) and Friesen (1972) are often reported as one study (e.g., Ekman, 1973, 1998; 

Matsumoto, 1990; Matsumoto, 2006). Close scrutiny of Friesen’s dissertation, however, revealed that the two 

conditions – participants being alone versus with an experimenter – were most likely not run together as part of the 

same experiment. At least, they were never compared statistically. Matsumoto and Kupperbusch (2001) created a 

similar experiment, comparing American females high and low on individualism-collectivism. Results revealed that, in 

line with Ekman’s conclusions (1973), “allocentrics showed more smiles and less of all negative emotions” when with 

the experimenter than alone (Matsumoto & Kupperbusch, 2001, p. 119).  
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Experiment 6.1a 

Experiment 6.1a compared gold medal winners’ pride expressions at Olympic (outgroup 

context) and national championships (ingroup context). It has been shown that across cultures 

winning at Olympic games elicits the typical pride expression, which includes smiling, tilting the 

head, and raising the arms (Tracy & Matsumoto, 2008; Tracy & Robins, 2004). In order to exclude 

potential bias on the basis of cultural background of the rater, both Chinese and Dutch participants 

rated photographs of Chinese and American gold medalists at Olympic or national championships 

on the extent to which the athlete expressed pride.  

Method & Results 

Twenty-six Chinese
17

 and 26 Dutch students at Tilburg University (23 males; Mage = 22.21) 

were approached on campus and asked to rate 12 photographs
18

 on how much pride an athlete 

displayed (1=not proud at all, 7=very proud). Photographs showed proud American and Chinese 

gold medalists at Olympic or national championships (three photographs per condition)
19

. 

Photographs were retrieved from the internet by assistants who were unaware of the hypotheses. 

Photographs were selected if (1) they displayed Chinese or American gold medalists in any sport at 

Olympic games, Chinese national, or American national championships; (2) the athlete´s face 

including the upper body were visible; (3) the athlete had won a medal for an individual sport (this 

was not the case in Experiment 6.4); and (4) the athlete was photographed at the moment of victory 

or at the medal stand (see Matsumoto & Willingham, 2006; Medvec, Madey, & Gilovich, 1995). 

Medals and country affiliation were obscured by grey squares. The instrument was administered in 

English. 

 A mixed repeated measures ANOVA with nationality of the athlete (American-Chinese) 

and type of games (Olympic-National) as within-subject factors and nationality of the rater 

                                                           
17 Chinese participants in all studies were native Chinese who were international exchange students studying at Tilburg 

University.  

 
18 In all studies I used a mix of photographs taken at various national and Olympic events.  

 
19 To verify that the selected photographs portrayed expressions of pride, the photographs were coded for pride-

relevant behaviors that have been previously used to distinguish between pride and shame expressions after victories 

and defeats at Olympic games (Tracy & Matsumoto, 2008). Three coders (upper level undergraduate research 

assistants, who were unaware of the hypotheses) rated the intensity of each non-verbal expression on a scale from 0 

(not at all present) to 1 (visible but very mild intensity) to 5 (extreme intensity). They rated to what extent the athlete 

displayed a head-tilt back (M = 2.00), a smile (M = 2.25), had one or both arms out from the body (M = 4.00), had the 

arms raised (M = 3.69), had their hands in fists (M = 1.08), had the chest expanded (M = 1.58), and torso pushed out 

(M = 1.28; cf. Tracy & Robins, 2007). The coded means of pride expressions by these gold medal winners reflect the 

means of pride expressions reported for gold medal winners in the study by Tracy & Matsumoto (2008).  
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(Chinese-Dutch) and order (4)
20

 as between subject-factors revealed two main effects: FAthlete(1, 44)  

= 23.21 , p < .001, ηp
2 

= .35; FGames(1, 44)  = 42.60 , p < .001, ηp
2 

= .49, qualified by an 

Athlete×Games interaction, F(1, 44)  = 20.04, p < .001, ηp
2 
= .31. Athletes expressed less pride after 

winning national (MAmerican = 6.12, SE = 0.08; MChinese = 5.36, SE = 0.13) than Olympic 

championships (MAmerican = 6.34, SE = 0.07; MChinese = 6.14, SE = 0.11). This difference was 

significant for both Chinese and American athletes (pdifferenceChinese < .001; pdifferenceAmerican = .002). 

Chinese and American Olympic medalists marginally differed in terms of how proud they were 

rated (pdifferenceOlympics = .054), national medalists differed significantly (pdifferenceNationals < .001; see 

Figure 6.1). The between-subject factors of nationality of rater and order did not affect the ratings as 

main effects, nor as interaction effects (all F’s < 2.50, all p’s > .121)
21

. In sum, both Americans and 

Chinese were rated as expressing less pride after winning national than Olympic gold medals. 

However, Chinese athletes expressed less pride than Americans at national games, suggesting 

attenuation of pride expression in the presence of an ingroup audience.   

 

Experiment 6.1b 

 Experiment 6.1b served as an extended replication of Experiment 6.1a with a different 

cultural sample of raters. I chose Colombian raters because they have no distinct link with either 

Chinese or American athletes. In addition to pride, participants in this study also rated three other 

target emotions; excitement, satisfaction, and happiness, in order to investigate whether the 

observed effects in Experiment 6.1a are unique for pride.  

Method & Results 

Twenty-seven international Colombian students at Tilburg University (15 males; Mage = 

29.15) responded to an e-mail with a link to the online questionnaire (programmed in Qualtrics 

Online Survey Software) containing the 12 photographs from Experiment 6.1a. For each photograph 

they indicated to what extent they thought the athlete displayed pride, excitement, satisfaction, and 

happiness (1=not proud/excited/satisfied/happy at all, 7=very proud/excited/satisfied/happy).The 

instrument was administered in English. 

 

                                                           
20 Four (Experiment 6.1a) or two (Experiment 6.3a & 6.4) different orders of photographs were used. In Experiments 

6.1b and 6.3b the photographs were presented in random order. Three univariate outliers on at least two variables were 

removed from Experiment 6.3a, one from Experiment 6.4. 

 
21 The data also revealed a four-way interaction, between nationality of the athlete, type of game, nationality of rater, 

and the four different orders in which the photographs were presented to the participant, F(3, 44) = 3.31, p = .028, ηp
2 

= .18. The pattern of these 32 means was not interpretable. 
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Figure 6 1. Rated Intensity of Pride for Chinese and American Athletes at National Championships 

and Olympic Games in Experiment 6.1a  

 

 

Note. Error Bars Represent ±1 Standard Error of the Mean. Ratings were on 7-point scales (1 = not 

proud at all, 7 = very proud 

 

  A 2(Athlete: American-Chinese) × 2(Games: Olympic-National) × 4(Emotion: Pride-

Excitement-Satisfaction-Happiness) repeated measures ANOVA revealed that all main and 

interaction effects were significant (all Fs > 2.91, all ps < .05, all ηp
2 

s > .10), indicating that the 

effects of the nationality of the athlete and type of games were not identical for all four emotions. 

 For pride the same pattern was found as in Experiment 6.1a. Chinese athletes were rated to 

express less pride after winning national (M = 5.12, SE = 0.17) than Olympic championships (M = 

6.00, SE = 0.17; pdifferenceChinese < .001). For Americans expressed pride was just as intense after 

winning national (M = 6.04, SE = 0.14) and Olympic championships (M = 6.04, SE = 0.13). Chinese 

and American Olympic medalists were rated to express pride equally intense (pdifferenceOlympics = .860), 

whereas Chinese national champions were rated to express less pride than American national 

champions (pdifferenceNationals < .001).   

Chinese athletes were rated to express less excitement, satisfaction, and happiness after 

winning national than Olympic championships (see Table 6.1). For Chinese, the data thus revealed a 

4 

5 

6 

7 

Chinese American 

Nationality of athlete 

R
at

ed
 i

n
te

n
si

ty
 o

f 
p

ri
d

e 

National championships 

Olympic games 



 

88 
 

similar pattern for pride and the other three emotions. However, ratings for excitement, satisfaction, 

and happiness were much lower than ratings for pride for athletes winning national championships. 

Americans expressed their excitement equally intense after winning national and Olympic 

championships, but they expressed more satisfaction and happiness after winning national than 

Olympic championships.  

 

Table 6.1. Means and Standard Errors for Rated Expressions of Pride, Excitement, Satisfaction, and 

Happiness for Chinese and American Athletes Winning Gold Medals at National Championships 

and Olympic Games. 

 

 Chinese athletes American athletes 

 National Olympic National Olympic 

Emotions M (SE) M (SE) M (SE) M (SE) 

Pride 5.12 (0.17) 6.00 (0.17) 6.04 (0.14) 6.04 (0.13) 

Excitement 4.28 (0.18) 6.27 (0.13) 5.84 (0.18) 5.74 (0.14) 

Satisfaction 4.65 (0.17) 5.99 (0.17) 6.16 (0.13) 5.86 (0.15) 

Happiness 4.49 (0.15) 5.89 (0.16) 6.14 (0.13) 5.57 (0.15) 

 

 

Experiment 6.2 

Two studies revealed that when Chinese athletes outperform ingroup members they 

display less pride than when they outperform outgroup members. American athletes distinguished 

less clearly between these types of events. In order to verify that this effect resided in the athlete’s 

expressions of the emotion and not in the press agencies’ selection of photographs, in Experiment 

6.2 I used photographs of the exact same victories from both Chinese and Western press agencies. 

The reason for ruling out potential biases in stimulus selection is that cultural differences in media 

coverage of championships have been reported before. Markus, Uchida, Omoregie, Townsend, and 

Kitayama (2006) studied written coverage of the 2000 and 2002 Olympics by Japanese and 

American media. They found that American reports focused more on the positive unique 

characteristics of the athlete and on the competition with others, whereas Japanese media focused 

more on both positive and negative characteristics of the athlete and on the effort of the team behind 

the athlete. 
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Method & Results 

The author and one Chinese research assistant searched the internet for Olympic 

achievements of Chinese athletes for which both photographs of Chinese and Western press 

agencies were available. Five instances were identified for which all pictures fulfilled the criteria 

(see Experiment 6.1a). Fifty-four Dutch and two Belgian students at Tilburg University (25 males; 

Mage = 22.26) were approached on campus and completed an online questionnaire which was 

provided on a laptop by a research assistant (programmed in Qualtrics). Each participant rated either 

2 or 3 photographs from a Western press agency and 3 or 2 photographs from a Chinese press 

agency (presented in random order), such that each student rated both photographs of Chinese and 

Western press agencies but saw each athlete only once. For each photograph they indicated to what 

extent they thought the athlete displayed pride (1=not proud at all, 7=very proud). For four out of 

the five athletes no differences in pride ratings were found between Chinese and Asian press sources, 

all t’s(54) < -1.11, all p’s > .270. Only for one athlete was the photograph from a Western source (M 

= 6.19, SD = 0.74) rated as expressing more pride than the photograph from an Asian source (M = 

5.45, SD = 1.33), t(54) < -2.60, p = .013. 

 

Experiment 6.3a 

Experiment 6.3a compared expressions of pride by Chinese outperforming other Chinese 

(ingroup context) with those of Chinese outperforming non-Chinese (outgroup context) at the 

Olympics. Thus, in this experiment I took advantage of the fact that in some Olympic disciplines 

more than one contestant from the same country can participate. Although the context of the 

Olympics is obviously international, the specific context of the victory can highlight either an 

ingroup or outgroup perspective. Chinese and Dutch participants rated photographs of Chinese 

Olympic gold medalists who outperformed either Chinese or non-Chinese silver medalists. I 

expected to replicate the main finding in that Chinese express their pride less intensely when the 

silver medalist was also Chinese. 

Method & Results 

Twenty Chinese and 20 Dutch students at Tilburg University (20 males; Mage = 22.18) 

rated 16 photographs of Chinese Olympic gold medalists; 8 athletes defeated other Chinese (ingroup) 

and 8 defeated non-Chinese athletes (outgroup). Students were approached on campus. Photographs 

were retrieved from the internet by assistants who were unaware of the hypotheses. Because the 

students retrieved unequal numbers of photographs per condition, further selection was based on 

balancing the number of male and female athletes, and the number of photographs taken at the 
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moment of victory and at the medal stand between conditions. All selections of photographs where 

more possibilities were available were decided on the basis of a die roll. 

A mixed repeated measures ANOVA with defeated athlete (Ingroup-Outgroup) as a 

within-subject factors and nationality of the rater (Chinese-Dutch) and order (2)
5
 as between-subject 

factors showed only a main effect of defeated athlete: F(1, 33) = 4.38 , p = .044, ηp
2 
= .12. Chinese 

athletes who defeated other Chinese were rated to express their pride less intensely (M = 5.68, SE = 

0.08) than those who defeated non-Chinese (M = 5.82, SE = 0.08). No other main effects or 

interaction effects were significant (all Fs < 3.51, all ps > .069, all ηp
2
s < .10). These findings 

provide support for the hypothesis that Chinese express less pride over outperforming ingroup than 

outgroup members.  

 

Experiment 6.3b 

Experiment 6.3b used the same design as Experiment 6.3a but now for American athletes  

Method & Results 

One-hundred and thirty-one Dutch first-year psychology students at Tilburg University (27 

males; Mage = 20.46) participated in this study as part of a set of unrelated studies. They rated 16 

photographs of American Olympic gold medalists; 8 athletes defeated other Americans (ingroup) 

and 8 defeated non-American athletes (outgroup; programmed in Qualtrics)
3
. Selection of the 

photographs was done as in Experiment 6.3a.  

A one-way repeated measures ANOVA revealed that American athletes who defeated 

other Americans expressed their pride more intensely (M = 6.01, SE = 0.05) than those who 

defeated non-Americans (M = 5.78, SE = 0.06), F(1, 130) = 56.36 , p < .001, ηp
2 
= .30

22
.  So, instead 

of finding that Americans also express more pride towards an outgroup like in Experiment 6.1a, or 

finding a null-effect like in Experiment 6.1b, the data revealed that Americans express more pride 

towards an ingroup.  

Taken together, Experiments 6.3a and 6.3b suggest that Chinese express less pride when 

they outperform an ingroup member, whereas Americans may express more pride when they 

outperform an ingroup member.  

 

 

                                                           
22 The data for ratings of athletes defeating ingroup members was not normally distributed, so a repeated measures 

ANOVA was also ran with the reflected square root transformed pride ratings of athletes displaying pride over 

defeating ingroup and outgroup members. This analysis yielded identical results. Because the untransformed means are 

easier to interpret I reported those in the result section of Experiment 6.3b. 

 



 

91 
 

Experiment 6.4 

Experiment 6.4 tested whether cultural differences in expression disappear for team sports. 

The reasoning in this experiment is that with team sports the immediate social context is one in 

which the ingroup (i.e., one’s team-mates) also wins. In such cases an athlete’s pride expression 

poses no threat to relationships with co-nationals and no effects of context are to be expected. 

Twenty Chinese and 20 Dutch students at Tilburg University (20 males; Mage = 23.08) 

rated 16 photographs of American and Chinese Olympic or national gold medalists for team sports 

(four photographs per condition). Photographs showed individual athletes having won medals for 

team sports (individual athletes were chosen randomly from team pictures for medal-stand 

photographs). Selection of photographs occurred as described in Experiment 6.3a. 

A repeated measures ANOVA with nationality of the athlete (American-Chinese) and type 

of games (Olympics-National) as within subject factors and nationality of the rater (Chinese-Dutch) 

and order (2)
5
 as within subject factors revealed significant main effects for Athlete, F (1, 35) = 6.15, 

p = .018, ηp
2 

= .15 and for Games, F (1, 33)  = 3.00 , p = .002, ηp
2 

= .24, as well as a significant 

Athlete×Order interaction, F(1, 33)  = 6.15, p = .018, ηp
2 

= .15. Americans were rated to express 

more pride (M = 5.38, SE = 0.08) than Chinese (M = 5.23, SE = 0.09) and athletes expressed more 

pride at Olympic (M = 5.44, SE = 0.09) than national championships (M = 5.16, SE = 0.09). The 

interaction revealed that in one version of the questionnaire Chinese and American athletes were 

rated to express pride equally high, whereas in the other version Americans were rated to express 

more pride than Chinese. Because the order of the photographs in the two versions was randomly 

assigned, I have no explanation for this unexpected finding.  

Thus, data showed that both Americans and Chinese team members expressed their pride 

less after winning national than Olympic gold medals, but that this effect was uniform across groups. 

Apparently, Chinese did not inhibit their pride when winning as a member of a team nor did 

Americans express pride more strongly. 

 

Discussion 

Naturalistic data from Chinese and American gold medalists revealed that cultural 

differences in the expression of pride are context dependent. Chinese only moderated their pride 

expression after outperforming ingroup members, not after outperforming outgroup members. This 

observation supports the reasoning that pride expressions are only attenuated by Chinese athletes 

when relationships with other ingroup members can be harmed. The findings regarding the 

American athletes were somewhat unexpected. For Americans it was hypothesized that they would 

distinguish less between these two types of events in terms of their pride expressions. In Experiment 
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6.1a they expressed more pride after outperforming an outgroup, in Experiment 6.1b they did not 

distinguish between ingroup and outgroup, and in Experiment 6.3b they expressed more pride after 

defeating an outgroup.  

I believe that these data contribute to our understanding of cultural moderation of emotion 

expression in at least two ways. First, the current data are the first to present evidence for cross-

cultural variation in the display of positive emotions (Matsumoto & Kupperbusch [2001] already 

revealed this within-cultural variation), thereby extending findings concerning the expression of 

negative emotions (Mesquita & Frijda, 1992) to positive emotions. Though display rules for 

happiness have been studied before, this was done by asking students to rate to what extent it is 

appropriate in their culture to express happiness in a specific situation (Matsumoto et al., 2008). 

These studies complement these findings by suggesting that cultural differences in display rules can 

be observed in spontaneous behavior as well. Second, I found that cultural differences in emotion 

expression are situation specific, rather than general. This notion of situation-specificity fits well 

with contemporary shifts in ideas about the relationship between culture, cognition (Oyserman & 

Lee, 2007), and behavior (Yamagishi, Hashimoto, & Schug, 2008). 

The present results reveal that in the Chinese culture pride is expressed less towards 

ingroup than outgroup members. This finding is inconsistent with studies that show that people from 

collectivistic cultures, such as the Chinese culture, report that they found it more appropriate to 

express positive emotions towards ingroups than outgroups (Matsumoto, 1990). Sharing positive 

emotions with the ingroup could enhance the harmony of that group. However, because of its social 

comparative nature pride thus might be the exception to the rule.  

It is important to note that my reasoning implies that not only Asians inhibit their pride 

expressions. It could be expected that people from Western cultures moderate their pride 

expressions equally whenever they assess that this expression may harm their relationship with 

significant others (Van Osch, Zeelenberg, & Breugelmans, 2012). The results of these studies 

merely suggest that, due to specific cultural norms regarding the expression of pride, Asians inhibit 

their pride more than Westerners in the presence of ingroup audiences.  

As an alternative explanation, it could be argued that winning gold at the Olympic games 

is a more significant achievement than winning gold at national championships, and that therefore 

Chinese express more pride at Olympic than national events. This reasoning however suggests that 

Americans sometimes fail to see that Olympics are objectively more important than national 

championships, because they hardly distinguish between national and Olympic competitions in 

terms of their pride expressions. In addition, this reasoning suggests that, when winning a national 

gold medal, athletes compare their national victory with winning an Olympic gold medal. If this was 
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the case, people would not experience and express that much pride over winning national medals. 

Because people in general do experience and express pride over less important achievements than 

winning gold Olympic medals, I suggest that the found effects are driven by cultural norms 

regarding the expression of emotion, not the extrinsic value of the achievement.   

I must note that the design did not allow for testing differences in the experienced intensity 

of pride. Therefore, it could be argued that differences in the expression of pride are due to 

differences in the experienced intensity of pride. Outperforming a foreigner might be more pride 

eliciting than outperforming another Chinese. However, recent findings concerning multiple 

emotion components of pride reveal that cross-cultural variation in pride seems limited to the 

frequency of occurrence (Kitayama, et al., 2000; Scollon, et al., 2004), its evaluation, and 

expression (Scollon et al., 2004; Stipek, 1998; Van Osch, Breugelmans, Zeelenberg, & Fontaine, in 

press; Van Osch, Breugelmans, & Zeelenberg, 2012). In addition, (cultural) differences in emotion 

displays are often not matched by differences in emotion experience (Matsumoto & Kupperbusch, 

2001; Ruiz-Belda, Férnandez-Dols, Carrera, & Barchard, 2003).    

Previous studies have revealed that cultural differences in the expression of emotions 

unfold over time. Expressions over victories are universal at emotion expression onset, but within 

the first second (roughly between .2 and .4 seconds) collectivists start masking their emotions more 

than individualists (Matsumoto, Willingham, & Olide, 2009). In the present studies I cannot be 

certain at which moment the photographs were taken, but think it unlikely that many photographs 

were taken between 0 and 0.4 seconds after onset of the expression, given the many practical issues 

that would hinder such precise timing (e.g., whether the athlete is facing the photographer, response 

time of the photographer).  It has also been suggested that athletes express their emotions differently 

depending on whether an expression is displayed at the moment of victory or at the medal stand, 

though these differences were only present for people who showed no enjoyable emotions at the 

moment of victory (Matsumoto & Willingham, 2006). These findings could indicate that the further 

in time, the more emotions are subject to cultural norms for expression. To provide the most 

conservative test of my idea, the analyses for Experiments 1a, 1b, 3a, and 3b
23

 were also ran while 

excluding the photographs taken at the medal stand. These results also indicated that Chinese inhibit 

their pride more when outperforming ingroup members than when outperforming outgroup 

members. Americans distinguished less between these two type of situations, revealing that the 

effects are not due to selective sampling of photographs later in the emotion process. 

                                                           
23 Three photographs in Experiments 6.1a and 6.1b (all from different conditions), 8 photographs in Experiment 6.3a, 

and 6 photographs in Experiment 6.3b were taken at the medal stand. 
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A recent study suggests that expressions labeled as pride may sometimes include 

expressions of triumph (Matsumoto & Hwang, in press). “Triumph may be a more intense version 

of pride” (p. 8), and thus it could be the case that expressions of Chinese athletes at national 

championships contain less expressions of triumphs. The present studies were conducted long 

before this paper appeared, and thus do not contain ratings of triumph. However, visual inspection 

of the materials for Studies 1a and 1b revealed that there were no differences between national and 

Olympic events in the frequency with which athletes had raised arms or had their hands in fists 

(which are prototypical for expression of triumph), only American athletes displayed a few more 

grimaces of aggressiveness at Olympic events. Therefore, differences in expressions of triumph are 

not likely to explain differences in pride expressions for Chinese athletes outperforming ingroup or 

outgroup members, but differences in expressions of triumph may explain why American athletes at 

Olympic events were rated lower on expressions of satisfaction and happiness.     

Generalizing beyond the domain of emotion expression, the contextual moderation of 

cultural differences has ramifications for studying intergroup relations in a globalizing world, 

especially for researchers who study cross-cultural differences in behavior in intercultural conflicts 

and communication (e.g., Gelfand et al., 2011). It suggests that cultural differences in emotion 

expression, and the norms they are subject to, are mainly ingroup affairs. Consequently, studying 

the norms that govern intragroup behavior may not be suitable for predicting behavior in 

intercultural contexts. Instead of viewing culture as a set of stable norms that transcend context, the 

data call for a more functional approach. Cultural norms thus appear to be activated only in 

situations in which they serve a function in coordinating people’s behavior. 
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7 

General Discussion 

This dissertation has focused on the experience and expression of pride. In the introduction it was 

argued that although we know much about what behavior pride fosters, we know little about what 

characterizes the pride experience. Due to the multi-faceted nature of the downward social 

comparison on which pride hinges, multiple theoretical accounts of what motivates proud people to 

draw attention were present in the literature. In addition, I argued in the introduction that pride relies 

on the social context for both its cause and outcome. Because the ultimate goal of pride is gaining 

status, and status relies on the opinions and feelings of others, pride expressions should cater for 

those opinions and feelings of potential status awarders.  

First, the results presented in Chapter 2 have revealed that the experience of pride is 

centered on the self, and not on others or the relationship with others. Proud people, so it turns out, 

are preoccupied with themselves and their own preferences, and they do not perceive others as less 

worthy or more distant. Although authentic pride does not seem to be characterized by distancing 

nor other-depreciation, the experience of hubristic pride might include such perceptions. A 

distinction between authentic and hubristic pride in this way is new and warrants further research. 

An interesting prediction that follows from this is that people experiencing hubristic pride may 

focus more on the downward comparison than people experiencing authentic pride, and may have a 

better recollection of aspects of the outperformed others. 

Second, the present research very clearly highlights the quintessential social nature of 

pride. Social emotions are called social because their causes and/or outcomes are social. Pride 

however, is not only caused by social comparisons and not only motivates communication; its 

ultimate goal –gaining status– is also completely reliant on social circumstances. No status can be 

gained without others. This insight into the social nature of pride explains why its expression is very 

sensitive to aspects of the social situation. Put differently, pride may be the most social emotion of 

all.    

Third, several findings I presented, using different methodologies, revealed that cross-

cultural differences in pride are limited. The findings presented in especially Chapters 4 and 5 

suggest that the qualitative experience of pride is comparable across cultures, but that how pride is 

evaluated and expressed differs across cultures. The general evaluation of pride (i.e., whether people 

think pride is good or bad) seems to depend on culture-specific conceptualizations of the emotion, 

whereas the expression of pride seems to depend on culture and situation-specific norms. Before 
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discussing the further implications of these findings in more detail, let me first briefly summarize 

what I have found.  

 

Overview of the findings 

 In Chapter 2, I studied the experience of authentic pride and in particular those elements of 

the downward social comparison that could be argued to promote its typical expression. The results 

revealed that the experience of pride is characterized by an inflated self; proud people feel larger 

and more important, perceive objects with which they are associated as larger, and act more upon 

their own preferences. However, they do not perceive others as less worthy, and they do not 

perceive or strive for greater social distance between themselves and others. The fact that pride was 

not characterized by distancing or other-depreciation allowed for hypothesizing that pride 

expressions can be inhibited.  

Chapter 3 demonstrates that the expression of pride is sensitive to the social situation pride 

is expressed in. Proud people can inhibit their pride expressions when these expressions hurt the 

feelings of others. As such they inhibit their expression of pride when the achievement domain is 

relevant for their audience, when they care about the feelings of that other, and when the other can 

be hurt due to his or her inferior performance. It was argued that proud people do this because 

hurting the feelings of observers may actually thwart instead of promote status gain.  

In Chapter 4 the meaning of the word pride was examined in 27 different cultural samples. 

Cultural differences in the meaning of the word pride were mainly restricted to terms associated 

with the expression of pride. These differences, contrary to theoretical expectations, were not related 

to individualism-collectivism, but sometimes varied along the dimension of power distance. 

Furthermore, the cultural differences that were present mainly occurred in expressive aspects of 

pride and somewhat reflected the division between Eastern and Western cultures. 

In Chapter 5, I investigated several emotion components of pride separately and employed 

a cultural frame switching paradigm among Dutch and bicultural Chinese-Dutch in order to tease 

apart the influence of both fundamental cultural differences (i.e., self-construals) and situated 

culture (i.e., situation-specific norms). Cultural differences in pride were only found for its 

evaluation and expression. Differences in evaluation are driven by internalizations of culture, 

whereas context-dependent effects of culture drive differences in expression. No differences were 

found in the intensity of the experience and the qualitative experiential content of pride.  

Finally, Chapter 6 revealed that cross-cultural differences in pride’s expression are 

situation-specific. Asians express their pride as much as Westerners when their pride expressions 

cannot harm close relationships with ingroup members. However, when their pride expressions are 
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relevant to ingroup members, they inhibit their pride expression. As such, we saw that Chinese 

athletes winning gold medals for national championships expressed less pride than those winning 

Olympic gold medals. American athletes distinguished less between these two situations in terms of 

their pride expression. 

 

From Pride Inhibition to Status Gain 

 From the research described in this dissertation it is evident that people sometimes inhibit 

their pride expressions. As we have seen in Chapter 3, people reported to inhibit their pride 

expressions when they believed their expressions would hurt the feelings of the observers of that 

expression. In Chapter 5 bicultural Chinese reported to express more pride toward Dutch than 

toward Chinese-Dutch in an identical event. And, in Chapter 6 we saw that Chinese athletes inhibit 

their pride expressions more after outperforming an ingroup member, than after outperforming an 

outgroup member. Taken together, these results imply that when pride expressions could hinder 

status gain, instead of foster it, pride expressions are inhibited. What remains uninvestigated though 

is (1) the exact nature of the relationship between observing pride expressions and feeling ‘hurt’, 

and (2) the relationship between expressing pride and gaining status. These are relevant issues for 

future research, and are discussed below. 

 

Observing pride and feeling hurt 

 “Any expression of pride … is displeasing to us, merely because it shocks our own pride” 

(Hume, 1739-1740/2000, p.384). We know that being outperformed feels bad (e.g., Beach et al., 

1998; Collins, 1996), and we know that boastful people are often not evaluated positively (e.g., 

Anderson, Ames, & Gosling, 2008; Wosinska et al., 1996). Studying how the combination of being 

outperformed and observing pride makes observers feel could contribute to our understanding of the 

function of pride expressions. Parallel to the effects of the social context on pride expressions, I 

expect the reactions of observers to differ according to the specifics of the context. Three factors 

seem important; (1) how the proud person expresses pride, (2) whether the achievement domain is 

relevant to the observer, and (3) whether the observer interprets the achievement as deserved for the 

expresser. Figure 7.1 provides an overview of the effects of these factors on how the observer feels. 

Highlighting the inferiority of the observer by means of pride expressions can result in envy in the 

observer. However, researchers distinguish between two types of envy; benign and malicious envy 

(Van de Ven et al., 2009). If observers believe the expresser is ahead because he or she deserved it, 

they will experience benign envy (Van de Ven et al., 2012). Benign envy in the observer may have 

negative effects on how the expresser is evaluated, and may feel negative for the observer. The 
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observer could also benefit from this experience, because benign envy motivates people to perform 

better in the future (Van de Ven et al., 2011). Observers of pride expressions may copy the behavior 

of the pride expresser which could result in future achievements (Martens et al., 2012). However, if 

observers believe the expresser does not deserve to be ahead they will experience malicious envy. 

This type of envy is much more negative, both in how the experience feels and what the experience 

motivates. The maliciously envious are motivated to ‘pull’ the subject of their envy down (Van de 

Ven et al., 2009). When the achievement of a pride expresser bares no relevance for the observer, I 

expect deservingness to play a smaller or no role, because the observer should not experience threat, 

and could share in the expressers’ positivity.  

 But how does an outperformance make the observer feel if the pride expression of the 

proud person is not full-blown but inhibited to some extent? My predictions here are less 

crystallized. As shown in the bottom half of Figure 7.1, I expect inhibited pride expressions over 

relevant achievements that are interpreted as deserved to lead to positive feelings in the observer. 

One could also argue that in this case, at least, the observer is less envious than when pride is 

expressed fully. The observer acknowledges that the achievement is important, deserved, and the 

pride expresser recognizes that the observer could be hurt, which could lead to feelings of sympathy 

or shared joy. Even less clear is what would happen if the achievement is seen as undeserved. One 

might suggest that undeserved superiority would always lead to malicious envy, but it could also be 

the case that the inhibition of pride over a success that is interpreted as undeserved is seen as the 

correct response. Finally, I would argue that if a person is inhibiting the communication of pride 

over an achievement that is not relevant to the observer, that this would signal low importance of the 

achievement, and thus would not affect the observer in any way. 

I must note that all predictions made in Figure 7.1 are subject to several other factors, such 

as the relative status of the observer (e.g., whether the observer’s self-esteem is threatened), and the 

type of relationship between the expresser and the observer. As a case in point, being outperformed 

by a close other could not only elicit feelings of inferiority and negativity, but could also elicit 

vicarious pride. Vicarious pride may be experienced over the achievements of another person, if one 

shares some part of one’s identity (for a similar reasoning concerning vicarious shame see, Welten, 

2012). This would thus encompass parental pride, group pride, and national pride. Basking in the 

reflected glory of successful others by associating yourself with them can be beneficial for both how 

people feel (Cialdini et al., 1976) and how they are evaluated. For instance, people who associate 

themselves with a winning team are better liked than those who do not (Carter & Sanna, 2006), and 

children who associate themselves with popular peers become more popular themselves (Dijkstra, 

Cillessen, Lindenberg, & Veenstra, 2010).  
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Figure 7.1. Flow chart for how an observer of a pride experience feels, and how the expresser is rated in terms of likeability and competence, 

depending on the intensity of the pride expression, the relevance of the achievement domain, and the perceived  
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It is important to mention that inhibiting a pride expression is not the same as acting 

modest, humble, or self-effacing. In general, these alternative strategies lead to being better liked 

than when one would act boastfully or self-enhancing (e.g., Anderson, Srivastava,  Beer, Spataro, & 

Chatman, 2006; Bond et al., 1982; Wosinska et al., 1996). However, I would argue that sometimes 

this is not the case. Attributing success to external factors, when clearly deserved, could also elicit 

irritation or anger in the observer. I believe this to be the case because observers might interpret this 

as being outperformed in two domains: First, the proud person is better than the observer in a 

specific achievement domain, and second this person is also kinder or more emotionally intelligent 

than the observer because he or she takes the feelings of the observer into account while the 

observer is feeling envious.  

 

Expressing pride and gaining status 

If pride expressions affect the way in which observers of that expression feel, I expect 

these feelings to also affect the status that is awarded to the expresser. Before I discuss my 

predictions, I will first review of what we already know about the relationship between pride 

expressions and status. Recent work has shown that pride expressions are implicitly associated with 

words related to high status (Shariff & Tracy, 2009), above and beyond other signals of status (e.g., 

dress style; Shariff et al, in press). These results can be interpreted in two ways. First, implicit 

associations between expressions of pride and descriptions of status reveal a cognitive association 

between these two concepts: high status individuals are often proud, so proud people might be high 

in status (Tiedens et al, 2000). Second, these implicit associations can also be interpreted in that 

pride expressions signal status-relevant information about a person (Shariff & Tracy, 2011). 

Although I completely agree with the fact that emotions function to communicate our inner state to 

the outside world, I would like to stress that a pride expression in itself holds no value in terms of 

status. A person’s achievement has a value, and pride expressions can be used to draw attention to 

that achievement. Pride expressions in that sense are tools to optimize the amount of status we gain 

in the eyes of as many observers. Apart from drawing attention to the achievement and optimizing 

the amount of status gained, the pride expression can also signal superiority to the observer and 

compromise the amount of status gained. Thus when do pride expressers gain status and when do 

they not? 

To concretize my predictions, I will define status as comprising being perceived as 

likeable and competent, similar to the content of most, if not all, stereotypes (Fiske et al., 2002). If 

people like you, you are desirable, and if you are able to do things, you are desirable. Most 

researchers who measure status also employ operationalizations of status similar to either likeability 
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(e.g., Carter & Sanna, 2006) or competence
24

 (e.g., Shariff et al, in press; Tracy et al., in press), or 

both (e.g., Dijkstra et al., 2010). Achieving, or outperforming others, clearly speaks to the capability 

component. Expressing your pride, and thus risking hurting the feelings of others, might speak to 

both. Highlighting how competent I am by expressing pride makes me desirable, but highlighting 

someone else’s inferiority, results in being liked less.  

So how would these different aspects of status – likeability and competence - relate to the 

interpretation observers have of pride expressions? Again I argue that relevance and deservingness 

play key roles. Similar to the effects of pride expressions on the feelings of the observer, my 

predictions regarding the effects of pride expressions on status can be seen in Figure 7.1. I predict 

that how pride expressions make the observer feel reflect how likeable the pride expresser is seen. 

Thus when pride expressions make an observer feel bad, the expresser is liked less. However, pride 

expressers are seen as competent when they are perceived to deserve the achievement, or when they 

express their pride fully when the achievement is not relevant for the observer. Assuming for the 

moment that status is based on likeability and competence, the best strategies to gain status are to 

inhibit your pride expression when the achievement is relevant for the observer, but to express your 

pride over achievements that are not relevant for the observer. These strategies match what people 

have shown to do in Chapter 3. What remains to be seen though is how the components of 

likeability and competence are weighed in order to obtain an overall effect on status. In general, it 

thus seems that in order to gain status one should consider how relevant the achievement is for the 

observer, and whether the observer is likely to interpret one’s achievement as deserved. 

 

From Tilburg to Beijing 

One of the clearest findings in this dissertation is the fact that felt pride is often not 

expressed, but rather inhibited. Interestingly, this inhibition of pride was observed across cultures. 

Finding inhibition regardless of whether the hindering circumstances in the context were due to 

intra-cultural or intercultural factors, speaks to the robustness and pervasiveness of the effect. 

However, as was clear from the results in Chapter 6, the size of this effect may be dependent on 

specific cultural norms. What is so interesting and unexpected is that this effect may be limited to 

                                                           
24 The exact relationship between status and power is subject to an ongoing debate and often empirical 

operatonalizations  of these two concepts confound them (e.g., Fiske, 2010). It seems that power and status sometimes 

have different effects (e.g., Blader & Chen, 2012), but may sometimes also have similar effects. Prestige and 

dominance, which have stricter definitions, but map onto status and power, are seen as largely independent and are 

uniquely associated with authentic and hubristic pride (Cheng et al., 2010), but both effective strategies to achieve 

higher social rank (Cheng, Tracy, Foulsham, Kingstone, & Henrich, in press). Because I am considering expressions of 

authentic pride in this model, and prestige is defined as being recognized for skills, success and knowledge (Cheng et 

al., 2010), I will label this part of status competence.   
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ingroup contexts for Asians, whereas in Western cultures it may apply to both ingroup and outgroup 

contexts. If Asian cultures emphasize the importance of close relations with others, its members 

should become more sensitive to potential behaviors that may hurt those close relations. But 

because these norms apply only to the ingroup, the effect should only be found there. Western 

cultures, on the other hand, emphasize the importance of close relations much less and rely less on 

the distinction between ingroups and outgroups (Triandis et al., 1988). It could therefore be 

hypothesized that Asians inhibit their pride expressions to a larger extent, but to a limited number of 

observers. In contrast, Westerners might inhibit their pride expressions to a smaller extent, but to a 

larger number of observers.   

Throughout this disseration, I have been assuming that the extent to which people in some 

cultures inhibit their pride expressions is driven by differences in cultural norms (i.e., display rules). 

However, I cannot be sure that differential cultural norms are indeed the underlying mechanism 

because there is hardly any evidence for differences in cultural norms for the expression of pride, 

nor did I measure them. Only Stipek (1998) asked participants from China and the US to indicate 

whether it was bad to express pride. Respondents from China indicated it was much worse to 

express pride than did respondents from the US. An alternative explanation could be that pride 

experiences in Asians are characterized less by self-inflation. This would evidently lead to acting 

less large, and thus match less intense pride expressions. As a general statement this is unlikely to 

be the case, because the inhibition of pride expressions for Chinese in Chapter 6 was context-

dependent.  

It could be expected that the inhibition of pride expressions in Asian cultures could even 

lead to more status than unconstrained pride expressions, due to cultural motives of self-effacement. 

Indeed it has been found that Chinese like others better if they self-efface than when they self-

enhance (Bond et al., 1982) and that Fijians associate smiling more with higher status than North-

Americans did (Tracy et al., in press).   

Taken together, there is ample evidence for cultural differences in pride expressions, while 

there is much less support for cultural differences in pride experiences. My research hints at 

differential cultural norms concerning expression and concerning relational considerations with 

respect to ingroup and outgroup members. In future research I aim to examine these different 

processes and hope to find how they may moderate the link between feeling and doing. 

 

From pride to expression and from emotion to behavior 

 Revealing that the strength of the relationship between pride and expressing pride is 

extremely context-dependent, has consequences for how we think about the relationship between 
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emotion and behavior. Although emotions seem to be associated with one single adaptive function 

or one goal, there are many ways to reach that goal, and the immediate social context in which the 

emotion is experienced might largely determine which behavior is the most strategic to reach its 

goal. Specifically, I would argue that whether the cause of your emotion is also relevant for those in 

your immediate surroundings is key in predicting how you act on the emotion you are experiencing. 

This suggestion is in line with the idea that following an emotion “unacceptable actions are 

suppressed or toned down, or an alternative is sought” (Frijda, 2004, p. 163), but stresses that 

whether actions are acceptable or unacceptable depends on whether the emotion and/or its cause are 

relevant for the observer. To optimize status gain, proud people can strategically inhibit their pride 

expression when their achievement is relevant for the observer. Similarly, angry people can 

strategically choose to start fighting with the person who caused one’s anger or start crying when an 

observer has nothing to do with the cause of one’s anger. Both strategies could be argued to protect 

or restore one’s interests. Also, whether ashamed people choose to restore or protect their self-image 

(De Hooge et al., 2011) could be a function of what the nature is of their relationship with the 

observer of their emotion. In essence, to better understand the relation between emotion and 

behavior it is important to study not only the social nature of an emotion’s antecedents but also the 

social nature of its outcomes (for similar suggestions see Fischer, Manstead, & Zaalberg, 2003; 

Parkinson, Fischer, & Manstead, 2005). 

 

Is this it? 

In this dissertation I focused only on the inhibition of the pride expression. As suggested in 

related literatures, posing a threat to others may also result in many other behaviors, such as 

appeasement strategies (e.g., Van de Ven et al., 2010). But apart from behaviors that aim to 

minimize the possible harm to one’s status, I expect the inhibition of pride to also result in 

alternative strategies to gain more status. People inhibiting their pride expressions could compensate 

for the missed status-gain opportunities by means of self-indulgence. Not having had the pleasure of 

sharing your pride with others might result in conspicuous consumption, which in turn could result 

in status gain (Griskevicius et al., 2010; Nelissen & Meijers, 2011). And of course, not being able to 

express one’s pride in the first place, might result in an even stronger motivation to perform better in 

the future, for instance by showing heightened levels of perseverance (Williams & DeSteno, 2008).   

I will now return to pride’s double-edged nature. As stated in the introduction, modern 

theories on pride use invested effort in the achievement to distinguish between authentic and 

hubristic pride. I would argue that if people experience authentic pride, this might still be considered 

an experience of hubristic pride in the eye of the observer. When observers themselves experience 
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inferiority because the achievement of the proud person is extremely relevant for them, or if they 

have performed poorly themselves, they may interpret anything the proud person does as arrogant, 

smug, or pompous. Thus, the distinction between authentic and hubristic pride may be different for 

people experiencing pride and people observing pride. For the proud person, the distinction would 

rely on invested effort only. Whereas for the observer, whether authentic or hubristic pride is 

perceived could depend on perceived invested effort (i.e., deservingness) which is highly dependent 

on the source of that information (i.e., either from the expresser or from an objective source; Tracy 

& Prehn, 2012), relevance of the achievement domain, own relative status, and the relationship one 

has with the pride expresser. In addition to possible differences between authentic and hubristic 

pride in terms of distancing and other-depreciation, I am suggesting that whether an experience of 

pride is classified as authentic or hubristic depends on who is judging the experience. 

The distinction between pride with positive consequences and pride with negative 

consequences brings to mind parallels to the concept of honor cultures. I suspect that honor cultures 

to some extent could actually be seen as pride cultures. Taking honor in something might be similar 

to taking pride in something (Rodriguez Mosquera, Manstead, & Fischer, 2000). Taking such a 

perspective is interesting and important because it points us to possible advantageous aspects of 

honor cultures. The present stance on honor cultures, whether it concerns honor cultures in the south 

of the US, Spain, or Turkey, is negative. Honor cultures are related to higher levels of insult-related 

anger and aggression (e.g., Cohen, Bowdle, Nisbett, & Schwarz, 1996; Henry, 2009; Van Osch et al., 

2012) and honor-killings (e.g., UNPF, 2007). Similar to pride it could be expected that honor is 

associated with both positive and negative outcomes. It could be the case that people with an honor 

culture for instance act more aggressively when they think of honor as a trait (ability), whereas they 

could act more hospitable or more veracious when they attribute their honor to effortful past 

behavior. This could contribute to the social cohesion and ingroup support in honor cultures. In 

addition, it could be expected that people who act honorable become motivated to do so in the future 

as well. Such a more nuanced perspective on honor cultures may help us to understand these 

cultures better.  

 

Conclusion 

Like Darwin (1872/1998) argued: “a proud man …. metaphorically … is said to be 

swollen or puffed” (pp. 262-263). Proud people have an inflated self, which could explain why they 

draw attention to themselves and their achievements by appearing as large as possible. Even though 

proud people are focused on themselves, expressions of pride are often inhibited because the 

ultimate purpose of this expression – gaining status – relies on the positive impressions observers 
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have of the expresser. The exemplary social nature of the pride expression also explains why pride 

expressions are subject to cultural differences. The more cultures emphasize relations between 

members of that culture, the more pride expressions will be inhibited. The findings reported in this 

dissertation shed new light on the strategic use of pride expressions in order to gain status, extend 

existing ideas on the distinction between authentic and hubristic pride, and provide insight into the 

extent and nature of cross-cultural differences in pride.  Let the take home message be: Peacocks 

need to consider whether to show or hide, depending on the situation they can flaunt their feathers 

or swallow their pride.   
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Epilogue 

So, let us now return to my two questions. Am I emotionally dysfunctional? Au contraire! 

If I may say so myself; I am highly adaptive. If I would just go around expressing my pride over 

everything to everyone, I would not live such a joyful life but soon would become a social outcast. 

Taking other people’s feelings into consideration while expressing pride may not only prove 

beneficial for your personal relationships, but may also help you climb the social ladder. For the 

sake of science I have compromised my status by revealing that I rule in squash. I sincerely hope 

that Monique and you understand why I did this and that providing her with these insights on pride 

makes up for the harm done to the impression she and you have of me. 

Are Asians sometimes not Asian? No they are not. Asians are Asian, but they may not be 

as different from Westerners as we sometimes think. Cultural differences in the experience and 

expression of pride are limited, and often situation-specific. So the next time you see an Asian 

person going berserk over winning a medal, a math-quiz, or karaoke contest, keep in mind, this is 

nothing odd, but this person is just proud and there are apparently no normative constraints. 

So my job here is done. Questions answered! But no need to worry, the next questions 

have already presented themselves: Do the envious award status? Proud of your son, does that help? 

Do Japanese also engage in self-inflation? Are honorable people bad? And many more exciting 

puzzles to be solved…. 
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Samenvatting 

Trots is de emotie die mensen ervaren als ze persoonlijk succes zien als het resultaat van hun eigen 

inzet. Kortom, als je iets bereikt waar jij je best voor hebt gedaan ervaar je trots. Er wordt 

aangenomen dat het uiten van trots, zowel verbaal als non-verbaal, de sociale status van personen 

ten goede komt. Het uiten van trots onderstreept, of trekt de aandacht naar de prestatie, waardoor de 

waarde van de prestatie, en dus de waarde van diegene die presteerde duidelijk wordt voor anderen. 

Samengevat, trotse mensen uiten hun trots omdat dit hun meer sociale status oplevert. Echter, het is 

nog onduidelijk (1) waarom trots in psychologische zin tot het uiten van trots leidt, (2) waarom 

mensen hun trots vaak niet uiten, en (3) welke crossculturele verschillen er zijn in de uiting van trots. 

Het onderzoek in dit proefschrift richt zich op deze drie vragen. 

Een ervaring van trots komt vaak voort uit een sociale vergelijking; een persoon doet het 

beter dan een ander. Een sociale vergelijking bestaat uit drie elementen; de persoon zelf, de ander, 

en de relatie tussen de persoon en de ander. In theorie kunnen al deze elementen ten grondslag 

liggen aan de relatie tussen trots ervaren en trots uiten. In Hoofdstuk 2 wordt er gekeken naar het 

feit of trots gekarakteriseerd wordt door ofwel vergrote percepties van het zelf (het 

persoonselement), minderwaardige percepties van de ander, of de perceptie van een grotere sociale 

afstand tussen de persoon en de ander. De verschillen percepties zouden allemaal tot gedrag kunnen 

leiden dat de aandacht trekt. Indien trotse personen zichzelf als groter, meer prominent ervaren, 

kunnen zij zich ook hiernaar gedragen en zo de aandacht trekken. Indien trotse personen anderen als 

minderwaardig zien, kunnen zij zich hiernaar gedragen en op deze manier de aandacht op hun 

superieure prestaties vestigen. En als laatste, indien trotse personen hun hoofd boven het maaiveld 

uitsteken, ofwel zich distantiëren van anderen, vallen ze meer op. Het eerste mechanisme suggereert 

dat mensen enkel en alleen meer met zichzelf bezig zijn, terwijl de laatste twee mechanismen 

suggereren dat trotse mensen niet veel om anderen geven. De studies in Hoofdstuk 2 tonen dat trots 

ervoor zorgt dat mensen zichzelf als groter ervaren, zichzelf belangrijker vinden, en meer naar hun 

eigen voorkeuren handelen, maar dat zij geen grotere sociale afstand ervaren tussen zichzelf en 

anderen en deze anderen niet als minderwaardig zien. Deze resultaten suggereren daarmee dat trots 

geen doelbewuste antisociale emotie is, maar dat trotse mensen simpelweg meer gefocust zijn op 

zichzelf. Kortom zij ervaren zichzelf als groot en belangrijk, waarnaar zij zich waarschijnlijk 

gedragen om zo de aandacht naar hun prestaties te trekken. 

Ten tweede zou men theoretisch gezien verwachten dat het uiten van trots positieve 

gevolgen heeft en dat mensen er dus baat bij hebben om ervaren trots te uiten naar anderen. Echter, 

trost wordt niet altijd geuit. In Hoofdstuk 3 wordt onderzocht wanneer en waarom de uiting van 

trots soms gedempt wordt. De onderzoeken tonen aan dat de uiting van trots zeer gevoelig is voor 
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aspecten van de sociale omgeving. Het verkrijgen van sociale status, het ultieme doel van trots, is 

volledig afhankelijk van anderen. Mensen kunnen hun status niet zelf bepalen, maar status wordt 

aan hen toegeschreven. Om status te bereiken, is trots afhankelijk van hoe andere mensen over de 

trotse persoon denken. Dit houdt in dat als trotse mensen met hun trotsuiting anderen kwetsen, zij 

geen hogere status zullen krijgen, maar dat hun status zelfs omlaag zou kunnen gaan. De 

onderzoeken in Hoofdstuk 3 laten zien dat mensen minder trots uiten over een prestatie wanneer het 

prestatiedomein relevant is voor anderen. Daarnaast uiten mensen minder trots naar anderen die 

slechter hebben gepresteerd, dan naar mensen die beter of evengoed hebben gepresteerd. Mensen 

doen dit omdat zij anderen niet willen kwetsen. Als laatste demonstreren de studies dat deze nuance 

alleen aanwezig is voor het uiten van trots naar anderen om wie we geven, niet naar mensen die we 

niet mogen.  

Na vastgesteld te hebben dat uitingen van trots gevoelig zijn voor de sociale context, wordt 

er aandacht besteed aan claims over crossculturele verschillen in trots. Trots is zelden op een 

systematische manier bestudeerd in verschillende contexten. Claims over de grote culturele 

variabiliteit van trotsaspecten zijn gebaseerd op onderzoeken die zich enkel richtten op een beperkt 

aantal aspecten van trots. In Hoofdstuk 4 wordt er een grootschalige studie gerapporteerd over de 

associaties die mensen hebben met het woord trots in 27 verschillende culturen, om te kijken in 

hoeverre deze theoretische claims van toepassing zijn op de betekenis van trots. Deelnemers gaven 

aan in hoeverre zij het woord trots associeerden met 144 verschillende emotieaspecten. Deze 

associaties werden geanalyseerd op drie niveaus; op het niveau van brede emotiedimensies (bijv. 

valentie), op het niveau van emotiecomponenten (bijv., trotsuiting), en op itemniveau (e.g., ik voel 

me dominant). Op de niveaus van emotiedimensies en componenten werden de associaties 

gerelateerd aan variabelen op landsniveau, zoals Bruto Binnenlands Product en de Hofstede- en 

Schwartzwaarden. De resultaten laten zien dat crossculturele verschillen in de betekenis van trots 

klein zijn in vergelijking met de theoretische claims over deze verschillen. De gevonden 

crossculturele verschillen zijn cultuurspecifiek of itemspecifiek. De verschillen bevonden zich 

vooral in de uiting van trots en waren soms gerelateerd aan culturele verschillen in machtsafstand 

(één van de Schwartz waarden).  

In Hoofdstuk 5 werd er niet gekeken naar crossculturele verschillen in de betekenis van 

trots, maar naar mogelijke verschillen in de ervaring en uiting van trots. Daarbij werd er gekeken 

naar diverse emotieaspecten, zoals kwalitatieve ervaring, intensiteit van de ervaring, evaluatie van 

de ervaring en de mate van trotsuiting. Dit onderzoek werd uitgevoerd onder Nederlanders en 

Chinese Nederlanders, die we ofwel in een Nederlandse of Chinese context brachten. Deelnemers 

gaven aan hoe zij zich zouden voelen en hoe zij zouden reageren op een hypothetische situatie die 
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trots oproept. Door de context te variëren voor de biculturele Chinese Nederlanders wordt het 

mogelijk om crossculturele verschillen toe te schrijven aan ofwel de verandering van de normatieve 

context enerzijds of geïnternaliseerde cultuur anderzijds. Er werden alleen verschillen gevonden in 

de evaluatie en uiting van trots, niet in de kwalitatieve ervaring van trots. Chinese Nederlanders 

zagen trots als minder positief dan Nederlanders, ongeacht in welke culturele context zij zaten. 

Chinese Nederlanders in een Chinese context uiten minder trots dan Chinese Nederlanders in een 

Nederlandse context en Nederlanders. Kortom, de ervaring van trots is gelijk, de evaluatie van trots 

is afhankelijk van iemands culturele achtergrond, en de uiting van trots is afhankelijk van de 

normatieve context. 

Hoofdstuk 6 richtte zich alleen op mogelijke crossculturele verschillen in de uiting van 

trots. Claims over crossculturele verschillen in de uiting van trots richten zich vooral op verschillen 

tussen Westerse en Aziatische culturen. Voor Aziaten zou het slecht zijn om hun trots te uiten, want 

daarmee profileren ze zich als beter dan de groep waarvan ze afhankelijk zijn, terwijl bijvoorbeeld 

Amerikanen alleen maar profiteren van het uiten van hun trots. In dit hoofdstuk werd er bestudeerd 

wanneer deze claim wel en niet stand houdt. Er werd gebruikt gemaakt van foto’s van Chinese en 

Amerikaanse atleten die hun trots uiten over het winnen van een gouden medaille. Deze foto’s 

werden door deelnemers beoordeeld op in hoeverre de atleet zijn of haar trots uitte. De studies laten 

zien dat Chinese en Amerikaanse atleten evenveel trots uiten over het winnen van een Olympische 

gouden medaille, maar dat Chinese atleten beduidend minder trots uiten over het winnen van een 

nationale medaille dan Amerikanen. Chinese goudenmedaillewinnaars op Olympische spelen uiten 

ook minder trots wanneer de winnaar van de zilveren medaille ook een Chinees is, dan wanneer de 

zilverenmedaillewinnaar een niet-Chinees is. Wat blijkt, als Chinezen andere Chinezen kunnen 

kwetsen met het uiten van hun trots uiten zij hun trots minder dan wanneer zij geen andere Chinezen 

kunnen kwetsen met hun trotsuiting. Dit wil zeggen dat crossculturele verschillen in de uiting van 

trots afhankelijk zijn van de specifieke context. 

Het onderzoek in dit proefschrift laat zien dat (1) de ervaring van trots leidt tot het uiten 

van trots omdat mensen zichzelf zich als groter en belangrijker zien, niet omdat zij een grotere 

sociale afstand ervaren of anderen als minderwaardig zien, (2) dat mensen trots in mindere mate 

uiten als zij met deze uiting hun sociale status eerder schaden dan vergroten, en dat (3) 

crossculturele verschillen in trots zich vooral beperken tot de evaluatie en uiting van trots, en dat 

crossculturele verschillen in trotsuiting contextspecifiek zijn in plaats van cultuurbreed.  
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